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1. Ilepeyenb MJIAHMPYeMBbIX pe3yJIbTATOB 00yUYeHHs MO JUCHUILINHE, COOTHECEHHBIX C MJIAHUPYEMbIMHU Pe3yJIbTATAMHU OCBOECHHS
o0pa3oBaTe/IbHOI NPOrpaMMBblI

B pe3ynbraTe ocBoeHHs 00pa30BaTeIbHON MIPOrpaMMBbl 00YYarOIIMICS JOJIKEH OBJIAJETh CIEAYIOIIMMU pe3yabTaTaMu 00yUeHUS 10 IUCIUILIHHE!

Pe3ynbTarel 00yueHus dopmupyemas komrnerenus | [Ipumeyanue
(c ykazaHuem KoJia)
3HaHusA 1. 3HaTh: pasnuunbie | OK-3 TOTOBHOCTh K
TEXHOJIOTHH W3BJICUCHUS | CAMOPA3BUTHIO,
uHpopmanmuu  Tpu  paboTe  C | camopeanu3alum,
HAay4YHBIMU M TPOPECCHOHAIBHBIMU | UCIIOJIB30BAHUIO TBOPUYECKOTO
HUCTOYHUKAMU B cdepe | moTeHMaNA
CTPaTETUYECKOro MEHEPKMEHTA;
HOBBIC uH(pOpMaIMOHHBIE
TEXHOJIOTHH M CHCTEMBI.
2. 3HaTh: ocobennoctu | OIIK-1 TOTOBHOCTh K
JIEJIOBOTO U HAYyYHOTO OOIIEHMs] HAa | KOMMYHUKAIIMM B YCTHON H
WHOCTPAaHHOM $I3bIKE I pEIIeHUs | MMCbMEHHOW  ¢opmax  Ha
npoQeCCHOHANIBHBIX 3a7ad B cepe | pycCCkKOM W HWHOCTPAHHOM
CTPaTernyecKoro MEHeI)KMEHTA. SI3pIKax JUIsl pEelIeHHs 3aaad
npodecCuoHaNTbHON
JeSATEITbHOCTH
Ymenus | 1. VYmetb: npumensTs Metoauky | OK-3 TOTOBHOCTH K
U3BIICYCHHUS] ~ MHPOpPMAIMK  TPHU | CAMOPA3BUTHIO,
pabote c Hay4YHBIMH U | camopeann3alny,
npo(hecCHOHANPHBIMA UCTOYHUKAMU | UCIIOJIb30BAHUIO TBOPUYECKOTO
B chepe CTPaTEruyeckoro | MmoTeHIuaza
MEHEKMEHTA.
2. Ymets: ompeaensats Bunsl | OIK-1 TOTOBHOCTh K
KOMMYHUKATHUBHBIX  CHUTyallMii B | KOMMYHUKAIIMM B YCTHON H




JIeIOBOM M HAy4YHOM OOIICHHWHM; | MUCBbMEHHOM  Qopmax  Ha
COCTaBJISITh HAyYHBIE M JEJOBBIC | PyCCKOM M  HMHOCTPAaHHOM
JOKYMEHTBI;  BECTHM  JHaJor W | A3BIKAaX JJs pPELICHUs 3ajaad
HOJIHUIIOr NpoOJIEMHOro Xapakrepa B | IpodecCHOHaIbHOM
chepe CTPATETUYECKOTO | IeATEILHOCTH
MEHE/KMEHTA.

Bnanenu | 1. Brnaners: HaBblkamu | OK-3 TOTOBHOCTb K

o UCTIOJIb30BaHUS pa3IMYHBIX | CAaMOPa3BUTHIO,

(HaBBIKM | TEXHOJIOTUI U3BJICYCHUS | cCaMOpean3aliH,

/ OTIBIT uHpoOpMaMM  TpH  pabdoTe  C | UCTIOJIB30BAHUIO TBOPUYECKOTO

AeATeNb | HAyYHBIMH M TNPO(ECCHOHAIBHBIMH | MOTEHIIMANIA

HOCTH) HMCTOYHUKAMHU B chepe

CTPATCTUYCCKOIO MCHCIDKMCHTA.

2. Bnaners: HaBBIKAMU
YCTHOPEYEBOTO u
MUCbMEHHOPEYEBOTO JUCKYPCOB B
HAYYHOM U JICJIOBOM  aCMeKTax,
MEXKYJIbTYPHOH KOMMYHHUKAIMU Ha
WHOCTPAaHHOM  s3bIke B cdepe
CTPATErHYECKOTO MCHEIDKMEHTA.

OIIK-1 TOTOBHOCTb K
KOMMYHHKAIlUd B YCTHOH H
MMCbMEHHOW  QopmMax Ha
PYCCKOM ¥  HHOCTPaHHOM
S3BIKaX JUISL PEHICHUsS 3aad
npodeccnoHanbHOM
JeSITeTbHOCTH

Juctummza « THOCTpaHHBIN A3bIK B IPOECCHOHAIBHOM cepe» OTHOCUTCS K 0a30BOM YacTH.

2. eab 1 MecTO IMCUMIVIMHBI B CTPYKTYpe 00pa3oBaTe/IbHOI POrpaMMbl

Jucuunnuna usydaercs Ha 1 kypee B 1 u 2 cemecTpax.

[lenbto n3yyeHus: AUCUUILINHBL «ITHOCTpaHHBIN S3BIK B MpodeccHoHanbHOU cdepen sBiseTcss (GOpMUPOBAHME 3HAHWUN, HABBIKOB U YMEHUH,
HEOOXOUMBIX JUIsl OOLIIEHNUS HAa HHOCTPAHHOM SI3bIKE B Ipoliecce MpophecCHOHATBHON AEATENbHOCTH B cpepe CTpaTerndeckoro MeHePKMEHTA.

Hns yenemHoro ocBoeHusi Kypca «MHOCTpaHHBIN S3bIK B TpodeccHOHanbHON cdepey» HEOoOXOIWMBI KOMIIETEHIIMH, C(HOpMUpPOBAHHBIE B
pe3yJbTaTe OCBOEHHUS TaKUX IUCHUIUIMH y4yeOHoro miaHa, kak «VHOcTpaHHBIM s3bIk», «CHenkypc Ha HHOCTPAaHHOM si3bIke», «Chemnkypc Ha

WHOCTPAHHOM SI3bIKE TT0 MPO(EeCCUOHATFHOMY ITHKITY».




Jucunmmna «MHOCTpaHHBIN S3BIK B IpOQecCHOHANBHON chepe» [BIsSeTcs MPEIIecTBYIOmEH u HanlOoiee 3HAYMMON Ui JUCUUIUIMHBI
«HOCTpaHHBIN A3BIK 11 MEHEKEPOBY.

3. Conep:xanue padoueil nporpaMMsl (00beM THCHMILUIMHBI, TUNBI M BUAbI Y4eOHBIX 3aHATHI, y4eOHO-MeTOAuYecKOe o0ecneyeHue
CaMOCTOSITEJIbHOM PadoThl 00y4aIOIIUXCH)



MHWHOBPHAYKH POCCHUN
OI'bOY BO «bAIIKUPCKUU I'OCY JAPCTBEHHbLIM YHUBEPCUTET»
NMHCTUTYT 9KOHOMUKU, PUHAHCOB U BU3HECA

COJIEP)KAHUE PABOYEN ITPOT'PAMMBI

TUCIUTUTMHBI THOCTpaHHBIH SI3bIK B TPO(hECCHOHATTLHOU cdepe
Ha | Kypc
3a04HOM (OpMBI 00yUICHUS

Bua pa6otsl O0BLeM TUCHUILTHHBI
O6mmas TpygoemMkocTs auctuiuinabl (3ET / gacoB) 3/108
Y4eOHBIX YacOB HAa KOHTAKTHYIO pabOTy ¢ PEo1aBaTesem:
Jleknuit
MPAKTUYECKUX/ CEMUHAPCKUX 40
JlaGopaTopHBIX

Ipyrux (CpyIIoBas, UHIAMBUAYaIbHAsl KOHCYJIbTAIUS U MHBIC BUJIbI
y4eOHOM NesTeNIbHOCTH, MIpelyCcMaTpUBalolue paboTy 00yJaronmxcs ¢

npenozaasaresem) (PKP) 0.4
Y4eOHBIX 9acOB Ha CAMOCTOSATEIBHYIO padboTy ooyvarommuxcs (CP) 59.6
Y4eOHbBIX YacOB Ha TOJATOTOBKY K

sK3aMeny/3auety/muddeperimporannomy 3adety (KoHTpon) 8

®opma(bl) KOHTpOJS: 3a4eT 2, 3 ceccuu




®opMa TeKyIIero

dopMa n3ydeHuss MaTepuasoB: JIEKIUH, OcHoBHas 1 KOHTPOJIA
IMPAKTUYCCKUE 3aHATUSA, CCMUHAPCKUE 3aHATHA, JOIIOJIHUTCIIbHAsA 3aﬂaHI/Iﬂ o yCI€BaCMOCTHU
Tema 1 conepiKatue 1abopaTopHbIe PabOThI, CAMOCTOATENIbHAS Pab0oTa U JUTEparTypa, CaMOCTOSTEJILHOM (KOJUIOKBUYMBI,
n/n TPYJIOEMKOCTh (B 4acax) peKomMeHayemas paboTe CTyeHT KOHTPOJIbHbBIE
CTyJieHTaMm (Homepa OB paboTHI,
U3 CIIUCKA) KOMITBIOTEPHBIE
Bcero JIK [1P/CEM JIP CPC TeCTBI ¥ T.IL.)
1 2 3 4 5 6 7 8 9 10
Monayas 1 Marketing
Terminology. The Nature
and Definitions of The
Marketing.

1 | Tekcr The Nature and 6 2 4 0:1,2 Bompocs! 1 3aganus | [IpoBepka BBITOTHEHHUSI
Definitions of Marketing. H: 4,5 VTSt MPAKTUYCCKUX 3aaHHIA,
Jlekcnueckas Tema: CaMOCTOSATENBHOM BOIIPOCHI, TECTHI
Marketing Terminology. paboTsl K MOTyJIO 1-

2

2 | Jlexcuueckas TeMa! 6 2 4 0:1,2 Bomnpocs! 1 3aganus | IlpoBepka BBIOTHEHUS
Marketing. Basic Concepts of 14, I MPaKTHYECKUX 3a/IaHHH,
Marketing. I'pammartuyeckast CaMOCTOSITEIIBHON BOIIPOCHI, TECTHI
Tema: 00630p BUJIO- paboTH K MO0 1-

BpPEMEHHBIX (hopM. 2

3 Jlexcuueckas TeMa: 6 2 4 0:1,2 Bompock! u 3aganust | [IpoBepka BHIIOJTHEHUS
Marketing Philosophies and 4, I MPaKTHYECKUX 3a/IaHHH,
Orientation. CaMOCTOSITENIBHON BOIIPOCHI, TECTHI
I'pammatudeckas TeMa: paboTel K MOAYIIO 1-
0030p BUI0-BPEMEHHBIX 2
dopwm, cocaraTeabHOe
HAaKJIIOHEHHE. YCTHas peub:

Manor, oOCYXIEHHE TEMBI
Mix and the Marketing
Environment.

4 | Pa3bop xeiica:  Marketing 6 2 4 0:1,2 Bomnpocs! 1 3aganus | IIpoBepka BeIOTHEHUS
Information and Marketing 14, I MPAKTUYCCKUX 3aIaHHH,
Research.  Ilucemo:  kak CaMOCTOSITENIbHON BOIIPOCHI, TECTHI
MPaBUIBHO MHCATh PE3FOME. paboThl K MOAYIIO 1-

2

10




Texkct Marketing Planning 6 2 4 0:1,2 Bompocs! n 3ananust | [IpoBepka BBINOTHEHUS
and Marketing Strategies. 1 4, VTSt MPAKTUYCCKUX 3aIaHHH,
Jlekcnueckue TEMBI: HOBBIE CaMOCTOSATENBHOM BOIIPOCHI, TECTHI
MapKeTHHTOBBIE  CTPATETrHHy, paboTsl K MOITyJIHO 1-

NpUMEHEHHE HOBBIX 2

MapKETHHTOBBIX CTpaTeruii B

OuzHece.

I'pammarnueckue TEMBI: 6 2 4 0:1,2 Bomnpocs! n 3aganus | [IpoBepka BEITOTHEHUS
CTETICHA CpaBHEHUS 1 4, UL MPaKTHYECKNX 3a/1aHNH,
IpuIaraTeIbHbIX, CpaBH. CaMOCTOSATENBHOM BOIIPOCHI, TECTHI
KOHCTPYKIUH. paboTsI K MOIyIIIO 1-

YcrHas ~— peds: JIaJIoT, 2

oOmieHue 1o TenedoHy.

IIucbmo: Kak  TNpaBUIBHO

MCaTh CITy)KeOHbIC 3aMHCKU.

Bcero gacos: 36 12 24

Monayas 2 Product. New

Product Development and

Branding.

Tekct New  Product 6 2 4 0:1,2 Bomnpoce n 3aganus | [IpoBepka BEITOTHEHUS
Development and Branding. 14, I MPaKTHYECKUX 3a/IaHHH,
dopmupoBaHue HaBBIKOB CaMOCTOSATEIBHOM BOIIPOCHI, TECTHI
U3BJICYEHUS]  HEOOXOIUMOM paboTel K MOAYIIIO 1-

nHpopmanuu u3 2

OpUTMHAJIBHOTO TEKCTa Ha

WHOCTPaHHOM  SI3bIKE  TIO

mpobjeMaM MapKEeTHHTOBOTO

YIpaBJIeHHUSI.

