MHWHOBPHAYKU POCCUA

®I'BOY BO «BAILIKMPCKHI T'OCYJIAPCTBEHHbBIN YHUBEPCUTET»

NMHCTUTYT DKOHOMUKU, PUHAHCOB 1 BUSHECA

Y TBepKIeHO:
Ha 3aceaHuu Kadenpsl

CormnacoBaHo:
IIpencenarens YMK unctutyTa

npotokodt ot «20» anpens 2020 . Ne 7

3aB.kadempoit

A
.;
P.X.BaxuroBa (M

/JI.P. AG3aimmoBa

PABOYASA ITPOI'PAMMA JIUCHUIIJINHBI

Pa3pabotuuk (cocTaBUTENb):
JlotieHT, K.(ui.H.

baszoBas gyacth
NPOrpaMMa MarucTparTypsl
Hanpasnenue moaroToBku
38.04.02 MenemxMeEHT
HamnpaBneHHOCTB:

«MapKeTHHIOBO€ YIPaBJIECHUEY

KBanuduxarms
MarucTp

s mpuema: 2020 r.

Va 2020 1.

HuoctpaHHbIi S3bIK B TpoheccCuoHanbHOM chepe

[ITaxuposa H.P.



CocraBurenb: n1o1eHT, K.¢pun.H. [Ilakuposa H.P.

Pabouas mporpamMma JUCHUIUIMHBI YTBEPKICHA Ha 3aceqaHuu kKadenpsl mu(poBOil IKOHOMUKU H
KOMMYHHUKAIUU TPOTOKOI oT «20» ampens 2020 r. Ne 7

3aBenyromuii kadeapoii o/ / P.X. BaxutoBa

JlononHeHnss ¥ U3MEHEHHs, BHECEHHBIE B pab0Odyl0 MPOrpaMMy IWCIHILIUHBI, YTBEP)KICHBI Ha
3acelaHuy Kadeapbl ,
IPOTOKOJ Ne OT « » 20 r.

3aBenyronui kadeapoit / D.1N.0/

JlononHeHys M WU3MEHEHMsI, BHECEHHbIE B pabO4yl0 IPOrpaMMy IUCLUIUIMHBI, YTBEPXKIECHbI Ha
3ace/laHuy Kaderpbl ,
POTOKOJ Ne OT « » 20 r.

3aBenyromuii kapeapoit / ®.1.0/

JlononHeHns M U3MEHEHMsI, BHECEHHbIE B pabO4yl0 IPOrpaMMy IUCIUIUIMHBI, YTBEPXKIECHbI Ha
3aceaHnu Kadeapsl ,
poTokoJ Ne OT « » 20 r.

3aBenyrouuii kadeapoit / ®.1.0/

JlomonHeHns M WU3MEHEHMsI, BHECEHHbIE B pabO4yl0 IpPOrpaMMy IUCIUIUIMHBI, YTBEPXKIECHbI Ha
3acefaHnu Kadeapsl ,
poTOKOJ Ne OT « » 20 r.

3aBeayromuii kadenpoit / D.N.0/




Cnucok JOKYMEHTOB U MaTepUasoB

1. [Tepeuens TUTAHUPYEMBIX PE3yIBTATOB OOYUCHHS 110 AUCIUILIMHE, COOTHECEHHBIX C
IUTAHUPYEMBIMH PE3yJIbTaTaMH OCBOCHUS 00PA30BATEIBHON MPOTPAMMBL. ... .eeveeeneeneeneanennnnsn 4
2. [lenb 1 MECTO TUCIUIUIMHBI B CTPYKTYpE 00pa3oBaTeIbHON

00 70) 12 DY 010 5
3. Coneprxanue paboueit mporpaMmmsbl (00beM TUCHIMUIUIMHBI, THITBI U BUJIBI YYCOHBIX 3aHITHH,
y4e0HO-METOIMYECKOE 00ECIICYCHIE CAMOCTOSTEIIBHON PAOOTHI OOYUATOIIIMXCS). . v v evvenvennrensnns 5
4. @DOH/T OIICHOYHBIX CPEIICTB IO JTUACIIHTITITHE . . ... ev s e eneeneeeeteneeneeneaneneeneenenneneeneanenes 13

4.1 IlepeueHb KOMIIETEHIIUH C yKa3aHUEM 3TANOB UX (POPMUPOBAHHUS B MIPOIIECCE OCBOCHUS
oOpa3oBaTenbHON mporpaMMel. Onrcanue nokasaresieil U KpUTepHeB OLICHUBAaHUS KOMIIETEHIUI Ha
Pa3IUYHbIX dTanax ux (pOpMUPOBAHUS, ONUCAHUE LIKAT OLIEHUBAHUS . ... enveeneeneeneeneenneanennn. 13

4.2.  TumnoBble KOHTPOJBbHBIE 3aIaHHS UM WHBIC MaTepHajbl, HEOOXOIMMBIE /ISl OLIEHKU 3HAHMIA,
YMEHHI, HABBIKOB M OIIBITA JICSITEIBHOCTH, XapaKTEPU3YIOLIUX dTarbl (HOPMUPOBAHHUS
KOMIIETEHIIHIA B IPOIIECCE OCBOCHUS 00pa30BaTEIbHON MPOrpaMMbl. MeTOIMYECKHUEe MaTepUabl,
OIIpEeIETISIONINE MPOLEAYPhl OLICHUBAHMS 3HAHUW, YMEHUI, HABBIKOB U OIIBITA IESTEIHHOCTH,
XapaKTEPU3YIOIIUX TAIbl POPMUPOBAHUST KOMITCTCHIIAM . .. ... euetneententaeeneaneaeeaeneaneanenaenenn. 16

5. Y4eOHO-MeToANYEeCKOe U HHPOPMAIIMOHHOE 00€CIICUEHUES JUCITUTITMHBI. ... 'vveneennns... 28

5.1. TlepeveHb OCHOBHOM U JIOTIOJHUTEILHON YU€OHOM JIUTEpaTyphl, HEOOXOIUMOH [T OCBOCHHSI
b117 (0110700 8) 170513 CUUUUEEEEE U 28

5.2. [lepeuens pecypcoB HHGOPMAIIMOHHO-TEIIEKOMMYHUKAITMOHHOM ceTn «IHTepHEeT» U

IPOTPAMMHOTO 00ECIICUCHHS, HEOOXOAUMBIX JIUISI OCBOCHUS TUCIIATITHHBL . .. ..\ .vsevesansenenansnnn. 29
6. MarepuaibHO-TeXHUYECKas 6a3a, He0OXOoauMast U1l OCYIIECTBICHUsS 00pa30BaTEIHLHOIO
TIPOIIECCA TTO JIACTIATIITIIHC . . .« v e vsettente et eneenseene et e aeea e e e e e aeeae e e e eae e e e aeeneeneeaneeneeneenas 29



1. Ilepevyenb MuIaHNpPyeMbIX pPe3yJIbTATOB 00yUeHHs MO TUCHUILINHE, COOTHECEHHBIX C
IVIAHNPYEMBIMH Pe3yJIbTATAMH OCBOCHHUSI 00pa30BaTeJbHOH NPOrpaMMbl

B pe3ynbrare ocBoeHus1 00pa30BaTeIbHOM MPOrpaMMbl 00yUYaIOUIUIICs T0JKEH OBJIA/IETh
CIICAYIONIMMHU Pe3yJbTaTaMu OOyUeHHUSI 1O JUCIUTUTNHE:

PesynbTatsl 00y4eHus

Popmupyemasi KOMIETECHIIUS
(c yka3zaHueM KoJ1a)

[Ipumeuanue

3HaHUs 1. 3HaTh: pazmuunbie | OK-3 TOTOBHOCTb K
TEXHOJIOTHH U3BJICYCHUSI | CAMOPA3BUTHIO,
uHpopMmanuu  Tpu  paboTe ¢ | caMopeanu3aium,

HAayYHBIMU M TPOGECCHOHATBHBIMU | UCIIOJI30BAHUIO TBOPUYECKOTO

HUCTOYHUKAMU B cdepe | moTeHIMANIA

MapKETHHTOBOTO yIpaBJICHUS,

HOBEBIE MH(POPMALIMOHHBIE

TEXHOJIOTHH U CUCTEMBI.

2. 3HaTh: ocobennoctn | OIIK-1 TOTOBHOCTH K

JIEJIOBOTO U HAyYHOro OOIIEHUS HAa | KOMMYHUKAllUU B YCTHOW U

WHOCTPAaHHOM SI3bIKE€ Uil pEIICHUs | MUCbMEHHOW  (¢opmax Ha

npodecCHOHANBHBIX 33a7a4 B cdepe | pycCKOM U HHOCTPaHHOM

MapKETUHTOBOTO yIIPABIICHUS. SA3BIKAX JUIS PEUICHUs 3ajad
npodecCuoHaIbHOM
JeSITeTbHOCTH

Ymenuns | 1. Ymeth: npumensTh Mmeroauky | OK-3 TOTOBHOCTh K
u3BJeUeHUs ~ WHGOPMANMKM  TIPU | CAMOPA3BHUTHIO,
pabote c HAyYHBIMH U | camopeanu3alui,
npoeCCHOHATBLHBIMI WCTOYHUKAMU | UCTIOIB30BAHUIO TBOPUYECKOTO
B chepe MapKeTUHTOBOTO | MOTEHIIMAa
yIIpaBJICHUSI.

2. VYmers: onpenensats Buasl | OIIK-1 TOTOBHOCTb K
KOMMYHHKATHBHBIX ~ CHUTyalluld B | KOMMYHHUKAIlMM B YCTHOH H
JIeIOBOM M HAy4yHOM OOIIEHMH; | MUCbMEHHOM  Qopmax  Ha
COCTAaBIIATh HAyYHBIE M JICJIOBBIC | PYCCKOM ¥  HHOCTPAaHHOM
JOKYMEHTBI,  BECTHM  JHajor U | A3bIKaX JAJs peLIeHus 3ajgad
MOJIMJIOT MPOOJIEMHOr0 XapakTepa B | MpodeccrnoHalbHON

cdepe MapKETUHIOBOT'O YIIPABICHUS. | ACATEIbHOCTH

Brnanenu | 1. Brnanets: HaBblkaMu | OK-3 TOTOBHOCTb K

s UCTIOJTb30BaHUS Pa3INYHBIX | CAMOPA3BUTHIO,

(HaBBIKM | TEXHOJOTHH U3BJICUEHMS | caMopeau3alui,

/ OTBIT uHpopManuu  Tpu  paboTe  C | UCIIOJIb30BAHUIO TBOPUYECKOTO

nesTenb | HaydHbIMHM M NPO(EeCcCHOHANBHBIMU | MOTEHIMAIA

HOCTH) HMCTOYHUKAMHU B chepe

MapKETUHTOBOTO YIIPaBJICHUSI.
2. Bnaners: Haseikamu | OIIK-1 TOTOBHOCTD K
YCTHOPEUEBOTO U | KOMMYHMKAallUd B YCTHOW H
MUCHhMEHHOPEUEBOT0 TUCKYPCOB B | MUCbMEHHOW  (opmMax Ha
HAyYHOM M JIEJOBOM acIleKTaX, | pPyCCKOM M  HHOCTPaHHOM
MEXKYJIbTYPHOW KOMMYHHKAIIMM HA | S3BIKAX JUISI PEIICHUsS 3a7a4
MHOCTPAaHHOM  si3plke B cdepe | npodeccnoHaIbHOM

MApKCTHUHTOBOT'O YIIPABJICHUS.

eI TENLHOCTH




2. eap 1 MeCTO TUCHUILUIMHBI B CTPYKTYpe 00pa3oBaTeibHOM MPOrpaMMbl

JuctunnuHa «HOCTpaHHBIA sI3BIK B NMPOQECCHOHAIBHOU cdepe» OTHOCHTCS K 0a30BOM
YacTH.