Jlexcmueckue TEMBI: 6 2 4 0:1,2 Bomnpocs! u 3aganus | IIpoBepka BBITOTHEHUS
CJI0BOOOpa3oBaHMe, 1 4, JUIst MPaKTHYECKNX 33/1aHHH,
CJIOBOCOYETAHMUS 10 TEME. CaMOCTOSATEILHOM BOIIPOCHI, TECTHI
I'pammarnyeckue TEMBI: paboTsI K MOITyJIIO 1-

KOHCTPYKIIUU B 2

CTpaJaTesbHOM 3anore be +

past participle, have

something done.

VYcTHas pedb: NOATOTOBKA U 6 2 4 0:1,2 Bompoce! u 3aganus | [IpoBepka BBIIOJIHEHUS
co3gaHue MpEe3eHTAalNH, 14,5 TS MPaKTUYECKUX 3aaHui,
(hakTopbl, CIMOCOOCTBYIOIIUE CaMOCTOSITEILHOM BOTPOCHI, TECTHI
YCIEIIHOMY MPOBEJICHHUIO paboThl K MOTyJIHO 1-

11




IIpe3eHTaIH.

ITucbMO: TpaBuIa HAIUCAHUS
HHCTPYKIMA 10 OpeHAUHTY
TOBapOB.

Pa36op keiica: Promotional
Tools.

10 | YmopaBineHue mpoekramMu H 0:1,2 Bompoce! u 3aganus | [IpoBepka BBIIOIHEHUS
pabora B KomaHme. TeKcT H: 4, TS MIPAKTUIECKUX 3aIaHHH,
Personal Selling and Sales CaMOCTOSITEIIBHOM BOIIPOCHI, TECTHI
Management. paboTsI K Moyt 1-

OO6cyxaeHne TEM: 2
yIpaBieHne MPOEKTaMH,
pabora B KOMaHJIe.
Jlexcuueckue TEMBI:
SKOHOMHYECKHE  TEPMUHBI,
UCToNb3yeMbie B cdepe
MapKeTHHTa.
I'pammaTuyeckue TEMBI:
pa3fenuTenabHbIe BONIPOCH U
BONPOCHI B OTPUIATEIHHOMN
dopwme, HCTIONIb30BaHHE
JTAaHHBIX THUIIOB BOTIPOCOB JUIS
yOexaeHus coOeceTHHKA.

11 | YcrHas peub: oOydeHue 0:1,2 Bompocer u 3aganust | [IpoBepka BHIIOJTHEHUS
HaBbIKaM BEIEHUsS JHajora C a:4,5 JUISt MPaKTHYECKNX 3a/1aHHH,
KJIMEHTaMH, HCIIOJIb30BaHHE CaMOCTOSATENIbHON BOTIPOCBHI, TECTHI
CHenHaTbHbIX METOAMK paboTs! k Moayio 1-
yOexneHusT B CHUTyalMsdx, 2
KOTJa KJIMEHT  BBIpaXkaeT
HE/I0BOJIBCTRO.

ITuceMo: mpaBmMIIa HANTMCAHUS
PEKJIaMHBIX ¥ KOMMEPYECKHX
TIHCEM.

Pazbop  keiica: Price.
Distribution.

12 | Ucnons3oBaHue pa3IUYHBIX 0:1,2 Bomnpocs! v 3aganus | IIpoBepka BeIOTHEHUS
TEXHOJIOTUH  YTEHHs]  MpH H:4,5 s MPaKTUYECKUX 3aJaHUH,
pabote ¢ TEMaTH4YEeCKHUMHU CaMOCTOSTENIbHON BOTIPOCHI, TECTHI

CIOBapsAMH, a TaKXe Co
CIIPaBOYHOMU y4aeOHOH
JINTEpaTypOH.

paboTs! k Moayio 1-
2

12




Hcnonp3oBanue MaTrepuaioB

CpencTB MaccOBOU
uHpOpMAUU IS
03HAKOMJICHUS ayIUTOPUH C
MapKETHHTOM YCIyT,
MEXTyHAPOIHBIM

MapKETHHTOM (Service
Marketing. International

Marketing.  Marketing in
Russia.  Marketing:  The
Russian Version).

3ager 4 4

Bcero yacoB: 36 14 22

Moayas 3. Examining

Differences in Culture and

Market Orientation among

Western European

Multinationals, and

Domestic Firms Operating

in Russia.

Tekct Differences in Culture 6 2 4 0:1,3 Bompocs! 1 3aganus | [IpoBepka BHITOTHCHHUSI
and Market  Orientation I:6,7 TSI MPaKTHYECKUX 3aJaHuH,
among Western European CaMOCTOSATENIbHON pedepupoBanue,
Multinationals, and Domestic paboThl K MOIYJTIO 3- | KOHTPOJIbHAas paboTa
Firms Operating in Russia. 4

Texkct “Going viral”.

OO6cyxaeHne TPOOIEMBI

YBEITMUYCHUS TIPOJIaXK

Onmaromaps  HCIIOJIb30BAHHIO

BUPYCHOH pEKJIaMBL.

Jlexcnueckue TEMBI:

O9KOHOMHUYCCKHEC TCPMUHBI,

ucrmonb3yeMbie B cdepe

MapKETHHTA.

I'pammaTuueckue TEMBI: 6 2 4 0:1,3 Bompoce! u 3aganus | [IpoBepka BBIIOJIHEHUS
pa3aenuTeNbHbBIE BOIIPOCH U 1: 6,7 TS MPaKTUYECKUX 3aaHuM,
BOMNPOCHl B OTPHULIATEIBHON CaMOCTOSTENIbHON pedepupoBanue,

¢dopwme, HCII0JIb30BaHUE
JIaHHBIX TUIIOB BOIIPOCOB ISt
yOexIeHus coO0eceTHUKA.

paboThI K MOTyJIIO 3-
4

KOHTpOJIbHas paboTa

13




VYcTHas peds: Consumer

Behavior in Russia.
Challenges for Western-Style
Planning. OO0yuenne

HaBBIKaM BEJICHUS JHajora c
KJIMEHTaMH, HCIIOJIb30BaHHe
CHEIHATbHBIX METOUK
yOeXIeHusT B CHTyalmsx,
KOrAa KJIMEHT  BBIPAXaeT
HEJIOBOJILCTBO.

[Mucemo: mpaBwIIa HANMCAHUS 6 2 4 0:1,3 Bomnpoce! n 3aganus | [IpoBepka BEITOTHEHUS
PEKJIaMHBIX U KOMMEPYECKUX H: 6,7 JUISL MIPaKTUYECKUX 3aJaHHi,
TIHCEM. CaMOCTOSATEIBLHOM pedepupoBanue,
Jlekcuueckue Temsl: Brand paboTHI K MOAYIIO 3- | KOHTPOJIbHAs paboTa
Era in Russia. Direct Mail 4
Marketing in Russia. Fast
Moving Consumer Goods
and Retail.
Mopayas 4. My research
My field of investigation. 6 2 4 0:1,3 Bompoce! u 3amanus | [IpoBepka BBIMOTHEHUsI
Methods, Results, 16,7 I MPaKTHYECKUX 3a/IaHHH,
Publications, Purpose of my CaMOCTOSITEITBHON pedepuposanue,
research. paboThI K MOAYIIIO 3- | KOHTPOJIbHAs paboTa

4
I'oBopenue: ymenue 6 2 4 0:1,3 Bompoce! u 3ananus | [IpoBepka BBIIOJIHEHUS
paccka3atb 0 CBOEH Hay4yHOMU 1:6,7 st MPaKTUYECKUX 3aJaHui,
pabote, 06CYaUTH TEMY CaMOCTOSATENIbHON pedepupoBanue,
JIUCCEepTalnK, MPOOIEMBI, paboThI K MOAYIIIO 3- | KOHTPOJIbHAs paboTa
KOTOpBIE NPEJCTOUT PELINTb. 4
YMmenue popMyIHpOBaTh H 6 4 2 0:1,3 Bompocs! u 3aganus | [IpoBepka BHIIOJTHEHUS
nepedpa3rupoBaTh MBICIH, H: 6,7 JUTSL MIPaKTUYECKUX 3aJaHUM,
UCTIONIH30BaTh CaMOCTOSATEILHOM pedepupoBanue,
CJIOBOCOYETAaHUS B KOHTEKCTE paboTHI K MOIYITIO 3- | KOHTpOJIbHAas paboTa
Y IpU CO3AaHUU 4
COOCTBEHHBIX ITPEII0KEHHH.
Bcero uacos: 36 14 22
OKP 0,4
Bcero uacos: 108 40 59.6
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4.(1)0H)I OLCHOYHBIX CPEACTB IO JUCHUIIJIHHE

4.1 llepeyeHb KOMIIETEHIMII ¢ YKA3aHMEM 3TANOB UX (JOPMHUPOBAHMSA B MPoLEcCe OCBOeHHs 00pa3oBaTe/IbHOM NporpaMmMel. Onucanmne
nokasareJieil 1 KpuTepueB OLlEHUBAHUA KOMIIETEHLMI HA Pa3JIMYHbIX 3TANAaX UX (popMHUPOBaHMS, ONMCAHNE LIKAJ OLeHMBAHUS

OK-3 roroBHOCTb K CaMOpPa3BUTUIO, CaMOpCaln3alu, UCII0Jb30BaHHUIO TBOPUCCKOI'O IMOTCHIIMala

IInanupyemsbie Kputepuu oneHnBaHus pe3yJbTAaTOB 00y4eHUsI
Jran pe3yJIbTaThl 00yYeHHu st
(YypoBeHb) (mokazarenu 9 3 4 5
OCBOEHMS |[JOCTHKEHMSI 3a/1aHHOTO
«HEeY/0BJIETBOPUTEJIBHO» | «YJAOBJETBOPUTEIHHO» «XOpOLIO0» «OTJIMYHO»
KOMIIETEHIIUH  YPOBHS OCBOCHMS
KOMIICTCHITH )
Ilepssiii 3Tan | 3HaTh:  pasnuuHble | PparmMeHTapHbIC Henosnbie CcdopmupoBaHHbIe, CdopmupoBanHbie
(YpOBEHb) | TEXHOJIOTMH IIPEJICTABICHUS O IIPEJICTaBIECHUS O HO cojiepKalue CUCTEMAaTUYECKUE
U3BJICUYCHUS Pa3IUYHBIX TEXHOJOTHAX | pa3iUYHbIX OTJeNIbHBIE POOEIbl | MPEICTaBICHUS O
nHpopmanuu IIpU | U3BJIEUEHUS MHPOPMAIUN | TEXHOJIOTHUSIX IIPEJICTaBICHUS O Ppa3IUYHbIX
paboTe Cc HayuyHBIMHU | IIpU pabOTe ¢ HAYYHBIMU U | U3BJICUCHHUS pa3IMYHBIX TEXHOJIOTHAX
u npodeccuoHaIbHBIMU nH(popManuu npu TEXHOJIOTUSIX U3BIICUEHUS
npo¢eCcCHOHATBLHBIMU | HICTOYHUKAMHU B cdepe pa0boTe C HAyYHBIMU M | U3BJICUYEHUS UHpOpMaLUU TIpU
HMCTOYHUKAMU B | CTPATEru4ecKoro npodeccuoHaTbHBIMU uH(popMaLuu Ipu paboTe ¢ Hay4YHbIMU
chepe MEHEPKMEHTA; HOBBIX UCTOYHHMKAMU B cepe | paboTe C HAyYHBIMH | U
CTpaTErnyecKoro MH(OPMALIMOHHBIX CTpaTErnyecKoro u npodeccuoHaTbHBIMU
MEHE)KMEHTA, TEXHOJIOTUSX U CUCTEMaX. | MEHEIKMEHTA; HOBBIX | MPO(eCCHOHAIBHBIMU | HCTOYHUKAMU B
HOBBIE MH(OPMALIMOHHBIX HMCTOYHMKAMH B chepe
MH(pOPMalOHHbIE TEXHOJIOTUSAX U chepe CTpaTEruuecKoro
TEXHOJIOTUHU U CHUCTEMaXx. CTPaTEruuecKoro MEHE)KMEHTA,
CHUCTEMBI. MEHEIKMEHTA, HOBBIX
HOBBIX MH(OPMALIMOHHBIX
MH(POPMALIMOHHBIX TEXHOJIOTHAX U
TEXHOJIOTHUSIX U CUCTEMaX.
CUCTEMAX.
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Bropoii aran
(ypoBeHb)

YMeTh: NpUMEHATh
METOAUKY
U3BIICUCHUS
nHpopManuu npu
paboTe ¢ HayuYHBIMU U
npodeccuoHaIbHBIMU

HUCTOYHUKAMU B cepe

CTPATCrUYCCKOro
MCHCIP)KMCHTA.

@®parMeHTapHbIE YMEHHUS
B IPUMEHEHUH METOIUKH
U3BJICUYEHUS UH(OpMAIHH
pu paboTe ¢ HayYHbIMH U
npodeccnoHATEHBIMH
HCTOYHHUKAMHU B cpepe
CTPaTErnyecKoro
MEHEIKMEHTA.

B nenom ycnentnoe, HO
HE CHCTEeMaTH4eCKOe
yMEHHE B IPUMEHCHUU
METOMKH U3BJICUCHUS
uHpOpMaLUU TIPU
paboTte ¢ Hay4YHBIMU U
npodeccnoHaTbHBIMH
WCTOYHHKAMHU B cepe
CTPATETUYECKOr0
MEHE[KMEHTA.

B nenom ycnennoe,
HO coJiepKaiee
OTJENIbHBIC TIPOOEITBI
yYMEHHUE B
PUMCHCHHUU
METOUKH
M3BIICUCHUS
uHpopMaIuu mpu
paboTe c HayYHBIMHU
u
poeCCHOHAIBHBIMU
UCTOYHUKAMU B
chepe
CTPATETUIECKOro
MEHEDKMEHTA.

CdopmupoBanHoe
YMEHUE B
PUMEHCHHUU
METOUKH
U3BJICYCHUS
uHpopManuu npu
pabote ¢ HayYHBIMU
u
npohecCHOHATLHBIMH
UCTOYHUKAMU B
chepe
CTPATErUIeCKOro
MEHE/KMEHTA.

Tpetuit aTan
(ypoBeHb)

BnageTs: HaBBIKaMU
MCIIOJIBb30BaHUA

Pa3JINYHbIX TEXHOJIOTHI

M3BJICYCHUS
MHpOpMaLUU TPU
paboTe ¢ HayYHBIMU U
mpodeccnoHaTbHBIMU
MCTOYHHKAMU B cepe
CTpPaTEern4ecKoro
MEHE/KMEHTA.

dparmMeHTapHOE BaICHHUE
HaBBIKAMHU UCIIOJIb30BAHUS
Pa3IUYHBIX TEXHOIOTHI
U3BJICUCHUS HH(OpMAIHH
npu paboTe ¢ HAYYHBIMH U
npo¢eCcCuOHATbHBIMU
HMCTOYHUKAMU B cdepe
CTpaTEruuecKoro
MEHE[KMEHTA.

B nenom ycreurHoe, HO
HE CUCTEMATHYCCKOC
IIPUMCHCHHEC HABBIKOB
HUCITIOJIB30BaHUA

PAa3JIMIHBIX TEXHOJIOTH

W3BIICYCHUS
uHpopMaluu Ipu
paboTe ¢ Hay4YHbIMH U
npodeccnoHaTbHBIMU
HWCTOYHUKAMHU B cepe
CTpaTEru4ecKoro
MEHE/PKMEHTA.

B nenom ycnenisoe,
HO cojiepKaiiee
OTJENIbHBIC TIPOOEITBI
pUMEHEeHHE
HaBBIKOB
MCTIOIb30BaHUS
Pa3ITUYHBIX
TEXHOJIOT U
U3BIICUEHUS
uH(popMaLuu Ipu
paboTe ¢ HayYHBIMU
u
podecCHOHATEHBIMU
MCTOYHUKAMU B
chepe
CTPATETHIECKOTO
MEHEDKMEHTA.

Yenemnoe u
CUCTEMATUYECKOE
pUMEHEHUE
HaBBIKOB
HCIIOJIb30BaHUSA
Pa3IUYHbIX
TEXHOJIOTUI
U3BIICUEHUS
UHpOpMaLUU TIpU
paboTe ¢ Hay4YHbIMU
U
npodeCCHOHATEHBIMU
UCTOYHUKAMU B
cthepe
CTpaTEruuecKoro
MEHEI)KMEHTA.
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OIIK-1 roToBHOCTh K KOMMYHHKAIIUN B YCTHOM U MHUCbMEHHOHN (hOpMax Ha pyCCKOM M MHOCTPAHHOM SI3bIKaxX JJIsl pelleHus 3a/1a4 IpodheCcCUOHATbHOM

JESITEIbHOCTH
I[Inanupyembie Kpurtepun onieHuBaHus pe3y1bTATOB 00y4eHUs!
Jdran pe3yJbTaThl 00yUYeHHus
(YypoBeHb) (mokazarenu 5 3 4 5
OCBOEHMS |[TOCTHKECHHS 33JaHHOTO
KOMIETEHIE|  YPOBHS OCBOGHH «HEyI0BJeTBOPUTEIbHO» | «y10BJIETBOPUTEIHLHO» «X0poLIO0» «OTJIUYHO»
KOMITCTCHITHH)
[TepBeiii aTan | 3Hath: ocobeHHOCTH | DparMeHTapHBIE Henosnnbie Cdhopmuposannsie, | ChopMupoBaHHBIC
(YpOBEHB) | [IEJIOBOTO U HAYYHOTO | MpEACTaBIeHUsI 00 MpeicTaBIeHHs 00 HO co/iepKalue CUCTEMaTUYECKUe
oO11IeHns Ha | 0COOCHHOCTSIX JICJIOBOTO M | OCOOCHHOCTSIX OTJIEIbHbIE IpeJicTaBIeHUs 00
MHOCTPAaHHOM SI3bIKE | HAYYHOTO OOIIEHUS Ha JICJIOBOTO M HAYYHOTO poOeItb 0COOEHHOCTSIX
JUIst pelIeHNs | MHOCTPAHHOM SI3bIKE 11 | OOLIEHUS Ha IpeJICTaBIeHUs 00 JIEJI0BOTO U
npoecCHOHANBHBIX | pPeIlleHus MHOCTPAHHOM SI3bIKE 0COOEHHOCTSIX HAYYHOTO OOIEHUs
3a1a4y B cdepe | npodeccnoHaTBHBIX 3a7a4 | JAJIS pEeHICHUs JIEJIOBOTO U Ha UTHOCTPAHHOM
CTpaTEeruuecKoro B cepe cTpaTernyeckoro | mpodecCHOHaIbHBIX HAYYHOTO OOIEHUS | SI3BIKE JIJISl PELICHHS
MEHE/IPKMEHTA. MEHEI)KMEHTA. 3a1a4 B cepe Ha UTHOCTPAHHOM npoeCCHOHATBHBIX
CTPaTErn4eCcKoro A3bIKE JJIS pelleHus | 3a7a4 B chepe
MEHE)KMEHTA. poecCHOHANIBHBIX | CTPATErnYecKOro
3aj7au B cepe MEHEIKMEHTA.
CTPaTEruuecKoro
MEHEIPKMEHTA.
Bropoii atan | Ymerts: onpenensate | @parmenTtapHbie ymeHus | B nenom ycnemHoe, Ho | B nenom ycnemsoe, | CdhopMupoBanHoe
(ypoBeHb) | BUABI B ONPEEIICHUN BUOB HE CUCTEMAaTU4eCKOoe HO coziepKalee YMEHHE B
KOMMYHHKATHBHBIX | KOMMYHUKAaTHBHBIX YMEHHE B ONPENIETICHUN | OT/AEIbHBIC OTIpe/IeTICHUH BUI0B
CUTyallull B ICJIOBOM | CUTyallui B IEJIOBOM H BUJIOB mpoOesbl yMEHUE B | KOMMYHUKATHBHBIX

Y HayYHOM OOIIICHHH;
COCTAaBJISITh HAYUHbIE

Hay4YHOM OOIIICHHH;
COCTaBJICHUH Hay4YHBIX U

KOMMYHHUKAaTHUBHBIX
chyaunﬁ B ACJIOBOM H

OMmpeCaACIICHNHU BUI0B
KOMMYHHKAaTHUBHBIX

CUTyalHil B
JIEJIOBOM U Hay4HOM

" OCJI0BBIC ACJIOBBIX TOKYMCHTOB;, Hay4YHOM O6HIGHI/II/I; CI/ITyaHI/Iﬁ B O6H_[eHI/II/I;
AOKYMCHTEI; BECTU BCACHUU quajaora u COCTaBJICHUHU HAYYHBIX JACJIOBOM U HAYYHOM | COCTABJICHUHA
JHUAaJIOT U IIOJINJIOT noJmjora HpO6HeMHOFO 1 ICI0BBIX O6I].[CHI/II/I; HAaYYHBIX U JCJIOBBIX
HpO6HCMHOFO XapakTepa. AOKYMCHTOB; BCICHUU COCTaBJICHUHU HAOKYMCHTOB,
XapaKkTepa. Juajiora v rnoJmjora HAYYHBIX 1 JCJIOBBIX | BEACHWH AWajiora u
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pOOIEMHOTO JIOKYMEHTOB; MOJTHIIOTA
XapakTepa. BEJICHUU JIMAJIOTa U | IPOOJIIEMHOTO
MOJIUJIOTa XapakTepa.
poOJIEMHOTO
XapakTepa.

Tpetuii sTan
(YpoBeHb)

Bnaners: HaBbIKaMu
YCTHOPEYEBOTO U
IIMCbMEHHOPEYEBOI0
JIUCKYPCOB B
HAy4YHOM U JI€JIOBOM
acCIeKTax,
MEKKYJIbTYPHOU
KOMMYHHMKAIH Ha
MHOCTPaHHOM SI3bIKE
B chepe
CTPaTEru4ecKoro
MEHEKMEHTA.

@parmMeHTapHOE BIaJICHUE
HAaBBIKAMH YCTHOPEYEBOIO
Y IUCbMEHHOPEYEBOTO
JUCKYPCOB B HAy4YHOM U
JICJIIOBOM aCIIEKTax,
MEXKKYJIbTYpPHOU
KOMMYHMKaIMHU Ha
MHOCTPAHHOM SI3bIKE
cdepe cTpaTeruyeckoro
MEHEJDKMEHTA.

B nenom ycnemnoe, HO
HE CUCTEMAaTUYECKOe
IIPUMECHEHNE HAaBBIKOB
YCTHOPEUYEBOIO U
IIICBMEHHOPEYEBOI0
JUCKYPCOB B HAYy4YHOM U
JICJIOBOM aCIIEKTaXx,
MEXKKYJIbTYpPHOU
KOMMYHMKAILUU Ha
MHOCTPAHHOM SI3bIKE
cdepe cTpaTeruuecKkoro
MEHEJKMEHTA.

B nenom ycnennoe,
HO cozieprKallee
OTJIeIbHbBIE
poOeITbI
MIPUMEHEHUE
HAaBBIKOB
YCTHOPEUEBOTO U
[IMCbMEHHOPEYEBOI0
JUCKYPCOB B
HAy4YHOM U JIEJIOBOM
acreKTax,
MEXKYJIbTYPHOH
KOMMYHHKAIMH Ha
MHOCTPAHHOM SI3bIKE
chepe
CTPaTEruuecKoro
MEHEIPKMEHTA.

Ycneninoe u
CUCTEMATUYECKOE
MIPUMEHEHHE
HAaBBIKOB
YCTHOPEUYEBOI'O U
[IMCbMEHHOPEYEBOI0
JUCKYPCOB B
Hay4YHOM U JIEJIOBOM
aCIeKTax,
MEXKYJIbTYpPHOU
KOMMYHHUKAIMU Ha
MHOCTPAHHOM SI3bIKE
chepe
CTPaTErnyecKoro
MEHE/IKMEHTA.

Kpurtepun oneHuBanus pe3yibTaToB 00y4eHusi Npu (popmMe KOHTPOJIS «3a4eT»

OK-3 roToBHOCTH K CaMOpPa3BUTHUIO, CaMOpCaIn3alu, UCII0JIb30BAHHNIO TBOPUYCCKOI'0 MOTCHIIMAaIa

Jtan (ypoBeHb)
OCBOCHHS
KOMIIeTeHIIUH

I[lnanupyemMble pe3yJibTaThl
00y4eHHs (ITOKa3aTEIN
JOCTUKEHHS 33JaHHOTO

YPOBHS OCBOEHUS
KOMIIETEHIIN)

Kpurtepun oueHnBaHus pe3yJibTaTOB 00yUYEeHUS

He 3auTeno

3auTeHo
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[lepBerii 5Tan | 3HaTh: paszmuunble | OtcyrcTBue uiau  QparmentapHsie | ChopMUpoOBaHHBIE TPENCTaBICHUS O
(ypoBeHb) TEXHOJIOTUM  U3BJIEUYEHMS | IPEJICTABICHMUS 0 PasIMYHbIX | PA3JIMYHBIX TEXHOJIOTUSX H3BJICUCHUS
uHpOpPMALIUU TIPU paboTe C | TEXHOJIOTHIX u3BJeUeHHs | MHQOpMAIK U paboTe ¢ HAYYHBIMU U
Hay4YHBIMU U | “HGOpMaLuK Npu padboTe ¢ HAyYHbIMU | IPO(PECCUOHATBHBIMU MCTOYHUKAMHU B
npodeccuoHaIbHBIMU U 1po(hecCHOHANBHBIMU UCTOYHUKAMH | chepe CTpaTernueckoro MeEHEIKMEHTa,
UCTOYHUKaMU B  cdepe | B chepe CTPATErM4ecKoro | HOBbIX HMH(OPMAIMOHHBIX TEXHOJOTHIX
CTPATETUIECKOTO MEHE)KMEHTA, HOBBIX | U CHCTEMaX.
MEHE)KMEHTA; HOBbIE | UHQOPMAIIMOHHBIX ~ TEXHOJOTUSX U
UH(POPMAaLMOHHbIE CUCTEMAX.
TEXHOJIOTUU U CUCTEMBI.
Bropo#t atan | YMmeTh: IpUMEHATH OrcyrctBue unu  (parMeHTapHble | B menom ycreniHoe HCIONb30BaHHUE
(ypoBeHb) METOAMKY U3BJICUCHUS yYMEHUs IPUMEHSTh METOAMKY | YMEHUS IPUMEHSTh METOAUKY
nHpOpMaKy Ipu padboTe ¢ | U3BJICYCHUST HHPOPMALUK NpH padoTe | u3BIeueHUs: nHGOpMAIMKA TIpU paboTe ¢
HAY4YHBIMH U C Hay4YHBIMM M NPO(PECCHOHATIBHBIMHM | HAYyYHBIMH M HPO(ECCHOHATBbHBIMU

U3BIICYCHHS MHPOpMAITHH
pu pabOTe C HAYYHBIMH U
npodeccuoHaTbHBIMH
HMCTOYHHKAMU B cepe
CTpaTEeruuecKoro
MEHE/DKMEHTA.

uH(pOpMAIMU IPH padoTe ¢ HAYUHBIMH
U Npo¢eCCUOHATbHBIMU UCTOYHUKAMU
B chepe CTPATEru4eCcKOro
MCEHCIPKMECHTA.

npoecCHOHATLHBIMU HCTOYHHKAMU B cdepe | HICTOUHUKAMU B cepe CTPaTerHyecKoro
HUCTOYHUKAMU B cdepe CTPaTErnyecKoro MEHeI)KMEHTA. MEHEKMEHTA.
CTpPaTErun4ecKoro
MEHEDKMEHTA.
Tperuii atan | Brnagers: HaBbIKaMU OrcyrctBue wiu  ¢parMeHtapHoe | B 1menom ycmemHoe, HO cojepikaiiee
(YypoBeHb) HCIIOJIb30BaHUS BJIAJICHUE HABBIKAMHU MCIIOJIb30BaHUs | OTACIbHBIE POOEIBI IIPUMEHEHUE
Pa3INIHBIX TEXHOIOTHI Pa3InYHBIX TEXHOJOTHIH W3BJICUECHHS | HABBIKOB HCIIOJIb30BAHUA PA3JIMYHBIX

TEXHOJOTHI W3BJIEYeHHs] WH(GOPMALIUU
nmpu  pabote c HAy4YHBIMU U
npodecCHOHANFHBIMA  UCTOYHUKAMU B
chepe cTpaTernyeckoro MEHePKMEHTA.