JucnunnuHa uzydaercst Ha 1 kypce B 1 u 2 cemecTpax.

Lenpto u3y4eHUs IUCUUIUIMHBI «VHOCTpaHHBI $3bIK B MpodeccHoHanbHOU chepe»
apisercss (opMHpOBaHHE 3HAHUM, HABBIKOB M YMEHUH, HEOOXOJUMBIX MJig OOIeHus Ha
MHOCTPAaHHOM SI3bIKE B Ipolecce MpopecCHOHATBHONW AEATENbHOCTH B cepe MapKETHHTOBOTO
YIIPaBJICHUS.

Jlnst ycnemHoro ocBoeHusi Kypca «VHOCTpaHHBIM S3bIK B IMpodecCHOHANbHON chepe»
HEOOXOIUMBI KOMIIETEHIINH, CHOpPMHpPOBaHHBIE B pPE3YyJIbTaT€ OCBOCHUSI TaKOW TUCIUILIMHBI
ydeOHoro riaHa, kak «HayuHo-uccnenoBarenbckas padoTay.

HNucuumnuna  «MHOCTpaHHBIH — A3bIK B NpodeccuoHaNbHON  cdepe»  sBisercs
NpeAIIeCTBYIOMIE W Haubojiee 3HAYUMON Juisi JUCUHUIUIMHBI  «HOCTpaHHBIA SI3BIK IS
MEHEKEPOBY.

3. Conep:xanue padoyeil nporpamMmsl (00beM TUCHHUIINHBI, TUNIBI M BUABI Y4eOHbIX
3aHATHH, Y4eOHO-MeTOoANYeCcKoe o0ecneyeHne CaMOCTOATEeIbHOI padoThl 00y4AKOIIHMXCS)

MMHOBPHAYKHN POCCHHN
OI'bOY BO «bAILIKNPCKNUN I'OCYJAPCTBEHHBIM YHUBEPCUTET»

NHCTUTYT 9KOHOMUKU, PUHAHCOB 1 BUSHECA

COJIEP)KAHUE PABOYEHN ITPOT'PAMMBI

TUCIUTUTMHBI THOCTpaHHBIN S3bIK B TPO(eCCHOHABHOU cdepe
Ha 1 cemecTp
O04YHOU (hOpMBI OOYUIEHUS

Bua pa6otsl O0BLeM TUCHUIITHHBI
O6mas Tpyaoemkocts auctumingbl (3ET / yacos) 2/72
Y4eOHbIX YacOB Ha KOHTAKTHYIO paboTy ¢ Iperno/iaBaTesieM:
Jlekuuii
PAKTUYECKUX/ CEMUHAPCKUX 48
JlabopaTopHbIX

Ipyrux (TpynmnoBasi, UHAUBUIYyalbHasi KOHCYNIbTAIMS U MHBIE BUIBI
y4eOHOI IeITeTFHOCTH, IPEAyCMAaTPUBAIOIINE paOdOTy 00yJarOIuXcs ¢
npenogasarenem) (PKP) 0.2

Y4eOHBIX 9acOB Ha CAaMOCTOSATEIbHYIO0 paboTy odydaromuxcs (CP) 23.8

Y4eOHbIX YacoB Ha MOJATOTOBKY K
sKk3ameny/3auety/ nuddepennmpoannomy 3auety (KoHTposns)

®opma(bl) KOHTPOIIS: 3auet 1 cemectp




<DopMa HN3YUCHUA MaTCpUaIOB: JICKIIUH,

®opMa TeKylero

OcHoOBHas U KOHTPOJIA
MPaKTIHICCKNC SAHATHA, CCMUHAPCKHC IOIOJIHUTEILHAS 3agaHust o yCIIEBAEMOCTH
3aHATHS, JTa0OpaTOPHBIE PAOOTHI, N
JUTEparypa, CaMOCTOATCIIbPHOU (KOHHOKBI/IYMBI,
Tewma u conepxanue camocTosTellbHas paboTa u
/1 peKOMeHTyemast paboTe cTyneHT KOHTPOJIbHbBIE
TPYIOEMKOCTD (B Yacax)
CTyzieHTaM (Homepa OB paboTHI,
U3 CIIUCKA) KOMITBIOTEPHBIE
JIK I[TP/CEM JIP Cp TeCTHI 1 T.11.)
1 2 3 4 5 6 7 8 9
Moayas 1 Marketing
Terminology. The Nature
and Definitions of The
Marketing.

1 Tekct The Nature and 4 2 0:1,2 Bonpocs! u 3aganus | IlpoBepka BBIOTHEHUS
Definitions of Marketing. H: 4,5 VTSt MPAKTUYCCKUX 3aIaHHA,
Jlekcuueckas TeMa: CaMOCTOSITETBHON BOIIPOCHI
Marketing Terminology. paboTsl K MOITyJTIO 1-

2

2 Jlexcuueckas TeMa: 4 2 0:1,2 Bompocs! v 3ananus | [IpoBepka BBIIOIHEHUS
Marketing. Basic Concepts of 14, I MPaKTHYECKUX 3a/IaHHH,
Marketing. I'pammarndeckas CaMOCTOSITEIIBHON BOIIPOCHI
TeMa: 0030p BUJIO- paboTHl K MO0 1-

BPEMEHHBIX (hOpM. 2

3 Jlexcuueckas TeMa: 4 2 0:1,2 Bompoce! v 3ananust | [IpoBepka BHIIOJTHEHUS
Marketing Philosophies and 14, I MPaKTHYECKUX 3aIaHHUN
Orientation. CaMOCTOSTEIIbHOM
I'pammaTtudeckast TeMa: paboTel K MOAYIIO 1-
0030p BHJI0-BPEMEHHBIX 2
hopwm, cocnararejabHoe
HaKJIOHEHHE. YCTHas pPeub:

JMaor, OOCYXJEHHE TEMBI
Mix and the Marketing
Environment.

4 | Pa3bop keiica:  Marketing 4 2 0:1,2 Bonpocs! v 3aganus | IlpoBepka BeIOTHEHUS
Information and Marketing 14, I MPAKTUYCCKUX 3aIaHHH,
Research.  Ilucemo:  Kak CaMOCTOSITENIBHON TecT
NPaBUIIBHO IHCATh PE3IOME. paboThl K MOAYIIO 1-




2

Texct Marketing Planning 0:1,2 Bompocs v 3amanus | [IpoBepka BHITOJTHEHHUS
and Marketing Strategies. 14, Bini: MPaKTHYCCKUX 38 IaHHH,
Jlexcuueckue TEMBI: HOBBIE CaMOCTOSATENIbHON

MapKEeTUHTOBBIE  CTpaTeruy, paboTsl K MOITyJTIO 1-

IIPUMEHEHUE HOBBIX 2

MapKETHHIOBBIX CTPAaTETHH B

OusHece.

I'pammatudeckue TEMBI: 0:1,2 Bonpocs! u 3aganus | IlpoBepka BeIOTHEHUS
CTEIICHU CpaBHEHUSA 14,5 JUIS MPaKTUYECKUX 3aJaHul,
NpUIaraTeIbHbIX, CpaBH. CaMOCTOSATEILHOM TecT

KOHCTPYKIIUH. paboTsI K MOITyITIO 1-

YcrtHas peus: JIHaJIoT, 2

oOrmieHue 1o TeneoHy.

IMuceMo:  Kak — MPaBHIBHO

IHCaTh CITyKeOHbIe 3aIMCKH.

Moayas 2 Product. New

Product Development and

Branding.

Tekct New  Product 0:1,2 Bonpocs! u 3aganus | IlpoBepka BBIOTHEHUS
Development and Branding. 14,5 VTSt MPAKTUYCCKUX 3aIaHHA,
dopMupoBaHue HaBBIKOB CaMOCTOSTEIIBHON BOIIPOCHI

W3BIICYCHUSI  HEOOXOAMMOM paboTel K MOYIIO 1-

HHPOpPMATUH u3 2

OpPUTMHAJIIFHOTO TEKCTa Ha

MHOCTPAaHHOM  SI3bIKE  TIO

npobiieMaM MapKeTHHIOBOTO

yIIPaBIECHUSL.

Jlexcuueckue TEMBI: 0:1,2 Bompoce! v 3ananust | [IpoBepka BHIIOJTHEHUS
CJI0BOOOpa3oBaHMe, 1 4, JUIst MPAaKTHYECKNX 3a/1aHHH,
CIIOBOCOYETAHHUS TI0 TEME. CaMOCTOSATENIbHON BOTIPOCHI
I'pammatuyeckue TEMBI: paboThl K MOIYJTIO 1-

KOHCTPYKIIUH B 2

CTpajaTeslbHOM 3aiore be +

past participle, have

something done.

VYcTHas pedb: MOArOTOBKA U 0:1,2 Bonpocs! v 3aganus | IlpoBepka BeIOTHEHUS
co3/1aHue Mpe3eHTalHi, H:4,5 Jibie: MPaKTUYECKUX 3aJaHUI
(haKkTOphl, CHOCOOCTBYIOIIUE CaMOCTOSITENIbHOU




YCIIEITHOMY MPOBEICHUIO
MIPE3CHTALMM.

IMucbeMo: npaBHiIa HATIUCAHUS
MHCTPYKIUU 10 OpeHAuHTY
TOBapOB.

Pa36op keiica: Promotional
Tools.

paboTsI kK Moayio 1-
2

10

VYrpaBieHUe MNPOCKTAaMH U
pabora B KomaHae. TekcT
Personal Selling and Sales
Management.

OO6cyxneHne TEM:
yIpaBiIcHUE MPOCKTaMH,
pabora B KOMaH/Ie.
Jlekcuueckue TEMBI:
3KOHOMHUYECKHUEC TCPMUHBLI,
UCTONB3yeMble B cdepe
MapKETHUHTA.
I'pammaTuyeckue TEMBI:
pa3feauTeIbHBIC BOMPOCHl U
BOIMPOCHI B OTPHUIATEIHHOM
thopme, HCIIOJIb30BaHKE
JIAHHBIX THUIIOB BOTIPOCOB JIJIst
yOexeHus coOeceTHUKA.

Bonpocs! u 3aganus
ULt
CaMOCTOSATEILHOM
paboTsI K MOITyITIO 1-
2

[IpoBepka BBHIIOTHEHUS
MPaKTUYECKUX 3aJaHU,
BOTIPOCHI, TECT

11

Vernas  peus:  00ydeHwme
HaBBIKaM BEJICHHs JIHAIOra C
KIMEHTaMH, HCIIOJIb30BaHHE
CIICIHATBHBIX METOIHK
yOeXIEeHUsI B  CUTyalusX,
KOrJa KJIHWCHT  BBIpaXaer
HEJIOBOJILCTBO.

[TiceMoO: TipaBuIIa HATIUCAHKS
PEKIaMHBIX 1 KOMMEPYECKUX
MIHCEM.

Pazbop  keiica: Price.
Distribution.