OIIK-1 roroBHOCTh K KOMMYHHKAIMM B YCTHOW W THCHbMEHHON ¢opMax Ha PYCCKOM M WHOCTPAHHOM sI3BIKaX /I pPEUICHHsS 3aaad
po¢eCCUOHATBHON JIEATETLHOCTH

Jtan (ypoBeHb)
OCBOCHMS
KOMIIEeTeHIIUH

I[lnanupyemMble pe3yJibTaThl
00y4eHHs (ITOKa3aTEIN
JOCTUKEHHS 33JaHHOTO

YPOBHSI OCBOCHHSI

Kpurtepun oueHnBaHus pe3yJibTaTOB 00yUYEeHUS

He 3auTeno

3a4TeHo
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KOMIIETEHIIN )

IlepBbIi1 3Tan
(ypoBeHb)

3HaTh: 0COOEHHOCTH
JIEIOBOTO ¥ HAYyYHOTO
OOLIEHUs] HA UHOCTPAaHHOM
S3bIKE  JUISL  pEIICHHS
npodecCHOHANBHBIX 3a/1a4
B cepe cTpaTermyecKoro

OrcyrctBue wnu  (hparMeHTapHbBIE
MpEACTaBICHUSI 00  OCOOCHHOCTAX
JIEJIOBOTO W HAy4HOTO OOIICHUS Ha
WHOCTPAHHOM SI3BIKE JUISL  PELICHHS
npodecCHOHANBHBIX 3a1ad B cdepe
CTPATErHYeCKOr0 MCHEDKMEHTA.

CdopmupoBaHHbIe MpeACTaBICHUS 00
O0COOCHHOCTSIX JICIOBOTO W HAYYHOTO
OOIIICHUS HA MHOCTPAHHOM SI3BIKE JUISI
pemieHusi MPO(HECCHOHANBHBIX 3324 B
cdepe cTpaTernieckoro MeHePKMEHTA.

BECTH JHMAJOr U MOJUJIOT
poOJEMHOTO XapaKTepa.

POOJIEMHOTO XapakTepa.

MCHCIPKMCHTA.
BTOpOﬁ JTaIl YMeTh: OIIpCACIIATL BHAbI OTCYTCTBI/IG nimn Q)paFMeHTapHBIe B OeJIOM  yCIICHIHOC  HCIIOJIb30BAHHC
(ypOBCHI)) KOMMYHHKAaTHBHBIX YMCHUA MMPABUJIBHO OIIPCACIIATL BUABI | YMCHUSA TMIPABUJIIBHO OINPCACTIATH BHUABI
CI/ITyaHI/Iﬁ B JCJIOBOM HW | KOMMYHUKATHBHBIX chyauHﬁ B | KOMMYHUKATHUBHBIX CI/ITyaI_[I/Iﬁ B ACJIIOBOM
Hay4YHOM O6HI€HI/II/I; JACJIOBOM n Hay4YHOM OGHICHI/II/I; u Hay4YHOM O6III€HI/II/I; COCTaBJIATH
COCTaBJIAATb  HAYYHBIC U | COCTABJIATH HAYYHBIC MW ACJIOBBIC | HAYYHBIC U ACJIOBBIC NOKYMCHTBI; BCCTHU
JCJIOBBIC AOKYMCHTHBI; | JOKYMCHTBI; BECTU AUAJIOr U ITOJUIIOr | AUAJIOT n IIOJINJIOoT HpO6JICMHOFO

Xapakrepa.

Tpetuii sTan
(ypoBeHb)

Bnaners: HaBBIKAMHU
YCTHOPEYEBOTO "
NUCbMEHHOPEYEBOTO
IMCKYPCOB B HAYYHOM W
JIeI0BOM acIIeKTax,
MEXKYJIbTYPHOH
KOMMYHUKAIHH Ha
WHOCTPAaHHOM  SI3bIKE B
chepe  CTpaTeru4ecKoro
MEHEHDKMEHTA.

OtcytctBue unu  (parMeHTapHOE
BJIAICHUEC HABBIKAMH YCTHOPCUYCBOI'O U
MUCbMEHHOPEYEBOTO  JIUCKYPCOB B
HayYHOM u ACJI0BOM aCIICKTax,
MEXKYJIbTYpPHOI KOMMYHUKAllMU Ha
WHOCTPaHHOM  si3bIk€ B cdepe
CTPaTEruuecKoro MEHEeKMEHTA.

B 1nenom ycnemHoe, HO cojepxaiiee
OT/AENbHBIE  TIPOOEBI MPUMEHEHUE
HaBBIKOB YCTHOPEUYEBOTO u
MMMCbMEHHOPEYEBOTO JTUCKYPCOB B
Hay4yHOM M  JEJIOBOM  acCIEKTax,
MEXKYJIbTYpHOH  KOMMYHHUKAIIMM  Ha
MHOCTPAHHOM SI3BIKE B chepe
CTpaTernuecKoro MEHePKMEHTA.

KonTponb u3yuenus paszaena (MOAYIs) TUCHUIUIMHBI OCYIIECTBISETCS OYPOUYHO (TEKYIIUH KOHTPOJIb), IO 3aBEPIICHUHN U3yUeHUs OT/IEIHHOIO
Moaysi (pyOeXHbIM KOHTPOJIb) W MO 3aBEpIICHUH ATana/Kypca oOydyeHHs MHOCTPAHHOMY SI3bIKY (MTOTOBBIM KOHTpOsb). B xoxe Tekymero u
pyOeKHOr0 KOHTPOJISI B KAUE€CTBE OJTHOTO M3 BAPUAHTOB BHICTYIAeT TECTUPOBAHUE.
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Texymuid KOHTPOJIb MPOBOJUTCS HA KaXKIOM 3aHITHM B YCTHOM, MUCbMEHHOHN (opMe B dopMe 00CYKIIeHUSI U MPOBEPKU WHIUBUIYATBHBIX
3agaHuii win B popme tectoB. Ilepuoamueckuii — mocue U3y4eHHUs KaKA0ro MOIYJIS IPOBOJUTCS MMCHbMEHHAs! KOHTPOJIbHAsA paboTa B BUJE TECTOBBIX
3alaHuil 1O MPOHICHHOMY Marepuany/Teme. VTOroBblii KOHTPOJb IO 3aBEPIIEHUU KaXJOro CeMecTpa ocyulecTBiserca B (opme 3auera,
BKJTIOYAIOILIETO MPOBEPKY KayecTBa CHOPMHUPOBAHHOCTH YMEHUIA.

Ha onenky crenenu cpopMHpOBaHHOCTH KaKJ10M KOMIIETEHIIMHM MPH PYOEKHOM KOHTpoJie OTBOAUTCSA He MeHee 10 BompocoB Tecta miu 3
3aJlaHusl TUCbMEHHON paboThl. UMcno mpaBUiIbHBIX OTBETOB TecTa OT 45 10 59% cooTBETCTBYET HayaJIbHOMY (IIOPOTOBOMY) YPOBHIO OBJIAJACHMUS
kommeteHnuei, ot 60 1o 80 % - 6azoBomy ypoBHi0, oT 81 10 100 % - moBbIIEHHOMY (IPOJIBUHYTOMY) YPOBHIO C(POPMHPOBAHHOCTH KOMIIETECHIUH.
IIpaBrIbHBIN OTBET HA OJUH BOIPOC NMHCBMEHHOW pabOThl COOTBETCTBYET HAYAJIbHOMY (IIOPOTOBOMY) YPOBHIO OBJIQJICHMSI KOMIIETEHLMEH, HAa J1BAa —
06a30BOMY YPOBHIO, Ha TPU — MOBBIIIEHHOMY (TIPOJABHUHYTOMY) YPOBHIO C(POPMHUPOBAHHOCTH KOMIIETEHIIHH.
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4.2.

TunoBble KOHTPOJIbHBIC 3aIaHUA WX UHbIC MaTCPHAJIbI, HEOﬁXO}]HMbIe AJIA

OIICHKH 3HaHI/II71, yMeHHﬁ, HAaBBIKOB M ONbITA 1€ATCJIbHOCTH, XaPAaKTCPU3YIOIIIUX

Tanbl GOPpMUPOBAHNS KOMIIETEHUMH B Ipoliecce 0CBOEHUs 00pa30BaTeIbHOM

nmporpaMmmabl. MeToanuecKkue MaTepHuaJibl, ONMPEACTAIOIINE ITPOHECAYPHI OLCHUBAHUSA

(popmMupoBanus KOMIIETEHIM I

3HAHUIi, YMeHUIi, HABBIKOB M OIBITA 1eATEJIbHOCTH, XaPAKTEPU3YIOLIHUX ITAIbI

Oranbl PesynbraTel 00yueHus Kommnerennus O1eHOYHOE CPEICTBO
OCBOCHHUS
1-i1 sTan 3mate: ocobeHHoctd genmoBoro u | OIK-1 KOHTPOJIFHBIE  BOIPOCHI
HAy4HOTO OOINEHHS Ha HHOCTPAHHOM K 324€TY; TECTHI
3HaHMA SI3BIKE ULt peLIeHuUs
npodeccHOHANBHBIX 3agad B cdepe
CTpaTErHUeCKOro MEHEeLKMEHTA.
3HaTh: pa3nu4yHbIe texHonorun | OK-3 KOHTPOJIbHBIE BOIPOCHI
W3BJICUYEHUsT MHPOpMAIMU TpH padoTe K 3a4€Ty; TECThI
C Hay4YHBIMH U TpO(eCcCHOHANTLHBIMH
HUCTOYHUKAMU B chepe
CTpaTETHUECKOr0 MEHEDKMEHTA.
3nate:  HOBble  uWH(popmauuoHuele | OK-3 KOHTPOJIBHBIE BOIIPOCHI
TEXHOJIOTHH ¥ CUCTEMBI. K 3a4€TY; TECTHI
2-1 sTarm VYMers: ONPENENATD sunel | OIIK-1 MPaKTUYECKOE 3aJaHUE;
KOMMYHUKaTHBHBIX CUTyanui B KOHTpOJIbHas paboTa
Ymenus JICTIOBOM M HAYYHOM OOIICHHH.
YMmerts: MPUMEHSTH meronuky | OK-3 MIPaKTHYECKOE 3aaHNUE;
W3BJICUYEHUsT MHPOpPMAIMU TpH paboTe KOHTpOJIbHas paboTa
C HAay4YHBIMH U MpPO(ecCHOHATEHBIMU
NCTOYHUKAMHU B cepe
CTpaTETHUECKOro MeHeKMEHTa
VYmets:  cocraBnate  HayuHele U | OIIK-1 [IPAKTUYECKOE 3aaHUE;
JIeNIOBBIE TOKYMEHTBI; BECTH IHAJIOT U KOHTpOJIbHas paboTa
TMIOJIMIIOT IPOOJIEMHOT0 XapakTepa.
3-it aTan Brnaners: HaBbikamu ucnosb3oBanus | OK-3 ycTHoe pedepupoBanue,
Pa3IMYHBIX TEXHOJIOTHH H3BICUCHUS YCTHOE COOOIIeHne
Brnanenus uHdopmanuu npu padbore ¢ HaAyIHBIMH
(HaBBIKH / 1 1podecCHOHANEHBIMA HCTOYHUKAMHU
OTIBIT B chepe CTPaTeruuecKoro
JIeSITEIIbHOCTH) MEHEKMEHTA.
BrageTs: HaBBIKAMY MEXKYJIbTYPHON OIIK-1 ycTHOE pedepupoBaHue,

KOMMYHHUKAIIUM HAa THOCTPAHHOM
S3BIKC B cq)epe CTPAaTECruiCCKOro
MCHC/DKMCHTaA

yYCTHOC COO6H.IGHI/I€

Conepmaﬂue 3adyeTa

O3HAaKOMHUTEIILHOE UYTEHHUE

OpUTrHHAJIBHOI'O TEKCTa SKOHOMHYCCKOU HaIpaBJICHHOCTHU oe3

ucnonp3oBanusi cioBaps. O6veM Tekcra 1500 medyaTHbIX 3HAKOB, BpeMs uTeHHS 30 MUHYT.
[TornMaHue MPOYUTAHHOTO MPOBEPSETC B OpME YCTHOTO pedepupOBaHUS HA AaHTIIMMCKOM SI3BIKE
M OTBETOB Ha BOIPOCHI MpenojaBaTensi, KOTOPble MOTYT KacaTbCsl KAK KOHKPETHOTO COJEPKAHMS
TEKCTa, TaK ¥ MHTEPIIPETAIIUN U OIICHKHU €TO.
becena Ha aHrIMIICKOM sI3BIKE B IIpeieNiaX MPONHIEHHBIX TEM CIIEYIOIIEeN HAllPaBIEHHOCTH:
N30panHas cnenuaibHOCTh: COJACp)KAHWE TPEIMETa; MUCTOPHUS Pa3BUTHS JAaHHOW 00JACTH HAYKH;
BBIJIAIOIIMECS YUEHBIE COOTBETCTBYIOIIEH 001acTH HAyKu (WX OTKPBITHS M 3HAYCHHE); HOBEHIIne
JIOCTYDKCHHST B M30paHHOW 00JIaCTH; aKTyaJIbHBIC aCTIEKThI JAHHOW 00JacTH HAyKH; Tema, IeNb U
3a/la4ll MarucTepCKOM AUCCePTalUU; HaydHble MyOIUKAlUU TI0 TEME TUCCEPTALIUU.




[lepen npoBeaeHNEM UTOTOBOIO KOHTPOJISI IPETOJaBaTEb BEIYUCIIIECT CPEIHEE 3HAUCHUE MTPOIIEHTa
MPAaBWIBHBIX OTBETOB HAa BOIPOCH JIBYX pPYOEXKHBIX TECTOB, COOTBETCTBYIOIIMX IPOBEPKE
c(hOPMHUPOBAHHOCTH KAXKI0OW KOMITETEHITUH B X0JIe Y4eOHOTO cemecTpa.

OuneHouHbIe cpeacTBa IS 3a4eTa
IIpumep Tekcra

Marketing strategy has the fundamental goal of increasing sales and achieving a sustainable
competitive advantage. Marketing strategy includes all basic, short-term, and long-term activities in
the field of marketing that deal with the analysis of the strategic initial situation of a company and
the formulation, evaluation and selection of market-oriented strategies and therefore contribute to
the goals of the company and its marketing objectives.

Marketing management versus marketing strategy.

The distinction between “strategic” and “managerial” marketing is commonly used to
distinguish "two phases having different goals and based on different conceptual tools. Strategic
marketing concerns the choice of policies aiming at improving the competitive position of the firm,
taking account of challenges and opportunities proposed by the competitive environment. On the
other hand, managerial marketing is focused on the implementation of specific targets."”

Developing a marketing strategy

Strategic planning typically begins with a scan of the business environment, both internal and
external, which includes understanding strategic constraints. It is generally necessary to try to grasp
many aspects of the external environment, including technological, economic, cultural, political and
legal aspects. Goals are chosen. Then, a marketing strategy or marketing plan is an explanation of
what specific actions will be taken over time to achieve the objectives. Plans can be extended to
cover many years, with sub-plans for each year, although as the speed of change in the
merchandising environment quickens, time horizons are becoming shorter. Ideally, strategies are
both dynamic and interactive, partially planned and partially unplanned, to enable a firm to react to
unforeseen developments while trying to keep focused on a specific pathway; generally, a longer
time frame is preferred. There are simulations such as customer lifetime value models which can
help marketers conduct "what-if" analyses to forecast what might happen based on possible actions,
and gauge how specific actions might affect such variables as the revenue-per-customer and the
churn rate. Strategies often specify how to adjust the marketing mix; firms can use tools such as
Marketing Mix Modeling to help them decide how to allocate scarce resources for different media,
as well as how to allocate funds across a portfolio of brands. In addition, firms can conduct analyses
of performance, customer analysis, competitor analysis, and target market analysis. A key aspect of
marketing strategy is often to keep marketing consistent with a company's overarching mission
statement.

Marketing strategy should not be confused with a marketing objective or mission. For
example, a goal may be to become the market leader, perhaps in a specific niche; a mission may be
something along the lines of "to serve customers with honor and dignity"; in contrast, a marketing
strategy describes how a firm will achieve the stated goal in a way which is consistent with the
mission, perhaps by detailed plans for how it might build a referral network, for example. Strategy
varies by type of market. A well-established firm in a mature market will likely have a different
strategy than a start-up. Plans usually involve monitoring, to assess progress, and prepare for
contingencies if problems arise. You should also write a marketing strategy when starting your own
business.

KoHnTpoJbHbIE BONIPOCHI



What is the scope of strategic management management?
What does strategic management study?

What is the nature and definitions of strategic management?
What can you say about basic concepts of marketing.

Speak on marketing terminology.

Marketing philosophies and orientation.

What is a marketing strategy?

What does a marketing strategy include?

What is the difference between tactical and strategic marketing?
10 What do the marketing plans begin with?

11. What is the basic marketing instrument in this text?

12. The Marketing Mix and the Marketing Environment.

13. Marketing Information and Marketing Research.

14. Marketing Planning and Marketing Strategies.

15. Product. New Product Development and Branding.

16. Promotional Tools.

17. Personal Selling and Sales Management.

18. Price. Distribution. Service Marketing.

19. International Marketing.

20. Marketing in Russia.

CoNoOR~WNE

KpuTepun oieHKH 0TBETOB HA KOHTPOJIbHbIE BONPOCHI 3a4eTa
«3a4TeHO0» BBICTABIISIETCSA, €CIIM MATUCTPAHT:

- OCO3HAET IIeJIb YTCHHUS KOHKPETHOI'O TEKCTa M BBIOMPACT CTPATErHIO YTCHHUS, COOTBETCTBYIOIIYIO
9TON LENH; BapbUPYET TEMIl UTEHHUs, paclpelelisieT BHUMaHUE MEXIy coiepkaHueM U (popmoi
TEeKCTa (B YaCTHOCTH, €r0 S3BIKOBBIM MaTepHajoM); O€30MIMO0YHO pacIo3HACT B TEKCTE paHee
BCTpCLIaBHII/IGCSI SA3BIKOBEIC CAUHUIIBI, MBICJIH, CI/ITyaIII/II/I, OIIKMCaHus, HayLIHBIC JaHHBIC,
CaMOCTOSITENIbHO CEMaHTH3UPYeT HE3HAKOMBIE CJIOBAa MPHU HAJIMYUU COOTBETCTBYIOIIMX OIOP;
OCYIICCTBIISICT CMBICIIOBOM aHAIM3 TEKCTa, BBIACISECT B HEM TIJIABHOE, HOBOE, JIOCTOBEPHOE,
MIOJIC3HOE;

niepepabaThIBacT U3BJICUCHHYIO U3 TEKCTAa MHPOPMAITUIO C TISJIBIO €€ UCITOJIb30BAHUS B JTaTbHEHIIICH
EITEILHOCTH.

- JIaeT TIOJIHBIN, Pa3BEpHYTHIM, OOOCHOBAHHBIM OTBET HA KOHTPOJIbHBIE BOMPOCHI, B COOTBETCTBUU
C JIEKCUKO-TPaMMaTH4YeCKUMH HOpPMaMH HM3y4aeMOro s3blka M HOPMaMH MPO(ECCHOHAIBHOTO U
JICJIOBOTO OOIIEHUsS, C WCIONh30BAaHUEM W3YYCHHOTO MarepHalia, TEPMHHOJOTHHU;  YCTHBIC
(mUCbMEHHBIE) BBICKA3bIBAaHHMsSI HAa WHOCTPAHHOM SI3BIKE TMPABHIBHO O(OPMIICHBI; MPUMEHEHBI
COOTBETCTBYIOIIUE TIpaMMaTHYECKUE CTPYKTYpbl M pPEUYEBBIC KIHIIE, MAaruCTpaHT XOpOIIO
pa3bupaercs B pa3ienax JUCIHUILTUHBL, IEMOHCTPUPYET XOPOIIUE 3HAHUSI YU4eOHOM IUTepaTyphl;
h19%(e10)

- JIaeT B IEJIOM BEPHBII OTBET HAa KOHTPOJIbHBIE BOIPOCHI, OJHAKO MPUCYTCTBYIOT YaCTUUYHBIC
HapymeHHﬂ HeKCI/IKO-FpaMMaTI/I‘-IeCKI/IX HOpM H3yqaeM0ro A3bIKA U HOpM pequoro IIOBCACHHUS B
pamkax MpodecCHOHATBHOTO U JENOBOrO0 OOIICHMS; WCIONb30BaH  HM3YyYEHHBIM MaTepua,
TEPMHUHOJIOTHS, YCTHbIE (ITUCbMEHHBIE) BBICKA3bIBAHHS HA HMHOCTPAHHOM S3bIKE O(OPMIICHBI,
WCIIONIb30BaH OTPAaHUYEHHBIM HA0Op TpaMMAaTHYECKUX CTPYKTYp M pedeBbIe KIHWIIE, MaruCTPaHT
YJIOBJICTBOPUTEIILHO pa30MpaeTcs B pa3zeiiaX AUCIUILUINHBL, JEMOHCTPHPYET YIOBICTBOPUTEIHHOE
3HaHHUE y4eOHOM JTUTEepPaTyPHI.

«He 3auteno» BBICTABJIACTCA, CCIIM MATr'UCTPAHT:



- He oOJjazaeT HaBbIKAMH M YMEHHUSIMH OCO3HATh II€JIb YTCHHs] KOHKPETHOTO TEKCTa M BHIOpATh
CTPATETHUIO YTECHUS, COOTBETCTBYIOLIYIO 3TOM LEIM; BAPBUPOBATH TEMII YTCHUS; PaCIpENeisaTh
BHHUMaHHUE MEXIY cojaepkaHueM u (GopMoil Tekcra (B YaCTHOCTH, €0 S3BIKOBBIM MAaTE€pHAJIOM);
pacino3HaBaTb B TCKCTC paHCC BCTPCUABIINCCA A3BIKOBBIC CAWHHIBI, MBICJIIN, CUTyalluHl, OIIMCAHWA,
Hay4yHbIE€ JaHHBIE; CaMOCTOATEIBHO CEMaHTU3UPOBATh HE3HAKOMBIE CJIOBAa ITIPU HAJUYUHU
COOTBCTCTBYIOIINX OIIOP; OCYUICCTBIIATH CMBICJIOBOM aHaJIN3 TCKCTA, BBIACIATH B HEM IJIaBHOC,
HOBOE, JIOCTOBEPHOE, MOJIE3HOE; TepepadaThiBaTh U3BJICUCHHYIO U3 TEKCTa WH(OPMAIUIO C LEIIbI0
€€ HCIO0JIb30BaHus B JalbHEHIIICH eI TeIbHOCTH;

- JaeT B LEJIOM HEBEPHBIM OTBET HA KOHTPOJIBHBIE BOIPOCHI, IPOTUBOPEYALUN JIEKCHKO-
rpaMMaTHYECKMM HOpMaM HM3y4aeMoOro s3blka M HOpPMaMm pEYeBOro TIOBEICHHS B paMKax
po(heCcCHOHATLHOTO U JICIIOBOTO OOIIEHUS;

IpU OTCYTCTBUH 3HAHUI MO pa3jiesiaM M TeMaM JUCIMIUIMHAM, TPU OTCYTCTBHH 3HAHHH y4eOHOMN
JIUTEPATypPHI 10 JUCLIUILINHE.

O1neHKa «OTJIIMYHO» BBICTABIISETCS, €CJIM MATUCTPAHT

- OCO3HAET IIeJIb YTEHUS] KOHKPETHOI'O TEKCTa W BBIOMPAET CTPATETHIO YTEHHUS, COOTBETCTBYIOIIYIO
ATOHM LeJH; BapbHPYET TEMIT UYTCHHS;, PacIpelesisieT BHUMAaHUE MEXKIY COAepKaHHeM U (opMoi
TeKcTa (B YaCTHOCTH, €r0 S3BIKOBBIM MaTepHajoM); 0e30IIMO0YHO pacrmo3HAeT B TEKCTE paHee
BCTPEYABIINECS SI3BIKOBBIE €IMHUIIBI, MBICTH, CHUTyalldd, OIUCAHUS, HAyYHbIC JIaHHBIC;
CaMOCTOSITENIbHO CEMaHTHU3UPYET HE3HAKOMBIE CJIOBA MPU HAJIMYUU COOTBETCTBYIOIIMX OIOP;
OCYILIECTBJISIET CMBICIIOBOM aHalIM3 TEKCTa, BBIACISAET B HEM IJIABHOE, HOBOE, JIOCTOBEPHOE,
MOJIE3HOE;

nepepadaTbIBaeT N3BJICUYCHHYIO U3 TEKCTa HH(OPMAIIHIO C LENBIO €€ MCIIOJIb30BaHMs B TaIbHEHIIICH
JESTEIbHOCTH.