BOHpOCLI " 3alaHUs
JUIA
CaMOCTOSTCIIEHOM

paboTsl k MoayIio 1-
2

[TpoBepka BHITIOIHEHUS
MPAaKTHYECKNX 3a/1aHHH,
BOIIPOCBHI, TECT

12

Hcnons3oBanne PA3INIHBIX
TEXHOJIOTUI YTCHUA npu
pa60T€ C TCMAaTH4YCCKUMU

1,8

Bomnpocs! u 3aganus
I
CaMOCTOSITEILHOM

[TpoBepka BBINIOIHEHHS
MPAaKTHYECKNX 3a/1aHHH,
BONPOCHI, KOHTPOJIbHAs




cJioBapsAMH, a TakKXe€ Co

CIpaBOYHON yaeOHOI
JIUTEPATypPOM.
Hcnonp3oBanue MaTepHaioB
CPEICTB MaccoBOii
HHpOpPMATUU TUTS
O3HAaKOMJICHUs ayJUTOPHU C
MapKETHHTOM YCIIyT,
MEKTyHAPOIHBIM
MapKETHHTOM (Service
Marketing. International

Marketing.  Marketing in
Russia.  Marketing:  The
Russian Version).

paboTsI kK Moayio 1-
2

pabota

Bcero yacosB:

48

23,8




MHWHOBPHAYKH POCCHHN
OI'bOY BO «bAIIKNPCKNUN I'OCYJAPCTBEHHbBIM YHUBEPCUTET»

NMHCTUTYT DKOHOMUKU, PUHAHCOB 1 BUSHECA

COJIEP)KAHUE PABOYEH ITPOT'PAMMBI

JUCIUTUTMHBL THOCTpaHHBIN S3bIK B TPO(ecCHOHaIBHON cdepe
Ha 2 ceMecTp
O04YHOU (hOpMBI O0yUEHUS

Bun padorsl O0beM ITUCIUNIINHBI
O6mas tpynoeMkocts auctuiuivabl (3ET / gacoB) 1/36
VY4eOHBIX 4YacOB Ha KOHTAKTHYIO PadOTy € IpenoaBaTesieM:
Jlekuui
MPAKTHYECKUX/ CEMUHAPCKUX 24
JIaGopaTopHBIX

npyrux (TpynmoBasi, HHIUBUAyalbHas KOHCYJIbTAIUS M UHBIC BUIBI
y4eOHO eI TeNbHOCTH, TPEIyCMaTPUBAIOIINE padOTy 00yUarOIIUXCS €
npenoaasareseM) (PKP) 0.2

Y4eOHBIX 4acOB Ha caMOCTOATENbHYI0 paboTy obyuaromuxcs (CP) 11.8

Y4eOHBIX 9acOB Ha MOJTOTOBKY K
sk3aMeny/3auery/auddepenuupoBannomy 3avery (KonTpos)

®opma(bl) KOHTPOJIS:
3auer 2 cemecTp

10




dopma U3y4eHHUs] MaTEPUAIIOB:

®opMa TeKylero

JIEKI[UH, IIPAKTUYECKUE 3aHATHA, OcHoBHas u KOHTPOJIA
CEMHUHApCKUE 3aHATHUS, JOTIOJIHUTEIIbHASA 3agaHus 1o YCIIEBAEMOCTH
Ne T naboparopHbie pabOTHI, JMTeparypa, CaMOCTOATEIIbHOMN (KOJJIOKBUYMBI,
n/n CMa H cofeprratie CaMOCTOSITEIIbHAs paboTa 1 pexoMenayemast pabore KOHTPOJILHBIE
TPYJIOEMKOCTH (B yacax) CTyJleHTaM (HoMepa CTYJICHTOB paboThI,
K I[1P/C P CP U3 CITHCKA) KOMIIBIOTEPHBIE
EM TECTBI U T.I1.)

1 2 3 4 5 6 7 8 9
Moayas 3. Examining Differences
in Culture and Market Orientation
among Western European
Multinationals, and Domestic Firms
Operating in Russia.

1 | Teker Differences in Culture and 4 2 0:1,3 Bompocs! 1 3amanus | [IpoBepka BBINOTHEHUs
Market Orientation among Western . 6,7 JUTSt MPAKTHYECKUX 3aaHHH,
European Multinationals, and CaMOCTOSITETBHON pedepupoBanue,
Domestic Firms Operating in Russia. paboThl K MO0 3-

Texkct “Going viral”. 4
OObcyxaeHne MpoOJIeMbl yBETHICHUS

mpoaax 6nar0z[ap;1 HUCIIOJIB30BAHUIO

BUPYCHOH pEKJIaMBL.

Jlexcndeckue TEMBI: YKOHOMHYECKUE

TEPMUHBI, HCIOJb3yeMble B cdepe

MAapKETHHTA.

2 I'pammaruueckue TEMBI: 4 2 0:1,3 Bompocs! v 3ananus | [IpoBepka BBIIOJIHEHUS
pa3aenuTeNnbHbBIE BOIIPOCHI U BOIIPOCHI 1:6,7 TS MPaKTUYECKUX 3aJaHui,
B OTPHIIATEIILHON bopwme, CaMOCTOSTEIIbHOU pedepupoBanme
HCTOJIb30BaHNE JAHHBIX THTIOB paboThl K MOYJTIO 3-

BOTIPOCOB TUTS yOeXKIeHUS 4
cobeceIHMKa.

VYcrHas peus: Consumer Behavior in

Russia. Challenges for Western-Style

Planning. OOyuenne HaBBIKaM

BEACHUA Juajiora C KIIMCHTaMU,

HUCIIOJIb30BAHUEC CIICIIHaJIbHBIX
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MCTOOUK y6C)K,Z[eHI/ISI B CHTyalusx,

KoTJa KITECHT BEIpakaeT
HEI0BOJIBCTBO.
ITucemo: IpaBUiIa HaIMCaHUs 4 2 0:1,3 Bonpocs! u 3aganus | IlpoBepka BeIOTHEHUS
PEKIaMHBIX U KOMMEPUECKUX MHCEM. J:6,7 JUIs MPAKTUYECKUX 3aJaHHH,
Jlexcuueckue temsl: Brand Era in CaMOCTOSATENIbHON pedepupoBanue, TecT
Russia. Direct Mail Marketing in paboTHI K MOAYITIO 3-
Russia. Fast Moving Consumer Goods 4
and Retail.
Monyab 4. My research
My field of investigation. Methods, 4 2 0:1,3 Bompocs! u 3aganus | [IpoBepka BHITOTHCHHUSI
Results, Publications, Purpose of my 16,7 I MPaKTHYECKUX 3a/IaHH,
research. CaMOCTOSTENEHON pedepupoBanue,
paboTHI K MOAYITIO 3-
4
l'oBopenue: ymenue paccka3aTh O 4 2 0:1,3 Bompoce! u 3ananus | [IpoBepka BEIIOJTHEHUS
CBOCH Hay4HO paboTe, 00CyIUTh H: 6,7 JUISL MIPaKTUYECKUX 3aJaHUH,
TEeMY JUCCepTaLuy, TIPOOIEMBL, CaMOCTOSATENIbHON pedepupoBanue, TecT
KOTOPBIE MPEICTOUT PEIIUTh. paboThI K MoayIIO 3-
4
YMmenue GopMynupoBath U 4 1,8 0:1,3 Bomnpocs! v 3aganus | [IpoBepka BbIIOJIHEHUS
nepedhpa3upoBaTh MBICIH, 1:6,7 IS MPaKTUYECKUX 3aJaHui,
HCTIOJIB30BaTh CJIOBOCOYETAHHS B CaMOCTOSATENIbHON pedepupoBanue,
KOHTEKCTE ¥ MPHU CO3JIaHNU paboThI K MOAYIIO 3- | KOHTPOJIbHAs paboTa
COOCTBEHHBIX NPETIOKCHUH. 4
Bcero uacos: 24 11,8
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4, DoHJ OLIEHOYHBIX CpeaACTB 10 JMCHUIIJINHE

4.1 IlepeyeHb KOMIIETEHIHII ¢ yKa3aHHEM 3TANOB UX ()OPMUPOBAHUSA B MPoLiecce OCBOEHU 00pa3oBaTeIbHOM MporpaMmbl. Onucanue
NnoKasareJieil 1 KpUTepHeB OLEHNBAHNS KOMIIETEHI[HIl HA PA3JIMYHBIX 3Tanax ux GopMUpPOBaHNS, ONUCAHNE KA OLIEHUBAHUSA

Kpurepun oneHuBanus pe3yibTaToB 00y4eHusi Npu (popmMe KOHTPOJIS «3a49eT»

OK-3 roroBHOCTH K CaMOpPa3BUTHIO, CaMOpPCAJIN3allhuH, HCIIOJIb30BAHUIO TBOPYCCKOI'O IIOTCHI X AJId

JTan (ypOBeHb)IHJIaHprEMbIe pe3yJabTaThl

Kpurtepun oueHnBanus pe3yJibTaTOB 00y4eHUs

po¢eCCHOHATBHBIMU
HMCTOYHUKAMU B cdepe

MCTOYHUKAMH B chepe

MApKCTHUHIT'OBOT'O YIIPABJICHU.

O0CBOEHUS 00yueHus (IoKa3aTeinn
KOMIIETCHIIUM | JOCTHKCHMS 3aJaHHOTO
YPOBHS OCBOCHHUA He 3auteno 3auTeHo
KOMITCTCHIIHH )
[Tepsslii 3Tan | 3HaTh: paszmuunble | OtcyrcTBue wim  (Qparmentapsie | ChopMUpOBaHHBIE TPENCTABICHUS O
(YypoBeHb) TEXHOJIOTMM  W3BJICYECHMSI | IPEICTABIICHUS 0 Pa3IMYHBIX | Pa3JIMYHBIX TEXHOJOTUAX H3BJICUEHUS
uH(popMaluu npu paboTe ¢ | TEXHOJIOTUAX U3BJICUEHMSI | THPOPMAIUK NPU paboTe C HayYHbIMH U
Hay4YHBIMU U | “HGOpMaLuK NpH paboTe ¢ HAyYHBIMU | TPO(PECCUOHATBHBIMU MCTOYHUKAMHU B
npodeccuoHaTbHBIMU U Npo¢eCCUOHATbHBIMU UCTOYHUKAMH | cpepe MapKETHHITOBOTO  YIIPaBJICHHUS;
UCTOYHHKaMU B  cdepe | B chepe MapKETUHTOBOTO | HOBBIX MH(OPMALIMOHHBIX TEXHOJIOTUAX
MapKETHHTOBOTO yIpaBiIeHUS; HOBBIX | M CUCTEMaX.
yIIpaBJICHUS; HOBbIE | UHQOPMAIIMOHHBIX ~ TEXHOJIOTUSX U
MH(pOpPMallMOHHbIE CHUCTEMaX.
TE€XHOJIOTUHU U CUCTEMBI.
Bropoii atart | YMeTh: npUMEHATH OrcyrcTtBue wunn  ¢parMeHTapHble | B menoMm ycremiHoe HCNONb30BaHHUE
(YypoBeHb) METOJIUKY U3BJICUYEHUS YMEHHUS IIPUMEHSITh METOJUKY | YMEHUs MPUMEHSITh METOJUKY
nHpopmanuu npu padoTe ¢ | u3BiedeHus nHdopmanuu npu padboTe | U3BIeUeHUs MHGOpMaLUu Tpu padoTe
Hay4YHBIMH U C HAYYHBIMH M TPOPECCHOHATBHBIMH | HAYYHBIMH M IPOECCHOHATHLHBIMU

HUCTOYHUKaMU B cepe MapKEeTHHIOBOTO
YIpaBJIEHUSL.
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MapKETUHTOBOTO
yIpaBIeHUS.

Tpetuii sTan
(ypoBeHb)

Bnaners: HaBbIKaMu
UCIIOJIb30BaHUs
Pa3IMYHBIX TEXHOJOTUN
U3BJICUEHHS HH(POpMAIUU
npu paboTe ¢ HayYHBIMU U

OtcyrcTtBue wian  ¢parMeHTapHOE
BJIa/ICHUE HaBBIKAMHU MCIIOJIb30BaHU
Pa3IMYHBIX TEXHOJOTUN W3BJICUCHUS
uHpOpMaLKU TIPU paboTe ¢ HAYYHBIMH
U npodecCUOHaTbHBIMU UCTOYHUKAMU

B menoMm ycnemHoe, HO conepkaiee
OTIENbHBIE  MPOOEBI IPUMEHEHNE
HABBIKOB  HCIIOJIb30BAHUSA PA3IAYHBIX
TEXHOJIOTUI M3BJICUCHHUS HH(DOpMAIIH
npu  pabote c Hay4YHBIMU u

npoQeCCHOHAIEHBIMU B chepe MapKETHHTOBOTO | MPO(eCCUOHATPHBIMU HCTOYHHUKAMHU B
UCTOYHUKAMU B cepe YIPaBJICHUS. chepe MapKeTUHTOBOT'O YIIPaBJICHHUS.
MapKETUHTOBOTO

YIPaBJICHHUS.

OIIK-1 roToBHOCTP K KOMMYHHUKAIlMM B YCTHOW M IUCHbMEHHOH (hopMax Ha PYCCKOM M HMHOCTPAHHOM sI3bIKaxX Ui PEIICHUs 3a/1ad
podecCHOHATEHOM JIeATEIIbHOCTH

JTan (ypoBeHb)
OCBOEHMS
KOMIeTeHIHH

MﬂannpyeMble pe3yJabTaThbl

00yueHus (TTOKa3aTeIn
JOCTHKCHHUS 3aJaHHOTO
YPOBHSI OCBOEHUS

Kpurepun oneHuBanus pe3yibTaToB 00y4eHust

He 3auTeno

3auTeHo

OOIIeHNsT HA UHOCTPAHHOM
SA3BIKC JJIA pemicHusd
npodecCHOHANBHBIX 3a/1a4
B cdepe MapKETHHTOBOTO
yIpaBIeHUsI.

JISIOBOTO M HAY4YHOTO OOIIEHUS Ha
WHOCTPAHHOM SI3bIKE JUIS  PEIICHHS
npodeccHoHaNIbHBIX 3agad B cdepe
MapKETHHTOBOTO yIIPABIICHUSI.

KOMIIETEHIIN )
[TepBslit aTan | 3HaTh: ocobennoctu | OrcyrctBue win  Qparmentapusie | ChopMUpOBaHHBIE TpENCTaBiIeHUs 00
(ypoBeHb) JIEJIOBOTO W HAYYHOTO | MpEACTaBICHUS 00 OCOOCHHOCTSX | OCOOCHHOCTAX JIETIOBOTO W HAYYHOTO

OoOIIeHNs] HAa WHOCTPAHHOM SI3BIKE JUJIS
pemieHus MpodecCHOHANBHBIX 33134 B
chepe MapKeTHHTOBOTO YIIPaBJICHHUS.
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Bropoii sTan | YMmerts: onpenensaTs Buubl | OTcyTcTBHe WM (parMeHTapHble | B menom  ycnemHoe  HMCHONb30BaHHE
(ypoBeHb) KOMMYHHUKaTUBHBIX YMEHMSI IIPABUIILHO OIPENENIATh BUABI | YMEHHs IIPABUIBHO ONPENCIATh BB
CUTyallul B JEJIOBOM M | KOMMYHUKAaTUBHBIX  CUTyallud B | KOMMYHHUKaTUBHBIX CUTyaluil B J€JI0BOM
Hay4YHOM OOIlEHUM; | IeJIOBOM W  HAy4YHOM OOLIEHHMH; | U  HAy4yHOM  OOLIEHHWHU;  COCTaBJIATH
COCTABJISITh HAy4YHbIE M | COCTABJIATH HAY4YHbIE U  JICJIOBBIC | HAYYHBIC U JIEJIOBBIE JTOKYMEHTBI; BECTH
JIEJIOBBIC JOKYMEHTBI; | JOKyMEHTbI; BECTU AMAJIOr U MOJWIOL | AMAJOr M HOJWIOr  IpOOJIEMHOro
BECTH JMAJOr U TMOJWIOT | MPOOJIEMHOI0 XapakTepa. Xapakrepa.

IpoOJEMHOTO XapakTepa.
Tperuii atan | Bnagets: HaBblkamMu | OTCyTCcTBHE WM (parMeHTapHoe | B 1enmom ycmemHoe, HO cojepiKaliee
(ypoBeHb) YCTHOPEUYEBOTO U | BJIaJICHUE HaBBIKAMU YCTHOPEUYEBOIO U | OTJEIIbHbIE pooebl IIPUMEHEHHE
IIICbMEHHOPEYEBOTO IIICBMEHHOPEYEBOTO  JTUCKYpCOB B | HABBIKOB YCTHOPEYEBOTO u
JUCKYpCOB B HAy4yHOM M | HAYYHOM M JCJIIOBOM  aCIEKTaX, | MIMCbMEHHOPEUYEBOrO JUCKYpPCOB B
JIEJI0BOM aCIIeKTaX, | MEKKYJIbTYPHOH KOMMYHHKAalMM Ha | HAYY4HOM W JEJIOBOM  AaCIIEeKTax,
MEXKYJIbTYPHOU MHOCTPAaHHOM  si3blke B cepe | MeXKYIbTYPHOH  KOMMYHMKAallUM  Ha
KOMMYHUKAaIUU Ha | MAPKETUHIOBOI'O YIIPABJICHUS. MHOCTPAHHOM SI3BIKE B chepe
WHOCTPAaHHOM  fA3BIKE B MapKETUHIOBOI'O YIIPABJICHUS.

chepe  MapKETUHTOBOTO
yIpaBJIEHUSL.

KoHTtponb usydenus paszznena (MoAysast) JUCHUIUIMHBI OCYIIECTBISIETCS. HOYPOUHO (TEKYLIHH KOHTPOJIB), 110 3aBEPLICHUN U3yYEHUS OT/IEIbHOTO
Monyssa (pyOexHbI KOHTPOJb) M IO 3aBEpIIEHUMU dTama/Kypca OOy4eHHs] MHOCTPAHHOMY S3bIKY (MTOTOBBIM KOHTPOJdb). B Xone Tekyimiero u
PYOEKHOT0 KOHTPOJISI B KAUECTBE OJTHOTO U3 BApUAHTOB BHICTYIAET TECTUPOBAHUE.

Texymuii KOHTPOJIb MPOBOJUTCS HA KAXKJIOM 3aHSITHUM B YCTHOM, MMCbMEHHOHN (opMe B Gopme 0OCYX)ACHHS M MPOBEPKU MHAUBHUIYATbHBIX
3ajaHuii win B popme tectoB. Ilepuoanueckuit — nmociae U3y4eHHUs MOYJIS BBIMOIHSAIOTCS TECTHI, 10 3aBEPIICHUN CEMECTpa MPOBOIUTCS MUCbMEHHAs
KOHTpOJIbHAsI paboTa 1o NpoiAeHHOMY MaTepuainy/Teme. IToroBblii KOHTPOIb MO 3aBEPIIEHUH KaXJI0ro CEMECTpa OCYIIEeCTBIIsAeTCs B (popme 3aueTa,
BKJIIOYAIOIIETO NMPOBEPKY KayecTBa CHOPMHUPOBAHHOCTU YMEHHIH.

Ha ouenky crenenu copMHUpOBaHHOCTU KaXJI0H KOMIIETEHIUMH MPH pyOeKHOM KOHTpOJie OTBOAWUTCA He MeHee 10 BompocoB TecTa miau 3
3aJJaHUs MUCbMEHHOW paboThl. UMCIO MpaBUIIBHBIX OTBETOB TecTa OT 45 10 59% COoOTBETCTBYET HadalbHOMY (IIOPOTOBOMY) YPOBHIO OBIIAJCHUS
kommeteHmuei, ot 60 10 80 % - 6azoBoMy ypoBHIO, 0T 81 1m0 100 % - moBBIIIEHHOMY (TTPOJIBUHYTOMY) YPOBHIO C(DOPMUPOBAHHOCTH KOMITETCHITHH.
ITpaBUIBHBIN OTBET HA OJMH BOMPOC MUCHMEHHOW PabOThI COOTBETCTBYET HauyalbHOMY (IIOPOTOBOMY) YPOBHIO OBJaJI€HHsSI KOMIETEHLUEH, Ha /1B —
06a30BOMY YPOBHIO, Ha TPU — MOBBIIIEHHOMY (TIPOJIBUHYTOMY) YPOBHIO C(DOPMHPOBAHHOCTH KOMIIETEHIINH.
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4.2.

TunoBble KOHTPOJIbHBIC 3aIaHUA UJIH UHBIC MaTEepHaAJIbI, HCOﬁXOHHMbIe AJIA

OLICHKH 3HaHI/II71, yMeHHﬁ, HAaBBbIKOB M ONIbITA T€ATECJIbHOCTH, XapPaAKTCPU3YIOIIUX

Tanbl GOPpMHUPOBAHNS KOMIIETEHUMH B Npolecce 0CBOEHUsI 00pa30BaTeILHOM

nmporpaMmmabl. MeToauuecKkue MaTepuaJibl, ONPEaACTAIOIINE IIPOHECAYPHI OCHUBAHUSA

(opMupoBanus KoMIeTEeHIM I

3HAHUI, YMeHH i, HABbIKOB M OIbITA /1eAITEeIbHOCTH, XaPAKTEePU3YIOIIHX ITATNbI

Oranbl PesynbraTel 00y4eHus Kommnerennus O1eHOYHOE CPEICTBO
OCBOCHHUS
1-i#1 sTan 3rate: ocobeHHoct genmoBoro u | OIK-1 KOHTPOJIFHBIE  BOIPOCHI
HAy4HOTO OOINEHHS Ha HHOCTPAHHOM K 3a4€TY; TECTHI
3HaHMA SI3BIKE ULt peLIeHuUs
npodeccHOHANBHBIX 3agad B cdepe
MapKETHHTOBOT'O YIIPABJICHUSL.
3HaTh: pa3nu4yHbIe texHosorun | OK-3 KOHTPOJIbHBIE BOIPOCHI
W3BJICUYEHUsT MHPOpMAIMU TpH padoTe K 3a4eTy; TEeCThI
C Hay4YHBIMH U NpO(ecCHOHATEHBIMU
HUCTOYHUKAMU B chepe
MapKEeTHHTOBOIO YIIPABJICHHUS.
3nate:  HOBble  uWH(popmauuoHuele | OK-3 KOHTPOJIBHBIE BOIIPOCHI
TEXHOJIOTHH ¥ CHCTEMBI. K 3a4€TY; TECTHI
2-1 oran VYMers: ONPENENATD sunel | OIIK-1 MPaKTUYECKOE 3aJaHUE;
KOMMYHHUKaTHBHBIX CUTYyalui B KOHTpOJIbHas paboTa
Ymenus JICTIOBOM M HAYYHOM OOIICHHH.
YMmerts: MPUMEHSTH meronuky | OK-3 MIPaKTHYECKOE 3aaHNUE;
W3BJICUYEHUsT MHPOPMAIMU TpH padoTe KOHTpOJIbHas paboTa
C HAay4YHBIMH U MpO(ecCHOHATEHBIMU
HCTOYHUKAMHU B cepe
MapKETHHTOBOIO YIIPABJICHHUS.
VYmets:  cocraBnaTe  HayuHele U | OIIK-1 [IPAKTUYECKOE 3aJaHUE;
JIeNIOBBIE TOKYMEHTBI; BECTH THAJIOT U KOHTpOJIbHas paboTa
TIOJIMIIOT IPOOJIEMHOT0 XapaKkTepa.
3-it aTan Bnaners: HaBbikamu ucnonb3oBanus | OK-3 ycTHoe pedeprupoBanue
pPa3IMYHBIX TEXHOJIOTHUI W3BJICUCHUS
Brnanenus uHdopmanuu npu pabore ¢ HAYUHBIMH
(HaBBIKH / 1 1podecCHOHANEHBIMA HCTOYHUKAMHU
OTIBIT B chepe MapKETHHIOBOTO YIPABICHHUS.
JIeSITeTbHOCTH) BnageTs: HaBbIKAMH MEXKYJIBTYPHOR OIIK-1 ycTHoe pedeprpoBanue

KOMMYHUKAIMW HA HTHOCTPaHHOM
SI3BIKE B Chepe MapKeTHHIOBOTO
yTIpaBJICHUS.