- J1aeT IOJIHBIM, pa3BepHYyThIH, 0OOCHOBAHHBIM OTBET Ha KOHTPOJBbHBIE BOIIPOCHI, B COOTBETCTBUU
C JIEKCUKO-TPaMMaTH4Y€CKUMH HOpPMaMH HM3y4aeMOro s3blka M HOPMaMH MPO(ECCHOHAIBHOTO U
JIEIOBOTO  OOWICHMS, C WCIOJIb30BAHUEM HW3YYEHHOTO MaTrepuana, TEPMUHOJOTHH,  yCTHBIC
(MMCbMEHHBIE) BBICKA3bIBAHMSI HA HMHOCTPAHHOM SI3bIKE MPABUIBHO O(OPMIIEHBI, MPUMEHEHBI
COOTBETCTBYIOIIME TpaMMaTHUECKUE CTPYKTYpbl W pedeBble KIMILIE; MarucTpaHT CBOOOJHO
pa3bupaercss B pazjenax JUCLUIUIMHBI; JEMOHCTPUPYET TBOPYECKOE OTHOIIEHHE K IMpeIMeTy U
3HaHHUE y4eOHOU JIUTEepaTyphl;

OLieHKa «XOpOIIO» BBICTABISETCS, €CJIM MATUCTPAHT

- B IIEJIOM OCO3HA€T LeJdb YTEHHS KOHKPETHOTO TEKCTa M BbIOMpAeT CTpPaTerui0 UTEHUS,
COOTBETCTBYIOIIYIO 3TOH II€JIM; BapbUpPYeT TEMI UTEHMs; paCHpeAesiieT BHHUMAaHHE MEXKIY
cojepxkanueM U popMoit TekcTa (B YaCTHOCTH, €r0 S3BIKOBBIM MaTE€PUAIIOM); PACIIO3HAET B TEKCTE
paHee BCTpEUYaBIIUECS SI3bIKOBBIC €IMHMUIIBI, MBICIH, CUTYyallH, OMHCAHWs, Hay4YHbIE JaHHBIC, Ha
XOpOILIEM YpOBHE CaMOCTOSTEIbHO CEMaHTU3MPYET HE3HAKOMbIE CJIOBa MpU  HAJIWYUH
COOTBETCTBYIOIIUX OIOpP; OCYLIECTBIIAET CMBICIIOBOM aHAJIN3 TEKCTA, BBIAEISET B HEM IJIaBHOE,
HOBOE, JIOCTOBEPHOE, IIOJIE3HOE;

nepepadaTbIBaeT U3BJICUEHHYIO U3 TEKCTa MH(OPMAIIHIO C LENbIO €€ HCII0JIb30BaHMs B JaJIbHEHIIIeH
JeSITEIbHOCTH.

- JJaéT B LEJIOM BEpHBIA OTBET HA KOHTPOJIbHBIE BONPOCHI, OAHAKO MPHUCYTCTBYIOT YACTUUYHBIC
HapyLIEHUs JIEKCUKO-TPaMMaTHUYECKUX HOPM M3y4aeMoro s3blka U HOPM PEYEBOTO MOBEJCHHS B
paMKax Mpo(ecCHOHAIILHOTO M JIeIOBOrO OOIIeHHMs; HCIOJNb30BaH  HM3Y4YCHHBIM Marepual,
TEPMHUHOJIOTHS, YCTHbIE (ITUChbMEHHBIE) BBICKA3bIBAHHWS HA MHOCTPAHHOM S3bIKE O(OPMIICHBI,
MCIIOJIb30BaH OTPAaHUYEHHBIM HA0Op TPaMMAaTHYECKUX CTPYKTYp M pedeBbIe KIHUIIE, MaruCTPaHT
XOpOomIo pa3z0bupaeTcss B pasfenax JUCIUIUIMHBI, MPOSBIAET TPYIOII0OMe B paboTe ¢ ydeOHOM
JIUTEPaTypoi;

OrneHka «yJ0BJIETBOPUTEIHHO» BBICTABIISETCS, €CJIM MArUCTPAHT:

- c1ab0 OCO3HAeT LeJIb YTEHUs] KOHKPETHOTO TEKCTa M C TPYJOM BBIOMpAeT CTpAaTeruio YTEHus,
COOTBETCTBYIOIYIO 3TOM 1eNM; BapbUpPyeT TEMII YTEHHUS; paclpelessieT BHUMaHUE MeEeXay



cojepxanueM 1 (popmoit TekcTa (B 4aCTHOCTH, €T0 S3BIKOBBIM MAaTepUaIoM); HE BCETa paclio3HAECT
B TEKCTE€ paHEe BCTPEUABIINECS S3BIKOBBIC CIUHUIIBI, MBICIH, CHTYaIlMH, OIHCAHUS, HAyYHBIC
JaHHbIE; CEMAaHTU3UPYET HE3HAKOMBIE CJIOBA MPHU HATMYUU COOTBETCTBYIOIIMX OMOP, HO JOMYyCKaeT
IIPH 3TOM OIIMOKH; OCYIIECTBIISICT YACTUYHBIA CMBICTIOBOW aHAIIN3 TEKCTA;

YacTUYHO TepepadaThiBacT U3BJICUCHHYIO M3 TE€KCTa MH(OpPMALMIO C LEIbI0 €€ MCIONIb30BaHUS B
JaJbHENIIEN NEATEIbHOCTH.

- JIaeT B IIEJIOM BEpPHBIIl OTBET HAa KOHTPOJIbHBIE BOIPOCHI, OJHAKO MPUCYTCTBYIOT HACTUUHbBIE
HAPYIICHHUS JIEKCUKO-TPAMMATHYECKUX HOPM HM3y4aeMOro s3bIKa U HOPM PEUEBOTO TOBEICHUS B
pamMKax MpodeccCHOHATbHOTO U JeIOBOro OOLICHMs; WCIONb30BaH  M3YyYEHHBIM MaTtepual,
TEPMHHOJIOTHS, YCTHbIE (IMTUChMEHHBIC) BBICKA3bIBAHUS HA WHOCTPAHHOM S3bIKE O(OPMIICHBI,
UCIIOJIb30BaH OTPaHUYEHHBIM HA0Op IpaMMaTHYECKHX CTPYKTYp M pedeBble KIIUIIE, MarucCTpPaHT
MOCPEACTBEHHO pa30upaeTcs B pa3jeliax W TeMax TUCIUILUIMHBI, JEMOHCTPHUPYET ciadble 3HAHUS
y4eOHOM TUTEepaTypHI.

OrieHKa «HEYIOBIECTBOPUTEIHHOY» BBICTABIISICTCS, €CIIM MAaTHCTPAHT:

- HE OCO3HAeT IleJib YTEHUS KOHKPETHOTO TEeKCTa M HE MOXKET BbIOpaTh CTPATErui0 YTEHUS,
COOTBETCTBYIOIIYIO 3TOH II€TH; HE BapbHPYET TEMIT YTCHHS, HE PACHpPECIIIeT BHUMAHUE MEKITY
colepkanueM U (popmoill TekcTa (B YaCTHOCTH, €ro S3bIKOBBIM MaTepHajoM); HE pacro3HaeT B
TEKCTEe paHee BCTPEYABINHMECS S3BIKOBBIC CIUHHIIBI, MBICIH, CHUTYaIldd, OIMCAHHS, Hay4YHBIC
JaHHbIe; He 00Ja/1aeT HaBbIKAMU M YMEHHUSIMHU CEMaHTU3MPOBATh HE3HAKOMBIE CIIOBA MPU HATHMYUU
COOTBETCTBYIOIIUX OIOP, OCYIIIECTBUTH CMBICIIOBOM aHATIN3 TEKCTA, IepepadoTaTh U3BICUCHHYIO U3
TeKkcTa HH(POPMAIIUIO C IIENIBIO0 €€ UCTIOIB30BaHuUs B AalIbHEHIIICH JesITeIbHOCTH.

- JIaeT HEBEPHBIH OTBET HAa KOHTPOJIHHBIC BOMPOCH, B KOTOPOM TIPUCYTCTBYIOT HAPYIICHUS
JICKCUKO-TPAMMATUYECKUX HOPM HM3y4aeMOro si3blka M HOPM pEYEeBOr0 MOBEIACHHS B paMKax
npo(ecCHOHATLHOTO ¥ JCIIOBOTO  OOIICHHS, HE HCIOIB3yeT W3YYCHHBI  MaTepuan,
TEPMHUHOJIOTHIO, YCTHbIE (IMUCHhMEHHBIC) BBICKA3bIBAHHUSA Ha MHOCTPAHHOM S3bIKE O(OPMIICHBI
HEBEPHO, HE HCIOJB3YIOTCS TpaMMaTHUECKHUE CTPYKTYpbl M PEUEBBIC KIHIIE, Y MarucTpaHTa
OTCYTCTBYIOT 3HaHHSA 1O pa3ieiaM W TeMaM AUCLHMILIUHAM, OTCYTCTBYIOT 3HaHUSA Yy4eOHOUN
JUTEPATYPHI 11O TACIUTUTHHE.

Komnerenuuun

PesyabTaTthl

HNupuxaropsl

OK-3 roToBHOCTh K CaMOpPa3BUTHIO,
camMopeai3aluH,
TBOPYECKOr'0 MOTEHIIMATIA.

HCITI0JIb30BAHHIO

CpenHee 3HadeHHE IPOIEHTA
IpaBUJIbHBIX OTBETOB Ha BOIPOCHI
pybexHoro Tecta

or 45 gm0 59% - HavaNbHBIN
(TOpOTOBBIN) YpPOBEHb OBJIAJACHUS
KOMIIETCHITHEH;

ot 60 10 80 % - 6a30BbI ypPOBEHB;
or 81 nmo 100 % - HOBBIIEHHBIH

(TIpoIBUHY THIIT) YpOBEHb
cOpMHPOBAHHOCTH KOMIICTECHIIUH.
Ouenka 3a orBeT Ha Bompoc 1 | OneHka «yIOBJICTBOPHTEIBHOY
UTOTOBOTO KOHTpoNsl (B (opMe | oTBeTa Ha BOIPOC COOTBETCTBYET
3ayeTa) Ha4yaJbHOMY YPOBHIO

cOpMHPOBAHHOCTH KOMIICTCHIIUH,
«xopo11o» — 6a30BOMY,
«OTIIUYHO» - TMOBBIIIECHHOMY
YPOBHIO.

OIIK-1

3a1a4

KOMMYHHUKAIlUd B
MUCEMEHHON (hopMax Ha PyCCKOM H
WHOCTPAaHHOM S3BIKaX JJISI PEIIeHHS

- TOTOBHOCTh K
YCTHOH  H

poeCCHOHATBHOM

JACATCIbHOCTH.

Cpennee 3HaueHHWE TIPOIEHTA
IIPpaBUJIbHBIX OTBETOB Ha BOIIPOCHI
pyOexHoro Tecta

or 45 1o 59% - wHavambHBIN
(TIOpOTOBBIN) YPOBEHHb OBIAJACHUS
KOMIICTEHITHEH;

ot 60 1o 80 % - 0a30BbIH ypOBEHD;
or 81 g0 100 % - MOBBIILIEHHBIH
(IpoABUHYTHIH) YpOBEHb
c(hOPMHUPOBAHHOCTH KOMIICTCHIIHH.




Onenka 3a orBer Ha Bompoc 2 | Ouenka «YyJIOBJIETBOPHUTEIILHO»
UTOTOBOTO KOHTpOJst (B (opMe | OTBeTa Ha BONPOC COOTBETCTBYET
3ayera) HavyaJIbHOMY YPOBHIO
c(OPMHUPOBAHHOCTH KOMIIETCHIIHH,
«XOpoIo» — 6a30BOMY,
«OTIMYHO»  —  TOBBIIIEHHOMY
YPOBHIO.

OxoHuaTenbHas OLEHKA BKJIaJa JUCLUIUIMHBEL «IHOCTpaHHBIN s3bIK B MPO(ecCHOHaIbHOM
cepe» B GOpMHpPOBAHHE KaXKIOW KOMIETCHUIUH MPOBOIHMTCS HA OCHOBAHUU CYMMBI CPEIHETO
IPOLIEHTA MPABUIIBHBIX OTBETOB, BBIYMCICHHOIO JJs KaXJOW KOMIIETEHI[MM Ha OCHOBAHUU
pe3yJabTaTOB pPYOESKHBIX TECTOB, M CYMMBI CPEIHEro TIpOLEHTa IMpPaBUIbHBIX OTBETOB Ha
COOTBETCTBYIOIME BOIPOCHI B IPOLIECCE CAAYM 3aUeTa.

IIpu onenke creneHH CHOPMUPOBAHHOCTH KOMIIETECHIIMM HCHOJB3YIOTCS CIEIYIOIINe
KPUTEPHUHU:

oT 45 10 59% - HauanbHbIN (IIOPOrOBbII) YPOBEHb OBJIAZICHUS KOMIIETEHIIUEH;

ot 60 10 80 % - 6a30BbIi ypOBEHB;

or 81 go 100 % - mnoBBIUEHHBIH (MPOABUHYTHIM) YpPOBEHb CHOPMUPOBAHHOCTU
KOMIIETEHIIHH.

TemaTnka KOHTPOJIBHBIX PaOOT:
My field of investigation.

IIpumep BapuaHTa KOHTPOJILHOMH pPadoOTHI:

1. ITonoOpath cTaTbi0 HA WHOCTPAHHOM SI3bIKE M3 HAYYHBIX KYPHAJIOB, MEPUOAMUECKUX W3JIaHUMN
WIM UHTEPHET-PECYPCOB, PACCMATPUBAIOILYI0 BbIOpaHHYIO BaMU IPOOJIEMAaTUKY HMCCIEAOBAaHUS B
COOTBETCTBUU C MporpamMmoil moaroroBku. O6sem — 5000 medy. 3HakoB (2 crpanuisl). CraThio
HeoOxonuMmo pacrniedatatb B ¢opmare PDF u mpukpenuts K KOHTPOJIBHOW paboTe, yka3aB
BBIXO/IHBIE JIaHHBIE (aBTOP, HICTOYHHK, U3/1aTEIbCTBO, AaTa MyOIUKALMU U T.11.)

2. HOI[FOTOBI/ITL MUChbMEHHBIN MepeBoJ CTaTbu HA py'CCKI/Iﬁ SA3BIK, 06pama51 oco0oe BHMMaHUE Ha
JICKCHUYCCKYIO, I'PaMMAaTHUYCCKYIO U CTHJIIMCTUYCCKYIO ITPABUJIBHOCTL IICPEBOAA.