Conepma}me 3adgeTa

O3HAaKOMHUTEIILHOE UYTEHHUE

OpUTrHHAJIBHOI'O TEKCTa SKOHOMHYCCKOU HaIpaBJICHHOCTH oe3

ucnonb3oBaHus ciopaps. O0beMm Tekcta 1500 medaTHBIX 3HAKOB, BpeMs uTeHuss 30 MMHYT.
[TonrMaHMe MPOYUTAHHOTO IPOBEPSIETCST B opMe YCTHOTO pedepupoBaHs Ha aHTITUHCKOM SI3bIKE
Y OTBETOB Ha BOIPOCHI NPEMNOJABATEINS, KOTOPhIE MOTYT KacaThCsl KAK KOHKPETHOTO COAEpPKaHUS
TEKCTa, TaK U UHTEPIPETA[UU U OIIEHKH €ro.
becena Ha aHIIMICKOM S3BIKE B IIpesieax NPOHACHHBIX TEM CIECAYIOIIEH HalpaBIeHHOCTH:
N30paHHasi cnenMagbHOCTh: COJEpXaHUe MpeaMeTa; HMCTOPUS Pa3BUTHS JaHHOW 00JIacTH HAyKWU;
BBIJIAIOIINECS yYEHbIE COOTBETCTBYIOIIEH 007acTH HAayKu (MX OTKPBITHS M 3HAYCHHE); HOBEHIINe
JOCTHKEHUSI B U30paHHOW 00JIacTH; aKTyalbHbIE acleKThl JAHHON 00JacTH HAyKH; Tema, Lelb U
3aJ]aui MarucTepcKon AUCCepTaliy; HayqHble MyOIUKaIMU 10 TeMe AUCCEPTALUH.




[lepen mpoBeeHHEM UTOTOBOTO KOHTPOJISI IPETIOAaBaTeNb BRIYUCIISIET CPeIHEE 3HaUCHHE MTPOLIEHTa
MPAaBWIBHBIX OTBETOB HAa BOMPOCH PYOEXKHBIX TECTOB, COOTBETCTBYIOIIUX MPOBEPKE
c(hOpPMHUPOBAHHOCTH KaXKJI0M KOMITIETEHIIUH B X0J1e y4eOHOr0 cemecTpa.

OueHo4HBbIEe CpeCcTBA IS 3a4eTa
IIpumep TexkcrTa

Marketing strategy has the fundamental goal of increasing sales and achieving a sustainable
competitive advantage. Marketing strategy includes all basic, short-term, and long-term activities in
the field of marketing that deal with the analysis of the strategic initial situation of a company and
the formulation, evaluation and selection of market-oriented strategies and therefore contribute to
the goals of the company and its marketing objectives.

Marketing management versus marketing strategy.

The distinction between “strategic” and “managerial” marketing is commonly used to
distinguish "two phases having different goals and based on different conceptual tools. Strategic
marketing concerns the choice of policies aiming at improving the competitive position of the firm,
taking account of challenges and opportunities proposed by the competitive environment. On the
other hand, managerial marketing is focused on the implementation of specific targets."

Developing a marketing strategy

Strategic planning typically begins with a scan of the business environment, both internal and
external, which includes understanding strategic constraints. It is generally necessary to try to grasp
many aspects of the external environment, including technological, economic, cultural, political and
legal aspects. Goals are chosen. Then, a marketing strategy or marketing plan is an explanation of
what specific actions will be taken over time to achieve the objectives. Plans can be extended to
cover many Yyears, with sub-plans for each year, although as the speed of change in the
merchandising environment quickens, time horizons are becoming shorter. ldeally, strategies are
both dynamic and interactive, partially planned and partially unplanned, to enable a firm to react to
unforeseen developments while trying to keep focused on a specific pathway; generally, a longer
time frame is preferred. There are simulations such as customer lifetime value models which can
help marketers conduct "what-if" analyses to forecast what might happen based on possible actions,
and gauge how specific actions might affect such variables as the revenue-per-customer and the
churn rate. Strategies often specify how to adjust the marketing mix; firms can use tools such as
Marketing Mix Modeling to help them decide how to allocate scarce resources for different media,
as well as how to allocate funds across a portfolio of brands. In addition, firms can conduct analyses
of performance, customer analysis, competitor analysis, and target market analysis. A key aspect of
marketing strategy is often to keep marketing consistent with a company's overarching mission
statement.

Marketing strategy should not be confused with a marketing objective or mission. For
example, a goal may be to become the market leader, perhaps in a specific niche; a mission may be
something along the lines of "to serve customers with honor and dignity"; in contrast, a marketing
strategy describes how a firm will achieve the stated goal in a way which is consistent with the
mission, perhaps by detailed plans for how it might build a referral network, for example. Strategy
varies by type of market. A well-established firm in a mature market will likely have a different
strategy than a start-up. Plans usually involve monitoring, to assess progress, and prepare for
contingencies if problems arise. You should also write a marketing strategy when starting your own
business.

KonTpoJibHBIE BONIPOCHI



What is the scope of marketing management?

What does marketing management study?

What is the nature and definitions of marketing management?
What can you say about basic concepts of marketing.

Speak on marketing terminology.

Marketing philosophies and orientation.

What is a marketing strategy?

What does a marketing strategy include?

What is the difference between tactical and strategic marketing?
10. What do the marketing plans begin with?

11. What is the basic marketing instrument in this text?

12. The Marketing Mix and the Marketing Environment.

13. Marketing Information and Marketing Research.

14. Marketing Planning and Marketing Strategies.

15. Product. New Product Development and Branding.

16. Promotional Tools.

17. Personal Selling and Sales Management.

18. Price. Distribution. Service Marketing.

19. International Marketing.

20. Marketing in Russia.

CoNoO~WNE

KpnTepIm OLHCHKH OTBE€TOB HA KOHTPOJBHBIC BOIIPOCHI 3a49€Ta
«3auTeHO» BBICTABJIACTCA, €CJIM MaruCTpaHT:

- OCO3HACT LCJIb YTCHUA KOHKPCTHOI'O TCKCTA U BI)I6I/IpaeT CTPAaTCTrur0 4YTCHUA, COOTBCTCTBYIOLIYIO
9TOW IIeJM; BaphbUPYET TEMIT YTEHHS; paclpeleisieT BHUMaHUE MEXAY COepKaHueM u (hopmoun
TEeKCTa (B YaCTHOCTH, €T0 SI3BIKOBBIM MaTepuajioM); 0e301IMOOYHO pacCllO3HAET B TEKCTE paHEe
BCTPEYABIINECS SI3BIKOBBIC CIAMHUIIBI, MBICIHM, CUTYyalldd, OIKMCAHUS, HAayYHbIC JIaHHbIC;
CaMOCTOSITENIbHO CEMaHTH3MPYET HE3HAKOMBIE CIIOBA TPU HAIMYHHA COOTBETCTBYIOIIUX OIIOP;
OCYIIECTBIISIET CMBICIIOBOM aHANIM3 TEKCTa, BBIACNSET B HEM TIJIaBHOE, HOBOE, JIOCTOBEPHOE,
M0JIE3HOE;

nepepabaTbIBacT U3BJICUCHHYIO U3 TEKCTAa MHGOPMAITUIO C IIENbIO €€ UCIIOIb30BaHMsI B JallbHEHIIIeH
NEeSITETTHHOCTH.

- J1aeT TIOJIHBIH, pa3BepHYTHIH, 00OCHOBAHHBIM OTBET Ha KOHTPOJBHBIE BOIPOCHI, B COOTBETCTBUU
C JICKCUKO-TPaMMATHYCCKUMHU HOPMaMHM H3Yy4a€MOI'0 $A3blKa MU HOPpMaMHU HpO(i)CCCI/IOHaJ'IBHOFO u
JIeIOBOTO  OOIIEHHS, C HCIOJIb30BAaHMEM H3YUYEHHOIO Marepuana, TEePMUHOJOTHUH;  YCTHBIE
(MMCbMEHHbIE) BBICKAa3blBaHMSI HAa MHOCTPAHHOM S3bIKE€ MPABUIBHO O(OPMIIEHBI;, NPUMEHEHBI
COOTBETCTBYIOIIME TpaMMaTHYeCKHE CTPYKTYpbl M pEuYeBble KIHWIIEe, MAaruCTPaHT XOPOIIO
pasbmpaetcs B pazjenax JUCIUTUTHHBL, TEMOHCTPHPYET XOPOIIUe 3HAHUS YIeOHOU JINTEPaTyPHI;
160

- JacT B IICJIOM BepHI)II\/'I OTBCT Ha KOHTPOJBHBIC BOINPOCHI, OJHAKO IMPUCYTCTBYIOT YAaCTUYHBLIC
HapYIICHUs JIEKCUKO-TPAMMATHYECKUX HOPM HM3y4aeMoro s3blka U HOPM PEUYEBOTO MOBEICHHS B
paMkax TMpo(ecCHOHAIBHOTO ¥ JeJIOBOTO OOIICHHWS; WCIIONB30BaH  HM3yYCHHBIM Marepual,
TEPMHHOJIOTHS, YCTHbIE (MTUChMEHHBIC) BBICKA3bIBAHWS HA WHOCTPAHHOM S3BIKE O(OPMIICHBI,
HCIIOJIb30BaH OTPaHUYEHHBIM HA0Op IpaMMaTHYECKHX CTPYKTYp U peueBble KIIUIIE; MarucCTpaHT
YIOBJIETBOPUTENHHO pa30upaeTcs B pa3ienax JUCIHUILINHBL, JEMOHCTPUPYET YIOBIETBOPUTEIHHOE
3HaHHE y4yeOHOH IUTepaTyphl.

«He 3aureno» BBICTABJIACTCA, €CJIN MaruCTpaHT:

- HC o6na)1aeT HaBbIKaMM M YMCHHAMH OCO3HATh LECJIb YTCHUA KOHKPETHOTO TEKCTAa U BI)I6paTI)



CTPATETUI0 YTEHUS, COOTBETCTBYIOLIYIO 3TOM LENH; BAPbUPOBATH TEMII YTEHMS; PaCHpPENeisiTh
BHUMaHHE MEXIY CofepkaHueM u (HopMoil TekcTa (B 4aCTHOCTH, €ro SI3bIKOBBIM MaTEpHAIIOM);
pacno3HaBaTh B TEKCTE PaHEE BCTPEUABIIUECS SI3bIKOBBIE €IMHUIIbI, MBICIIH, CUTyal[uH, ONIMCAHMS,
HayyHbl€ JIaHHBIE, CAMOCTOSITEIbHO CEMaHTHU3UPOBATh HE3HAKOMBIE CJIOBAa IIpU HAIMYUU
COOTBETCTBYIOIIMX OIOP; OCYILIECTBIIATh CMBICIIOBOW aHAIM3 TEKCTA, BBIACIATH B HEM IJIABHOE,
HOBOE, JIOCTOBEPHOE, MOJIE3HOE; NepepadaThiBaTh U3BICUEHHYIO U3 TEKCTa WH(POPMALIMIO C IIEIIBI0
€€ UCIO0JIb30BaHUs B JaJlbHEHIIEH 1eSITeIbHOCTH;

- JaeéT B 1CJIOM HEBEPHBIM OTBET HAa KOHTPOJBHBIE BOIPOCHI, MPOTUBOPEYAIIMNA JIEKCUKO-
rpaMMaTU4EeCKUM HOPMaM M3y4aeMoOro s3blIka M HOPMaM pE4YeBOro IIOBEIEHUs B paMKax
po¢eCCHOHATIBHOIO U JIEJI0OBOT0 OOILEHUS;

IpU OTCYTCTBUU 3HAHHM MO pasjesiaM M TeMaM JUCHUILIMHAM, [IPU OTCYTCTBUHU 3HAHHMH y4eOHOM
JUTEPATYpPBI 110 TUCLHUIUIMHE.

Komnerenuuu

Pe3yabTarsl

HNupuxaropsl

OK-3 roTtoBHOCTH K CaMOpa3BUTHIO,
caMopealn3aliy,  HCIOJIb30BAaHUIO
TBOPYECKOT0 NOTEHNHUATIA.

CpenHee 3HadeHHE TIPOLEHTA
IMpaBUJIbHBIX OTBETOB Ha BOMPOCHI
pyOeKHOTrO TecTa

or 45 no 59% - HavanbHBIHA
(OpOTrOBBIN) YPOBEHb OBJAJACHUS
KOMITETCHIIHEH;

ot 60 1o 80 % - 6a30BbIli YpOBEHD;
ot 81 g0 100 % - MOBBIIICHHBIH
(TIpoIBUHYTHIIT) YpOBEHb
c(OPMHIPOBAHHOCTH KOMICTCHIIHH.

OueHka 3a oTBeT Ha Bompoc |
UTOTOBOTO KOHTpOIst (B ¢opme
3adeTa)

or 45 no 59% - HavanbHBIN
(TIOpOTOBHBI) YPOBEHH OBIAJCHUI
KOMIICTCHIINCH;

ot 60 1o 80 % - 6a30BBIl yPOBEHD;
or 81 mo 100 % - HOBBIIEHHBIH
(mpoaBUHYTHIIT) YPOBEHb
c(hOpPMHPOBAHHOCTH KOMIICTCHITHH.

OIIK-1 - TOTOBHOCTb K
KOMMYyHMKallUM B YCTHOH U
MUCbMEHHOM (opmMax Ha PycCKOM M
HWHOCTPAHHOM A3bIKaxX Jid PCIICHUA
3a1a4 npodeccroHaNnbHOM
JeSTEIbHOCTH.

CpenHee 3HadeHHE IIPOLEHTA
IMpaBUJIbHBIX OTBETOB Ha BOIPOCHI
pyOexHoro Tecta

or 45 1o 59% - HavanbHBIHA
(TIOpOTOBBIN) YPOBEHb OBJAJACHUS
KOMITIETCHITHEH;

ot 60 10 80 % - 6a30BBI YPOBEHB;
ot 81 g0 100 % - MOBBIICHHBIH
(TIpoIBUHYTHIIT) YpOBEHb
c(hOPMHIPOBAHHOCTH KOMIECTEHIIHH.

OueHka 3a OTBET Ha Bompoc 2
UTOTOBOTO KOHTpOIst (B opme
3a4eTa)

or 45 mo 59% - HavaNbHBIN
(TIOpOTOBHBII) YPOBEHH OBIAJICHUS
KOMIIETCHITHCH;

ot 60 1o 80 % - 6a30BBIl ypOBEHD;
or 81 no 100 % - mOBBIIEHHBIH
(MpoaBUHYTHIIT) YPOBEHb
c(hOpPMHPOBAHHOCTH KOMIETEHITHH.

OxoHuarenbHas OIEHKA BKJIaJa AUCHUILTUHBI «VIHOCTpaHHBIN SI3bIK B MPOQECCHOHATHHON
chepe» B GpopMUpOBaHME KaXJAOW KOMIETEHIIUHA MPOBOJAUTCS HAa OCHOBAHUM CYMMBI CPEIHETO
MPOLEHTA NPABUIBbHBIX OTBETOB, BBIUYMCICHHOIO [UI KaXXIOM KOMIIETCHUMH Ha OCHOBAHUU
pe3yIbTaTOB PYOSKHBIX TECTOB, W CYMMBI CpPEIHETO TPOIIEHTAa TMPaBWIBHBIX OTBETOB Ha
COOTBETCTBYIOLIME BOIPOCHI B IIPOLIECCE CAAYM 3aUETa.

TemaTuka KOHTPOJIBHBIX paboOT:
My field of investigation.

IIpumep BapraHTa KOHTPOJIBLHON padoThI:



1. ITonoOpath CTaTb0 HA WHOCTPAHHOM SI3bIKE W3 HAYYHBIX KYPHAJIOB, TIEPUOAMUECKUX H3IaHUN
WIM WHTEPHET-PECYPCOB, PACCMATPUBAIOIIYIO BBIOPAHHYIO BaMU MPOOJIEMATHKY HCCIIEIOBAaHUS B
COOTBETCTBUU C Mporpammoi nmoaroroBku. O0vem — 5000 meu. 3HakoB (2 crpanuiel). CTaThio
HeoOXxoaumo pacriedatath B (opmate PDF um mpukpenuth K KOHTPOJBHOH paboTe, yka3aB
BBIXO/IHBIE JIAHHBIC (ABTOP, HICTOYHHK, U3/1aTEIhCTBO, 1aTa MyOTHKAIUU | T.11.)

2. [loAroToBUTH MUCHMEHHBIN MEPEBOJ CTAThbH HAa PYCCKUH S3BIK, oOpalias ocoboe BHUMaHHUE Ha
JIEKCUYECKYIO, TPAMMATUYECKYIO U CTUIMCTUYECKYIO IIPABUIIbHOCTD MIEPEBOJA.

3. CocTaBUTh aHHOTAIMIO CTAThU HA PYCCKOM M MHOCTPAHHOM si3bIKax. OOBEM KaK10i aHHOTAI[UH
—100-150 cnos.

4. CocTaBUTh IUIOCCApUl IO CTaThE, BKIKOYAIOIINN Haubosee yrnoTpeOuTeIbHbIE U 3HAUMMBbIE IS
JaHHOW mpoOieMaTHKu TepMUHBI W (¢pa3el (He MeHee 30 cIOB W BBIpaKCHU). BelyunTh

CO/IepKaHME TIIOCCApHs HAU3YCTh.

IIpumep rioccapus:

1 | equity finance COOCTBEHHBIC CPE/ICTBA, PMHAHCHPOBAHKE ITYTEM BBIITYCKA HOBBIX
aKIuii, 1oJIeBoe (PUHAHCHPOBAHHUE

2 | accounts payable | kpeauTopcKas 3a10/KEHHOCTD

3| interms of C TOYKH 3peHHS

4 | to enhance YBEJIMYMBATH; YCUIIMBATh; YIIYOHUTh; YIydIlaTh

5. CocTaBUTh Ha WHOCTPAaHHOM S3bIKE  [SATh BOIPOCOB 110 COAEPKAHUIO CTaThH.

CdopmynupoBath COOCTBEHHBIE OTBETHl HAa O3TH BOMNPOCHI, HCIHONB3Yyd JIEKCUYECKHUE U
rpaMMaTH4YecKue CrocoObl TpaHc(hOpMAaIK TEKCTa.

Kputepuu oneHk# BbINOJIHEHHS MHCbMEHHBIX KOHTPOJIBHBIX padoT

Kpurepuu oniennBanus O1enka

Pabota BrITIOTHEHA B TOIHOM 00BeMe 0e3 OMMOOK U HETOUETOB WIIM MUMEET He 90-100%
6onee ogHoro Hegouera. Ha Bce BONpOCH! JaHbl cosiepKaTeIbHbIEe OTBETHI.
Hcnons30BaH MUPOKUI THANA30H COOTBETCTBYIOIIEH IPAMMATUKU U
aKTHUBHOT'O CJIOBApS, JOMYCKAIOTCA HEKOTOPhIe HE3HAUNTENIbHbIE OLTHOKH.
OTBeT XOPOIIO CTPYKTYPUPOBAH C COOTBETCTBYIOIIMMH CBS3YIOIIUMHU
¢bpazamu u ab3anamu.

Pabora BEITIOTHEHA TOJTHOCTHIO, HO B HEl mMeeTcs He Oosiee 2-3 HerpyObIx 70-80%
omKnOoK 1M Hezo4yeToB. Ha Bce Bonpockl JaHbl MPaBUIIbHBIE OTBETHI, HO
UMeIoTCs HeOobIre Heo4eTbl. OTBeThl 0(OpMIIEHBI HE BIIOJIHE aKKYpaTHO,
HO 3TO He MeIIaeT MOHUMaHuIo. Vcroiab30BaH ONpeieeHHbINA AUana3oH
COOTBETCTBYIOIIEH rpaMMaTHKH W aKTHBHOTO CJIOBAPSI, UCTIOIB3YEMBIX C
HECKOJIbKUMH CEPhE3HBIMH OIMOKaMH. B OCHOBHOM OTBETBI XOPOIIIO
CTPYKTYPUPOBAHBI C COOTBETCTBYIOIIMMH CBSI3YIOIIUMH (ppazaMu.

[TpaBHUIIHHO BBIMTOJHEHO HE MEHEE TIOJIOBUHBI paboThl. Ha Bce BOpOCH JaHbI 50-60%
YJIOBJIETBOPHUTEIBHBIE OTBETHI, HO HIMEIOTCS ONIPEACICHHBIC HEI0YETHI.

Hcnonp3oBan Ol"paHH‘-IeHHBIﬁ Juara3oH rpaMMAaTUKH U aKTUBHOT'O CJIOBaps,
UCIIOJIb3YEMOT'0 C HEKOTOPBIMH OLTHOKAaMH, HO 9TO HE MEUIaeT TOHUMAaHUIO.




OTBeThl HENOCTATOYHO apTyMEHTHUPOBAHbBI M CTPYKTYPUPOBAHBI C
WCIIO0JIb30BAaHUEM OIPAHMUYEHHOTO KOJUYECTBA CBA3YIOIIMX 3JIEMEHTOB.

Ha Bce BOIIPOCHI JaHbl OTBETHI, HO UMCHOTCS CYIICCTBCHHBIC OIIMOKHU B
HCIIOJIb30BAHHUU I'PAMMATUKHU U aKTUBHOI'O CJIOBApPs, HO 3TO HC MCIIACT
nounMaHuio. OTBETHI CTPYKTYPHPOBAHBI HEAOCTATOYHO YETKO. I/ICHOJ'IIBYCTCH
OFpaHI/I‘-IeHHHﬁ AWara3oH rpaMMAaTHKU U CJI0OBaps C 4aCTbIMU OIIMOKAMH.

30-40%

[IpaBunbHO BeIONHEHO HE Oosiee 20 % Beex 3ananuii. [IpaBuIbHBIE OTBETHI
JIaHBI HE HAa BCE BOMPOCHI, IPHYEM UMEIOTCSI IpyObIe OIMOKN B
rpaMMaTHYECKOM H JIEKCHYECKOM 0(pOpMIICHUHN BhICKa3bIBaHUH. OTBETHI
IUIOXO CTPYKTYPHUPOBAHBI.