3. CocTaBUTh aHHOTAIIMIO CTAaThM HA PYCCKOM M MHOCTPAaHHOM si3bIkax. O0beM KaXJ0i aHHOTAIUN
—100-150 cnos.

4. CocTaBUTh TJI0OCCapuil MO CTaThe, BKJIIOYAIOIINN Hanbosee ynoTpeOUTeIbHbIE U 3HAUUMBbIE IS
JaHHOW mpobOsiieMaTuku TepMUHBI U (pa3bl (He meHee 30 cioB U BbIpakeHuil). Brlyuntsb

COAEpKaHMUE IIoccapus Hau3yCThb.

[Tpumep ranoccapusi:

1 | equity finance COOCTBEHHBIE CpEACTBA, GMHAHCUPOBAHHE ITyTEM BBIITYCKa HOBBIX
akUui, noneBoe GUHAHCHPOBAHUE

2 | accounts payable | kpeauTopckas 3a/10KEHHOCTh

3| interms of C TOYKH 3peHHS

4 | to enhance YBEJIMUYMBATh; YCUJINBATh; YIIIYOUTb; YIy4IlIaTh

5. CocTaBUTh Ha WHOCTPAHHOM SI3BIKE AT BOIPOCOB IO COJCPKAHHUIO CTaThH.

CdopmynupoBats COOCTBEHHBIC OTBETHl HA OTH BOMPOCHI, HCIONB3YS JIEKCHUECKHE U
rpaMMaTHYeCKHe CIOCOOBI TpaHC(hOpMAaIUU TEKCTA.



KpnTeplm OICHKH BBINMOJHCHUSA MUCbMEHHBIX KOHTPOJIbHBIX paﬁoT

Kpurepuu onieHuBanus

KoanuectBo
OauI0B

PaGora BeIMOTHEHA B MMOJIHOM 00beMe 0e3 OMMOOK M HEJIOYETOB UJTH UMEET He
Oostee oHOTO HemoueTa. Ha Bce BONIPOCHI JaHbI COIEPKATEIIbHBIC OTBETHI.
Hcnons30BaH MUPOKUI IHANA30H COOTBETCTBYIOIIEH IPAMMATUKU U
aKTHUBHOTO CIIOBApSI, IOITYCKAIOTCS HEKOTOPhIC HE3HAYUTEIIbHBIC OTHOKH.
OTBeT XOPOIIO CTPYKTYPUPOBAH C COOTBETCTBYIOIIUMU CBS3YIOLTUMHU
¢dpazamu u ab3anamu.

90-100%

PaboTa BeImoOSIHEHA TOJTHOCTHIO, HO B HEeW MMeeTcs He Ooliee 2-3 HerpyObIxX
omuOO0K Uiau HepoueToB. Ha Bce BOIPOCHI 1aHbl TPaBUIbHBIE OTBETHI, HO
uMeroTcs HebobIre HenoueTbl. OTBeThl 0(OpMIICHBI HE BIIOJIHE aKKyPaTHO,
HO 3TO HE MEIaeT MOHUMaHHI0. Vcrosb30BaH onpeeeHHbIN 1hana3on
COOTBETCTBYIOIIEH TPaMMAaTHKU U aKTUBHOTO CJIOBApSl, HCIIOIb3yEMbIX C
HECKOJIbKUMU CEPhE3HBIMU OIIMOKaMu. B OCHOBHOM OTBETHI XOPOIIO
CTPYKTYpPHUPOBAHBI C COOTBETCTBYIOIIMMH CBSI3YIOIIUMU (ppazamu.

70-80%

HpaBI/IHBHO BBIINMOJIHCHO HE MCHEC I1OJIOBHHBI pa6OTI>I. Ha Bce BOIIPOCHI JaHbI
YAOBJICTBOPUTCIILHBIC OTBETHI, HO UMCIOTCA OIMPCACIICHHBIC HEAOUCTHI.
Hcnonp3oBan OFpaHI/I‘IGHHHﬁ JUaIria3oH rpaMMaTuK U aKTUBHOI'O CJIOBaps,
HCIIOJIB3YEMOI'0 C HCKOTOPBIMHU OHII/I6KaMI/I, HO 3TO HC MCIIACT ITIOHMMAaHUIO.
OTBeTHI HEAOCTATOYHO apIrYMCHTHUPOBAHLI U CTPYKTYPUPOBAHBI C
HCIIOJIb30BAHHUEM OIPpaHUYCHHOT'O KOJIMYCCTBA CBA3YIOIIUX 3JICMCHTOB.

50-60%

Ha Bce BOIIPOCHI JaHbI OTBETBHI, HO UMCHOTCS CYIHICCTBCHHBIC OIIMOKHU B
HCIIOJIb30BAHHUU I'PaAMMATUKHU U aKTUBHOI'O CJIOBAps1, HO 3TO HC MCIIACT
noHuMaHuio. OTBETHI CTPYKTYpPHUPOBaHbl HEAOCTATOYHO YCTKO. HCHOJ’IBSyeTCH
OFpaHI/ILIGHHBII\/JI Araria3oH rpaMMaTHUKU U CJIOBapA € 4aCTbIMU omnOKamu.

30-40%

[IpaBuibHO BeInonHeHO He 6oiee 20 % Bcex 3agaHuil. [IpaBuibHbIE OTBETHI
JIaHbI HE Ha BCE BOIPOCHI, IPUYEM UMEIOTCs TpyOble OIIMOKY B
rpaMMaTH4Y€CKOM U JICKCUYCCKOM O(l)OpMJ'IeHI/II/I BBhICKa3bIBaHUN. OTBETHI
IUI0XO CTPYKTYpPUPOBAHBI.

20-30%

[TpaBunsHO BeIMOMHEHO He Oosee 10 % Bcex 3amanuii. [laHbl OTBETHI Ha
OTJIeNbHBIE BOMPOCHI. J0omyIIeHbl 3HaYUTENbHbIE OMUOKH B TPAMMaTHKE U
nekcuke. TeKCT oTBeTa He CTPYKTYPHPOBaH.

10%

OTBeTHI HEBCPHBIC NJIN OTCYTCTBYIOT.

TecToBbIC 3a1aHUA

[Tpumep 3agaHuii A1 TECTOBOTO KOHTPOJIS YPOBHS YCBOSHMS yUeOHOT0O MaTepuana

Tect mis pyOeKHOTO KOHTPOJIS

Test

1. Which best describes 'market price'?
(@) When customers buy products
(b) The amount customers pay for items when supply equals demand




(c) The place where buyers and sellers trade products
(d) An amount of money spent

2. What is the most likely cause of an increase in demand?
(a) Lower costs

(b) Higher incomes

(c) Price changes

(d) Policy of the Government

3. What is the most likely cause of an increase in supply?
(a) Lower costs

(b) Higher incomes

(c) Price changes

(d) New type of products

4. What does an interest rate cut usually mean?
(a) Higher costs
(b) Higher sales
(c) Higher taxes
(d) Lower sales

5. Which of the following is a tax on company profits?
(@) Income tax

(b) Corporation tax

(c) VAT

(d) Sales tax

6. What does a fall in the value of the pound mean?
(@) Lower prices

(b) Lower import prices

(c) Lower export prices

(d) Higher prices

7. What is a recession?

(@) A fall in the value of the pound

(b) A fall in inflation

(c) Afall in the level of economic activity
(d) A fall in technical development

8. A jumper is made in the UK and sold in the USA. To the American economy, what is this an
example of?

(@) An import

(b) An export

(c) A tariff

(d) A tax



9. Which of the following is a tax on imports?
(@) VAT

(b) A tariff
(c) Corporation tax
(d) Sales tax

10. What happens to the value of the pound when the exchange rate goes up?
(@) It appreciates

(b) It depreciates

(c) It stays the same
(d) Banks stop working

[IpumepHBbIe TECTHI AJI MPOBEPKU TEKYIIUX 3HAHUMA

I. Answer the following questions using the terms from the glossary.

1. What is a marketing strategy?
2. What does a marketing strategy include?
3. What is the difference between tactical and strategic marketing?
4. What do the marketing plans begin with?
5. What is the basic marketing instrument?
1 increasing sales YBEJTHUCHUE TPOIAK
2 strategic marketing CTpaTEru4ecKuii MapKETHHT
3 policies aiming HaMpaBJICHUS TIOJUTUKI
4 competitive position KOHKYpEHTHas TIO3UIUS
5 market PBIHOK
6 business environment OousHec cpena
7 start-up OTKPBITHE JIeIa
8 management yIpaBlIEHUE
9 strategic constraints CTpaTEern4ecKue OrpaHuuCHHs
10 marketing plan MapKETUHTOBBIN TUIaH
11 sub-plans MMOIIJIaH
12 merchandising MepYCeHIAN3UHT
13 specific targets KOHKPETHBIC 3aJ1a41
14 mission MUCCHS
15 monitoring HaOJTI0IeHUE
16 contingencies HETPEIBHUICHHBIE 00CTOSITEIHCTBA
17 extended MIPOJUICHBI



https://en.wikipedia.org/wiki/Startup_company
https://en.wikipedia.org/wiki/Marketing_plan

18 customer lifetime value MOJIeJIb CTOUMOCTH KU3HU KIMEHTOB
19 to forecast IIPOTHO3UPOBATH
20 gauge JieTaeT u3MepeHue
21 revenue-per-customer JIOXOJT JJTSL KITMEHTA
22 marketing mix MapKETUHT MUKC
23 costumer KJIMEHT

24 well-established YCTOSIBITUHCS

25 allocate BBIICTISATH

26 concerns Kacaercs

27 quikens yCKOpSIeT

28 to react pearupoBatb

29 target market L[EJIEBOM PHIHOK

30 analysis costumer aHaJIU3 KIMEHTa

I1. Look at the words in italic in each of the following sentences and choose the correct
one.
1. We’re setting all the prices for next year except/accept the new range which won’t be ready for
another three months.
Can you remember /remind him to bring the comparative costs.
After the confusion over the bank transaction, they have agreed to waive /wave charges.
These two companies have been in collision/ collusion with each other on the price fixing issue.
We should use an alternative/ alternate pricing structure to the one we use now.

arwN

I11. Choose the proper variant.
1.Look, Nick, could you ... me ten dollars for a couple of days?

1) lend 2) borrow

3) owe 4) give

2.We don’t exchange goods unless you have the ...

1) bill 2) cheque

3) check 4) receipt

3. Market ... gives you information about what people want, need and buy.
1) share 2) target

3) research 4) figures

4.1 am going to the bank to ... the money for the rent.
1) withdraw 2) remove

3) get out 4) take off

5.The % of a market that company has is called...

1) market share 2) market part

3) market interest 4) market value

Ommcanne MCTOAWKH OLCHUBAHUS ITPU TCCTOBOM KOHTPOJIC:

Ha omenky crenenn chOpMHUPOBAHHOCTH 3HAHMEBOW KOMITOHEHTHI KOMIIETCHIIUH TpHU
pyOeXHOM KOHTpoOJIe OTBOAUTCS He MeHee 10 BompocoB Tecta. Uncno mpaBUIIbHBIX OTBETOB TECTa


https://en.wikipedia.org/wiki/Customer_lifetime_value
https://en.wikipedia.org/wiki/Target_market

oT 45 10 59% cooTBeTCTBYeT Ha4aJlbHOMY (ITOPOTOBOMY) YPOBHIO OBJIa/ICHUS KOMIIETEHIMEH, OT
60 mo 80 % - 6azoBomy ypoBHIO, oT 81 mo 100 % - moBbIIECHHOMY (IIPOJBUHYTOMY) YPOBHIO
c(hOpMUPOBAHHOCTH KOMIIETEHIIUH.

Bomnipockl 1 3a1aHus IS CAMOCTOSITE/ILHOM PadoThI
Bormpocs! 1 3amanus Ajist CaMOCTOSITENTLHOM paboThl K MOAYIIO 1, 2:

1. CocraBnenue rinoccapusi no Teme «HoBble uHpOpPMaNMOHHBIE TEXHOJIOTHU B
OusHece, MHOOPMALMOHHBIC CUCTEMBI 1 KOMMYHUKALIHS.

2. 3ayunBaHUe JEKCHUECKUX EAUHUI] B paMKaX U3y4aeMbIX TEM

3. OBnazieHne TpaBWIaMU CIOBOOOPA3OBaHMS W TPaMMAaTHKH IO TEeMaM: BHJIO-

rpammartudeckue  (OpMBI,  CTEINCHM  CPaBHEHHUS  MPWIAraTelibHbIX,  CJIOBOOOpA30OBaHHE,
CIIOBOCOYETAHUS, KOHCTPYKIMU B CTPaJaTeIbHOM 3aJI0Te, Pa3/IeIUTEIbHbIC BOIPOCHI M BOIIPOCHI B
OTPHUIATENILHOU (opme.

4, [TocTpoeHre BOIIPOCOB U OTBETOB K TEKCTaM, H3y4aeMbIM B paMKax MofyJien 1, 2.

5. [TepeBos crierMaIbHBIX TEKCTOB HAa aHTIUHCKOM SI3BIKE HA PYCCKUH S3BIK (YCTHBIA H
MMCbMEHHBIN ).

6. CocraBnenue pe3oMe, ClIyKeOHbIX 3aITUCOK, UHCTPYKIIUH.

7. Hamucanust pekJiaMHBIX ¥ KOMMEPYCCKUX MTHUCEM.

8. Hamnucanue pekiiaMHOTO TEKCTa.

9. Cosznanue mpe3eHTaluu Ha N3y4acMble TEMBI.

10. Pa3paboTka KOHTEeHTa JJ1s1 BeO-caiiTa.

11. [ToaroroBka HHTEPBBIO.