20-30%

[TpaBwibHO BeIOTHEHO HE Ooee 10 % Bcex 3amanuii. JlaHbl OTBETHI HA
OTJENbHBIC BOIIPOCHL. J{OMMyIeHbl 3HAaYNTENIbHBIC OMTUOKH B TpPAMMAaTHKE U
nekcuke. TeKCT oTBeTa He CTPYKTYPHPOBAH.

10%

OTBeTHI HEBEPHBIEC U OTCYTCTBYIOT.

[IpaBuiIbHO BBITIOJNHEHHBIE [1BA 33/1aHUS MUCHbMEHHONW pabOThl COOTBETCTBYET HAYabHOMY
(moporoBoMy) ypOBHIO OBJIQICHHSI KOMIIETEHIIUEH, TPH — 0a30BOMY YPOBHIO, MSTh — MOBBIIEHHOMY

(MpOJIBUHYTOMY) YPOBHIO C(HOPMHUPOBAHHOCTH KOMIIETECHIIUU.

TecToBBIC 3a1aHNA

[Tpumep 3agaHuit 111 TECTOBOTO KOHTPOJISL YPOBHSI YCBOEHHUS Y4eOHOT0 MaTepuaia

Tect 11 pyOeXKHOr0 KOHTPOJIS

Test

1. Which best describes 'market price'?

(@) When customers buy products

(b) The amount customers pay for items when supply equals demand
(c) The place where buyers and sellers trade products

(d) An amount of money spent

2. What is the most likely cause of an increase in demand?
(@) Lower costs

(b) Higher incomes

(c) Price changes

(d) Policy of the Government

3. What is the most likely cause of an increase in supply?
(@) Lower costs

(b) Higher incomes

(c) Price changes

(d) New type of products




4. What does an interest rate cut usually mean?
(a) Higher costs
(b) Higher sales
(c) Higher taxes
(d) Lower sales

5. Which of the following is a tax on company profits?
(@) Income tax

(b) Corporation tax

(c) VAT

(d) Sales tax

6. What does a fall in the value of the pound mean?
(@) Lower prices

(b) Lower import prices

(c) Lower export prices

(d) Higher prices

7. What is a recession?

(@) A fall in the value of the pound

(b) A fall in inflation

(c) Afall in the level of economic activity
(d) A fall in technical development

8. A jumper is made in the UK and sold in the USA. To the American economy, what is this an
example of?

(@) An import

(b) An export

(c) A tariff

(d) A tax

9. Which of the following is a tax on imports?
(@) VAT

(b) A tariff

(c) Corporation tax

(d) Sales tax

10. What happens to the value of the pound when the exchange rate goes up?
(a) It appreciates

(b) It depreciates

(c) It stays the same

(d) Banks stop working

[IpuMepHBIe TECTHI 11 MTPOBEPKHU TEKYIIMX 3HAHUI



I. Answer the following questions using the terms from the glossary.

1. What is a marketing strategy?
2. What does a marketing strategy include?
3. What is the difference between tactical and strategic marketing?
4. What do the marketing plans begin with?
5. What is the basic marketing instrument?
1 increasing sales YBEJIMUCHUE TIPOIAK
2 strategic marketing CTpaTern4ecKuii MapKEeTHHT
3 policies aiming HampaBJICHUS TTOJTUTHKN
4 competitive position KOHKYPEHTHAas TIO3UITHS
5 market PBIHOK
6 business environment OusHec cpena
7 start-up OTKpPBITHE JIeJIa
8 management yIpaBJIeHUE
9 strategic constraints CTpaTeru4ecKue OrpaHuYCHHS
10 marketing plan MapKETHHTOBBIN ILIaH
11 sub-plans HOJIIJIaH
12 merchandising MepUYCHIAN3UHT
13 specific targets KOHKPETHBIC 3a1a4n
14 mission MHCCHUS
15 monitoring HaOI0IeHUE
16 contingencies HEenpeIBUIEHHbIE 00CTOSTEIHCTBA
17 extended TPOJIICHBI
18 customer lifetime value MOJIEJIb CTOMMOCTH KU3HHU KJIIMEHTOB
19 to forecast IIPOrHO3UPOBATh
20 gauge JIeNlaeT U3MepeHne
21 revenue-per-customer JIOXOJ 1J1s1 KJINEHTa
22 marketing mix MapKETHHT MHUKC
23 costumer KJIMEHT
24 well-established YCTOSIBILIUICS
25 allocate BBIIEIATE
26 concerns KacaeTcst
27 quikens yCKOpsieT
28 to react pearupoBarb



https://en.wikipedia.org/wiki/Startup_company
https://en.wikipedia.org/wiki/Marketing_plan
https://en.wikipedia.org/wiki/Customer_lifetime_value

29 target market LIEJIEBOM PHIHOK

30 analysis costumer aHaJIn3 KJIMEHTa

Il. Look at the words in italic in each of the following sentences and choose the correct
one.
1. We’re setting all the prices for next year except/accept the new range which won’t be ready for
another three months.
2. Can you remember /remind him to bring the comparative costs.
After the confusion over the bank transaction, they have agreed to waive /wave charges.
These two companies have been in collision/ collusion with each other on the price fixing issue.
We should use an alternative/ alternate pricing structure to the one we use now.

ok w

I11. Choose the proper variant.
1.Look, Nick, could you ... me ten dollars for a couple of days?

1) lend 2) borrow

3) owe 4) give

2.We don’t exchange goods unless you have the ...

1) bill 2) cheque

3) check 4) receipt

3. Market ... gives you information about what people want, need and buy.
1) share 2) target

3) research 4) figures

4. I am going to the bank to ... the money for the rent.
1) withdraw 2) remove

3) get out 4) take off

5.The % of a market that company has is called...

1) market share 2) market part

3) market interest 4) market value

Onucanue MCETOJUKHU OLICHUBAHUSA ITPU TECTOBOM KOHTPOJIC:

Ha ouenky creneHu chOpMHPOBAHHOCTH 3HAHWEBOW KOMIIOHEHTBHI KOMIIETEHIMH IpU
pyOexxHOM KOHTpOJe oTBoAMUTCS HEe MeHee 10 BompocoB Tecta. UMCI0 MPaBMIIBHBIX OTBETOB TECTa
oT 45 10 59% coOoTBETCTBYEeT HayaJlbHOMY (IIOPOTOBOMY) YPOBHIO OBJIa/IEHUSI KOMIIETEHIMEH, OT
60 o 80 % - 6azoBomy ypoBHIO, oT 81 1m0 100 % - moBbIIIEHHOMY (IIPOJBUHYTOMY) YPOBHIO
c(OPMHPOBAHHOCTH KOMITETEHIIHH.

IIpuMepbI NPAKTHYECKHUX 3aJAHUH
1. Urenue u mepeBo]] TEKCTAa HA MHOCTPAHHOM sI3BIKE TI0 TeMe MoAy st (00beM 2000 3HAKOB).

On November thirtieth, the European Central Bank took action to support the worldwide financial
system. Central banks in Britain, Canada, Japan, Switzerland and the United States also acted. The
banks made it less costly for other countries to borrow American dollars. The United States Federal
Reserve said the joint effort was meant to help central banks in Europe provide financial support to
nations that need it. The action sent American stock prices up more than three percent. On
December first, European Central Bank President Mario Draghi suggested that the ECB may
provide new financial support for European countries struggling with debt. But first, he said, euro
area countries must establish trust by enacting big financial reforms. He said: “A credible signal is
needed to give ultimate assurance over the short term. What | believe our economic and monetary


https://en.wikipedia.org/wiki/Target_market

union needs is a new fiscal compact, a fundamental restatement of the fiscal rules together with the
mutual fiscal commitments that euro area governments have made. Seventeen members of the
European Union share the euro currency. Concern over its future has been building in recent years.
The Greek debt crisis, rescue loans for Ireland and Portugal and worries over Italy’s debt have all
increased fears that Europe may have to abandon the euro. The euro is the world’s second most
traded and second most used reserve currency after the dollar. European finance ministers failed to
agree in November on a plan to provide economic support for debt-troubled countries. Financial
officials say a lack of economic and financial cooperation is at the heart of the two-year-old debt
crisis. Dutch Finance Minister Jan Kees de Jager said there is a strong need for tougher rules: “Lack
of economic reforms and lack of fiscal discipline has brought us into this crisis. So you also have to
address these fundamental issues.” That means euro nations may have to surrender some power
over their budgets to the European Union.

KpnTepnn OLCHKHU BBINMMOJHCHHUA YTCHUS U IIEPE€BO/Ia TEKCTa:

Kpurepun OIICHKA

Ilpu uymenuu pedb BOCHPUHUMACTCS JIETKO: HEOOOCHOBAHHBIC TAY3bI 90-100%
OTCYTCTBYIOT; ()pa30oBOe yIapeHWe U  HWHTOHAIMOHHBIC KOHTYPHI,
MIPOM3HOIICHHE CJIOB MPAKTUYECKU 0€3 HAPYIICHUH HOPMBI; JOMYCKACTCS HE
0osee 2-X GOHETHYECKUX OLTHOOK.

Ilepesoo momubiii. OTCYTCTBHE CMBICIOBBIX W TEPMHUHOJOTHYCCKHX
uckaxeHuit. TBopueckuii moaxoa u aOCOMIOTHAsE TOYHOCTh IEpeaadyu
COJICPKAHHUS M XapaKTEPHBIX 0COOCHHOCTEH CTHJISI IIEPEBOIMMOI0 TEKCTA.

Ilpu umenuu pedb BOCHPHUHUMAETCS JOCTATOYHO JIETKO, OJHAKO 70-80%
NPUCYTCTBYIOT ~ HEOOOCHOBaHHBIE  TMay3bl;  (pa3oBoe  yAapeHHE W
WHTOHAIIMOHHBIC KOHTYPBI IMPAKTHYECKH O€3 HapyIICHUH HOPMBI;
JIOITYCKaeTcs OT 3 10 5 (OHETUYECKUX OMMOOK, B TOM 4ucie 1-2 ommoKH,
UCKA)KAIOIIHE CMBICIL.

llepesoo monuplil. CoOmrofgaercs TOYHOCTh IE€pPElavd  COJEPIKaHUS.
OTCYTCTBYIOT ~ CMBICIIOBBIE ~ MCKakeHHs.  JlomyckarTcs  HEKOTOphIC
TEPMUHOJIOTHYECKUE  HETOYHOCTH W  HE3HAYUTENbHBIE  HapYIICHHS
XapaKTePHBIX OCOOCHHOCTEH MEePEBOMMOrO TEKCTa.

Ilpu uymenuu pedb BOCIPUHUMACTCS JOCTATOYHO JIETKO, OJHAKO 50-60%
NPUCYTCTBYIOT HEOOOCHOBAaHHBIE TI1ay3bl; €CTh OHIMOKKM B (hpa3oBbIX
YIAPEHHUSIX W WHTOHALMOHHBIX KOHTYpax; JOIyckaercs or 5 po 7
(oHeTHYeCKNX OUIMOOK, B TOM YHUCIIE 3 OIMOKH, HCKAXKAIOIINE CMBICI
Ilepesoo He coBceM NONHBIM. OTCYTCTBYIOT CMBICIIOBBIE HCKaKEHHUSL.
JlomyckaroTcsi He3HAUMTEIbHbIE TEPMHHOJOIMYECKHE HCKaXeHHs. VMeroT
MECTO HETOYHOCTH B NE€peaade CoAepKaHus TEKCTa.