12. BoimonHenne  ynpaKHeHWH, OpelHa3HAYeHHBIX  JUIsi  Pa3BUTHS  HAaBBIKOB
ayIMPOBaHUSI.

13. BrinonHenue ynpakHeHu, npeHa3Hau€HHBIX JJIs1 Pa3BUTHS HABBIKOB YTCHHUS.

14. BrimonHeHue yripaxkHeHUH, MpeAHa3HAYCHHBIX JJIs1 PAa3BUTHUS HABBIKOB ITHCHMA.

15. BrinonHenue ynpaxHeHU!, MpeHa3HAYEHHBIX Ui Pa3BUTHsI HABBIKOB Pa3rOBOPHOM

peyn.
Bompocs! 1 3agaHus U1 caMOCTOSTEILHOM paboThl K MO0 3, 4:

[ToaroroBka pedepara Ha aHTIIMICKOM SI3BIKE 110 TEME HAyYHOTO HCCIIeIOBaHUS.
Cocranenue rioccapus mo teme “My Research”.

[ToaroroBka U HaMMCcaHWe HAYYHOU CTAThU HA MHOCTPAHHOM SI3BIKE.

Bay‘H/IBaHI/Ie JICKCUYCCKUX CANHUII.

OBnazeHue mpaBWJIaMy CJI0BOOOpa30BaHUS U TPAMMATHKHU B PAMKaX M3y4aeMbIX TEM
(paznenuTenbHbIE BOIPOCH U BOIIPOCH! B OTPHUIIATENBLHOU (popme).

orwdPE

6. [TocTpoeHne BONpOCOB U OTBETOB K TEKCTAaM, M3y4aeMbIM B paMKax MoxayJieil 3, 4.

1. [TepeBoj Ha PyCCKUIM SI3BIK AHTIMMCKUX HAYYHBIX TEKCTOB (YCTHBIN M MHCbMEHHBIH).

8. CocraBieHue JIMYHOT0 U 0QUIHMATBHOTO (IEeI0BOr0) MUChMa.

9. Onwucanue coOBITHS.

10.  Hamwucanue pekIaMHOTO TEKCTa.

11.  HamwucaHue pekjiaMHBIX 1 KOMMEPYECKUX MTUCEM.

12.  BeimosHeHWe  yHOpaKHEHHMH, MpeJHA3HAYEHHBIX  JUIS  pPa3BUTUS  HABBIKOB
ayJIMpOBaHUS.

13.  BeinosHeHue ynpaxHEHUH, TpeJHa3HAYSHHBIX JJIs pa3BUTHS HABBIKOB YTCHHUS.

14.  BrinonHeHue ynpaxHEHUH, IpeJHA3HAYCHHBIX JUIS Pa3BUTHS HABBIKOB IMHCHMA.

15.  BeinosiHeHHe ynpaXXHEHUH, MpeHA3HAYEHHBIX JJIS Pa3BUTHS HAaBBIKOB pa3rOBOPHON

peun.

Kpurepun ouennBanus:



Kpurepuu oniennBanus Oruenka

3a/iaHue BBIIOJIHEHO: 11€J1b BBITIOJHEHUS 3aaHHsl YCIEIIHO IOCTUTHYTA; 3a4TEHO
paboTa BBINOJIHEHA B TOTHOM 00BEME.

3a,Z[aHI/I€ HC BBIINIOJIHEHO, LICJIb BBINTOJHCHUS 3aJaHUs HE IOCTUTHYTA. HE 3a4TCHO

5.YueOHO-MeTOAMYeCKOEe U MH(OPMAIIMOHHOE o0ecnieyeHre JUCHUIIIIHHBI

5.1. IlepeyeHb OCHOBHOI U 1OTIOJIHUTEIbHOI y4eOHOM JIuTepaTypbl, HeOOX0ANMOM 1JIs1
OCBOEHHS THCIMIIIHHBI

OcHoBHas iMTEpaTypa:

1. IIpozoporckuii C. A. English for Marketing Managers = AHTTUICKHI S3BIK JUIS
MapKeToJIoroB: yuyeOHoe nocodue. - Cankt-IlerepOypr: Antonorus, 2011. — 288 c.
http://biblioclub.ru/index.php?page=book_red&id=213302

2. [ITakuposa H.P., [llapunoBa B.A. HoCTpaHHbIH 5A3BIK B IPO(ecCHOHANIbHOM chepe
(English for Specific Purposes): mpakTUKyM JUisi MaruicTpaHTOB SKOHOMHYECKUX CIECIUATBbHOCTEH:
PUILL baml'V. — VYa, 2016. — 122 c.

https://elib.bashedu.ru/dl/corp/Shakirova Sharipova_sost Inostrannyj%20jazyk%20v%?20professio
nalnoj%20sfere_pr 2016.pdf/info

3. I'ycnsikoBa A. B. Business English in the New Millennium: y4ebnoe mocobue -
Mocksa: MIII'Y, 2016. http://biblioclub.ru/index.php?page=book red&id=472847

JlonoIHUTeIbHAS JTUTEpaTypa:

4, EBcroxoBa T. B. , JlokteBa C. 1. AHrIuicKkuii SI3bIK. YYEOHUK 11 3KOHOMHUYECKHX
cHenralbHOCTEN M.: dnnTa, 2011. - 358c.,
OBC:http://biblioclub.ru/index.php?page=book _view&book id=93663

S. Ko6szeBa C. B. English for Students of Economics. Y.1: meToguueckue ykazaHus IO
AHTJIMICKOMY  $I3BIKY IS CTYJIEHTOB 5SKOHOMMYECKMX CHEHUAIbHOCTEH W  HalpaBJICHHI
MOJTOTOBKHU. VYoa: PUILL baml'V, 2017.

https://elib.bashedu.ru/dl/corp/Kobyzeva sost English%20for%20Students%200f%20Economics
1 mu 2017.pdf/info
6. Talalakina E., Brown T., Bown J., Eggington W. Mastering English through Global Debate -

Mockaa: WznaTennckuii IOM Briciiei [IKOJIBI SKOHOMMKH, 2017.
http://biblioclub.ru/index.php?page=book_red&id=486564

7. Typyk 1. @. A Course of Business English Learning. [leioBoii anrnuiickuii si361k. Y4e0HO-
METOAUYECKUN KOMILIEKC - M.: EBpasuiickuil OTKpbITBIM uHCTHTYT, 2010. — 152 c.

http://biblioclub.ru/index.php?page=book&id=90389

5.2. [lepeyensb pecypcoB HHGOPMALMOHHO-TEJIEKOMMYHUKANMOHHOU ceTH «AHTEepHeT» N
NMPOrPaMMHOI0 o0ecredeHnsl, He0OXOAUMBIX 1JIs1 OCBOCHHS 1M CHHUILIUHbI

1. baza paHHBIX mepuoAMYeCKMX U3AaHWN Ha Tatrdopme EastView: «BectHuku
MOCKOBCKOTO yHUBepcUTeTa», «M3maHus 1Mo OOIIECTBEHHBIM W TYMaHUTapHBIM HayKam» -
https://dlib.eastview.com/

2. HNudopmanmonnas cucrema « EquHOE OKHO JTOCTyIIa K 00pa30BaTeIbHBIM pecypcamy
- http://window.edu.ru


http://biblioclub.ru/index.php?page=book_red&id=213302
https://elib.bashedu.ru/dl/corp/Shakirova_Sharipova_sost_Inostrannyj%20jazyk%20v%20professionalnoj%20sfere_pr_2016.pdf/info
https://elib.bashedu.ru/dl/corp/Shakirova_Sharipova_sost_Inostrannyj%20jazyk%20v%20professionalnoj%20sfere_pr_2016.pdf/info
http://biblioclub.ru/index.php?page=book_red&id=472847
http://biblioclub.ru/index.php?page=book_view&book_id=93663
https://elib.bashedu.ru/dl/corp/Kobyzeva_sost_English%20for%20Students%20of%20Economics_1_mu_2017.pdf/info
https://elib.bashedu.ru/dl/corp/Kobyzeva_sost_English%20for%20Students%20of%20Economics_1_mu_2017.pdf/info
http://biblioclub.ru/index.php?page=book_red&id=486564
http://biblioclub.ru/index.php?page=book&id=90389

3. Hayunas snextponnas 6ubanoreka eLibrary.ru - http://elibrary.ru/defaultx.asp

4. DneKkTpoHHas OMONMOTEYHAs cUCTeMa «YHHUBEPCUTETCKas OMOIMOTeKa OHJIAWH» —
https://biblioclub.ru/

5. OnekrponHas Oubdianoreunas cucrema «2b baml Vy» — https://elib.bashedu.ru/

6. DneKTpoHHas OnbmmoTeyHas cucrema U3/1aTeNIbCTBA «JIanpy -
https://e.lanbook.com/

7. DiexTpoHHbIi Katanor bubmuorexku baml'y — http://www.bashlib.ru/catalogi.

8. ApxuBbel HayuHbIX >XypHasoB Ha miaarpopme HOUKOH (Cambridge University
Press, SAGE Publications, Oxford University Press) - https://archive.neicon.ru/xmlui/

9. UznarenbctBo «Annual Reviewsy - https://www.annualreviews.org/

10.  UspmarensctBo «Taylor&Francis» - https://www.tandfonline.com/

11.  Windows 8 Russian. Windows Professional 8 Russian Upgrade Jloroop Nel04 ot
17.06.2013 r. JIunien3un 6eccpoyHbIE.

12.  Microsoft Office Standard 2013 Russian. JloroBop Nell4 or 12.11.2014 r.
JluneH3uu OeccpoyHbIe.

13.  Windows 8 Russian. Windows Professional 8 Russian Upgrade. /forosop Ne 104 ot
17.06.2013 r. JIunien3uu 6GeccpodHbIC

14.  Cucrema rieHTpanu3oBanHoro tectupoBanus baml'y (Moodle)

15.  DmnektpoHHbIN y4eOHbII Kypc «HOCTpaHHBIN S3bIK B MpodeccHoHaIbHOU chepe»

http://sdo.bashedu.ru/course/view.php?id=1712

6. MarepuajbHO-TEXHHYECKAs1 0232, HE00X0IUMAast VISl OCYIIeCTBJIEHHS
00pa30BaTeJILHOIO MpoIecca Mo THCIUIIHHE

HanmenoBanme cenuaJM3upoBaHHBIX Bupn 3ansiTmii HanmenoBanne 060py10BaHus, IPOrPaMMHOT0
ayJMTOPHIi, KaOMHETOB, JIadopaTopuii obecneyeHust
YuebHas ayauropusi s npoBeaenus | [Ipaktuueckue/cemuHapckue | YdyeOHas Mebenb, JOCKa, MPOCKIMOHHBIA 3KpaH,
3aHATUHIl cemuHapckoro Tuma: NeNe 101, | 3aHsaTus MIPOEKTOP, NEPCOHAIbHBIE KOMIIBIOTEPHI.
102, 103, 104, 105, 107, 108, 110, 207, 208,
209, 210, 311a, 3118 1. Windows 8 Russian. Windows Professional 8

Russian Upgrade.

2. Microsoft Office Standard 2013 Russian.

3. CucremMa IEHTPaIM30BaHHOTO TECTHPOBAHUS
baml'VY (Moodle).

Y4yeOnass ayautopusi AJs npoBedeHusi | ['pynmosbie u | YueOHasgs Mebenb, JOCKa, MPOEKIHOHHBIN 3KpaH,
rpynnoBbIX u HHAMBUAYATBHBIX | WHIUBUIyalTbHbBIE MPOEKTOP, IEPCOHANBHBIE KOMITBIOTEPEIL.
KoHcyJabTammii: NeNe 101, 102, 103, 104, | koHCYTBTAIMIA

105, 107, 108, 110, 207, 208, 209, 210, 311a, 1. Windows 8 Russian. Windows Professional 8
3118 Russian Upgrade.

2. Microsoft Office Standard 2013 Russian.
3. Cucrema LIEHTPAJIN30BAHHOIO TECTUPOBAHHUS
Baml'V (Moodle).

Y4yeOnass ayautopusi s Tekyumero | Texymmit KOHTPOJIb u | YueOHast meOenb, IOCKa, MPOESKIIMOHHBIA JKpaH,
KOHTPOJISI U MPOMEKYTOYHOM aTTeCTallMU: | MIPOMEXYyTOUYHAs aTTeCTalus IIPOEKTOP, IIEPCOHAIIBHBIE KOMITBIOTEPHI.

NeNe 101, 102, 103, 104, 105, 107, 108, 110,
207, 208, 209, 210, 311a, 3118 1. Windows 8 Russian. Windows Professional 8
Russian Upgrade.

2. Microsoft Office Standard 2013 Russian.

3. CucremMa [EHTPaIM30BaHHOTO TECTHPOBAHUS
Baml'V (Moodle).

Iomemennst st camocTosTeabHoil | CamocTosTebHas padoTta VYuebHas Mebenb, MepCOHaNbHBIE KOMIIBIOTEPHI B
padoThI: 302 YUTANBHBIN 3a1 kommiekre  HP, MOHOOIOK, mepCOHANBHBII
(TyMaHUTapHBIA KOPITYC). KOMIIBIOTEP B KOMILIEKTe MOHOOIOK iRU.

1. Windows 8 Russian. Windows Professional 8
Russian Upgrade.

2. Microsoft Office Standard 2013 Russian.
CI/ICTeMa LOEHTPAJIN30BaAHHOT'O TECTUPOBAHUSA
Baml'V (Moodle).