Ilpu umenuu pedyb HE BOCIPUHUMAETCS U3-32 HEOOOCHOBAHHBIX TMay3; 20-40%
HENPABWIBHBIX ()PA30BBIX YIAApPEHUH W WMCKAKEHHBIX WHTOHAIIMOHHBIX
KOHTYPOB, JIONYIIEeHO 8 U 6osee (POHETUUECKUX OMIHOOK.

llepesoo  nHemonubli.  JlomyckaioTcst  rpyOble  TEpPMHUHOJIOTMYECKHE
UCKakeHWs.  HapymaeTcss  mpaBUIBHOCTh — TEpeqadyd  COJACPIKAHUS
MIEPEBOMMOT0 TEKCTA.

Orxka3 ot ureHus. OTKa3 OT nepeBoja TEKCTa. 10%
[loHnMaHWe  OTAEITBHBIX  MPEUIOKEHUH, HE HECYNIMX OCHOBHYIO
uHpopmanmio. OTBeT He 1o cymecTBy. OTKa3 oT nmepeckasa.

0%

[Ipn oueHke crTeneHH CHOPMUPOBAHHOCTH KOMIIETEHLIMH MCIIONB3YIOTCS CIIEAYIONIne
KpUTEPHUU:



oT 45 10 59% - HauanbHbBIN (IOPOTOBLII) YPOBEHB OBIIAJICHHS KOMIIETEHIUEH;

ot 60 110 80 % - 6a30BbIl ypOBEHB;

or 81 go 100 % - moOBBIIEHHBIH (MPOABUHYTHIA) YpPOBEHb C(HOPMHUPOBAHHOCTHU
KOMITETECHIINH.

2. Ilepeckas (pedepupoBaHue) TEKCTa Ha MHOCTPAHHOM s3bIKE MO Teme moxyis (o6vem 3000
3HAKOB).

The best example of something is often called the “gold standard.” It sets the standard against
which other things are measured. In economics, the term describes how major trading nations once
used gold to set currency values and exchange rates. Many nations continued to use the gold
standard until the last century. In the United States, people could exchange paper money for gold
from the eighteen seventies until nineteen thirty-three. President Richard Nixon finally disconnected
the dollar from the value of gold in nineteen seventy-one. Some politicians from time to time call
for a return to the gold standard. But in nineteen seventy-eight the International Monetary Fund
ended an official gold price. The IMF also ended the required use of gold in transactions with its
member countries. Since that time, gold prices have grown, but unevenly. Prices — uncorrected for
inflation — have hit record highs recently above fourteen hundred dollars an ounce. But people keep
buying. Neang Chan Nuon is a gold shop owner in the Cambodian capital, Phnom Penh, and says:
“Some of my customers have even bought more as they believe the price will probably go higher. |
sell more gold at these higher prices.” Some people are “gold bugs.” These are investors who say
people should buy gold to protect against inflation. People have valued gold for thousands of years.
The soft, dense metal polishes to a bright yellow shine and resists most chemical reactions. It makes
a good material for money, political power — and, more recently, electrical power.

If you own a device like a mobile phone or a computer, you might own a little gold in the wiring.
The gold standard was the subject of one of the best-known speeches in American political history.
It took place at the eighteen ninety-six Democratic National Convention in Chicago. William
Jennings Bryan wanted the country to use both gold and silver as money. The idea was to devalue
the dollar and make it easier for farmers to pay their debts. Bryan said: “You shall not press down
upon the brow of labor this crown of thorns. You shall not crucify mankind upon a cross of gold.”
The speech made William Jennings Bryan famous. He was a presidential candidate three times. But
he never won.

Kpurtepun oieHKH BbINOJIHEHUS Nepeckas3a (pedepupoBaHmsi) TEKCTA:

Kpurtepun OLICHKA

Ilpu  nepeckase (peghepuposanuu) W3BIEUEHUE W3 TEKCTa OCHOBHOU 90-100%
uHpopmanmu co creneHplo 100% TMOMHOTBI W TOYHOCTH TMOHUMAHUS.
OtcyrcTBUE U30bITOYHON MHpOpMAIMK. Bhicka3blBaHHE CBOETO OTHOIICHHUS
K mpoOineme, 00O3HauYeHHON B TMpenIokeHHOM Tekcre. CopepikaHue
BBICKA3bIBAaHUSI COOTBETCTBYET TEME, OTJIMYAETCS CIIOHTAHHOCTBIO U
apryMEHTHPOBAaHHOCThIO. Peub  mpaBuibHAs, OTCYTCTBYIOT — OLIMOKH
A3BIKOBOT'O XapakTepa.

IIpu nepeckaze (peghepuposanuu) W3BICUCHHE W3 TEKCTa OCHOBHOU 70-80%
UHPOPMALIMU CO CTENEHBIO IOJHOTHI MOHMMaHus B mpenenax 70—75%.
OtcyrcTBUE BTOPOCTETIEHHOM nH(pOpMaLIUH. HecoOmtonenue

JIOTHYECKOU/XPOHOIOTUYECKON CBSI3M (PAKTOB M COOBITUN TPU HM3JI0KEHUH
conepkanusi Tekcra. [lomyckaercss u30bITouHOCTh MH(pOpManmu. Pedenas
AaKTUBHOCTh CTY/AEHTa JOCTaTOYHO BBICOKAs, JIOMYCKAIOTCS S3bIKOBbIE
OLIMOKH.

Ilpu nepeckaze (pepepuposanuu) W3BIEUEHUE U3 TEKCTa OCHOBHOMU 50-60%




UHPOPMALIUK CO CTENEHBIO TOJHOTH MOHMMaHus B mpenenax 60—70%.
OcHoBHast uHboOpMalus OTAeIeHa OT BTOpocTeneHHoi. Mmeer Mecto
HEYMEHHE CTPYNIUPOBATh WH(POPMALMIO IO ONPENEICHHBIM IMPHU3HAKAM.
PeueBass akTUBHOCTh cCTyneHTa HeBbicOKas. OTBEeTbI Ha BOINPOCH

npernoaaBaTess OCO3HAHHBIE. Jormyckatorcst JICKCUYECKHE u
rpaMMaTHYEeCKHE ONTHOKH.
Ilpu nepeckase (peghepuposanuu) MOTHOTA OHUMAHUS TEKCTa B IMpeaeax 20-40%

50%. Heymenue mpoBecTH  CeJNEKTHBHBIM  0oTOOp  MHGpOpMaIuH,
nepepadboTaTh U JOTMYHO U3JI0KUTH ee. [Ipu nepenade conepkanus TEKCTa
JIOTTYCKaeTCcsl BTOPOCTENEeHHasi U u30bITouHas uHpopmaius. Mmeer mecto
HE COBCEM TOYHOE IOHMMAHUE TEKCTa, OTIENbHbIC (AKThl HCKaKCHBI.
PeueBass aKTMBHOCTH CTyZE€HTa HEBBICOKas. MIMeeT MecTO HenoHUMaHue
HEKOTOpBIX  BONPOCOB npenoaasarens. JlomyckaeTcss 3HAUUTEIbHOE
KOJIMYECTBO IPAMMATHUYECKHUX, JIEKCHUYECKHX U (POHETUUYECKUX OIIHOOK.

[TonumaHue  OTHENBHBIX  NPEUIOKEHUHM, HE  HECYIIMX OCHOBHYIO 10%
uHpopmanuio. OTBeT He 1o cymectBy. OTKa3 oT nepeckasa.

0%

[Ipu omenke creneHH CHOPMUPOBAHHOCTH KOMIIETEHIIMM HCIIONB3YIOTCS —CIIEIYIOIINE
KPUTEPHUHU:

oT 45 10 59% - HauanbHbIN (IOPOrOBbII) YPOBEHb OBJIAJICHUS KOMIIETEHIIUEH;

ot 60 10 80 % - 6a30BbIi ypOBEHB;

or 81 mo 100 % - moOBbIIEHHBIH (IIPOABHHYTHIH) YpPOBEHb CHOPMHUPOBAHHOCTH
KOMIIETEHIIHH.

Bomnpocsl 1 3a1aHuA I CAMOCTOSATEIbHOM PadoThI
Bonpocs! 1 3aganus ans caMoCToATeIbHOM paboThl K Moayio 1, 2:

1. CocraBnenue rinoccapus no Teme «HoBble HHPOpPMALMOHHbIE TEXHOJIOIMU B
O6usHece, NH()OPMALIMOHHBIE CUCTEMbBI 1 KOMMYHUKALIUS.

2. 3ay4yMBaHME JEKCUYECKUX €UHUI] B paMKax U3y4yacMbIX TEM

3. OBnaneHve mpaBWJIaMU CIIOBOOOpPAa30BaHMS W TpaMMaTHKU IO TeMaM: BHJIO-

rpamMmmatudeckue  (OpMBI,  CTENEHH  CPAaBHEHUS  MPWIAraTelbHBIX,  CJIOBOOOpa3OBaHHE,
CIIOBOCOYETAHUS, KOHCTPYKIIMU B CTPAJATEIbHOM 3aJI0Te, pa3eIuTeNIbHbIC BOIPOCH U BOMPOCHI B
OTpUIIATENBHOM Qopme.

4. [TocTpoennie BOpOCOB 1 OTBETOB K TEKCTaM, U3y4aeMbIM B paMKax MojyJel 1, 2.

S. [TepeBo crienuagbHBIX TEKCTOB Ha aHIJIMHCKOM SI3bIKE HA PYCCKHMM SI3BIK (YCTHBINA U
MMCbMEHHBIN ).

6. CocraBieHue pe3rome, CIIy>KeOHbIX 3aIIMCOK, HHCTPYKIIHH.

7. Hanucanus pekiiaMHBIX 1 KOMMEPYECKUX MTUCEM.

8. Hanucanue pexiaMHOro TeKCTa.

9. Coznianue npe3eHTaluy Ha U3y4aeMble TEMBI.

10.  Pa3paboTka KOHTeHTa JyIs BeO-caiita.

11. [ToaroroBka HHTEPBBIO.

12.  BeimonHeHWe — yOpaXHEHHMH, NOpPEJHA3HAYEHHBIX JUIS  pPa3BUTUS  HABBIKOB
ayJupOBaHUS.

13.  BreinmosiHeHHe yrnpakHEHHH, TpeHa3HAYSHHBIX 751 Pa3BUTUS HABBIKOB YTCHHUS.

14.  BemmosHeHUE yIpaKHEHHUH, IPEAHA3HAYCHHBIX JIJTsl pa3BUTHS HABBIKOB MTUCHMA.

15.  BreimonHeHHe ynpaXHEHUH, MpeHa3HAYEHHBIX JJIs1 Pa3BUTHS HAaBBIKOB pPa3roBOPHON

peyn.
Bompocs! 1 3aanust Uit CaMOCTOSATENBHOM paboThl K MOAYIIO 3, 4:



1. [MoaroroBka pedepara Ha AHTITUICKOM SI3BIKE 110 TEME HAyYHOTO HCCIICIOBAHUSI.

2. CocraBnenue rioccapus mmo reme “My Research”.

3. [ToaroroBka U HaMMCaHUE HAYYHOW CTAThU HA MHOCTPAHHOM SI3BIKE.

4. 3ayunBaHHe JEKCUYECKUX EIMHHUII.

S. OgnageHne nmpaBUjIaMy CII0BOOOPA30BAHUS U TPAMMATHUKH B PaMKaX U3y4aeMbIX TEM
(paznenurenbHbIE BOIPOCH U BOIIPOCHI B OTPHUIIATENHLHOU popme).

6. [TocTpoeHne BOIPOCOB U OTBETOB K TEKCTaM, M3y4aeMbIM B paMKax MoyJjei 3, 4.

7. [TepeBoa Ha PYCCKUM S3BIK aHTJIMUCKUX HAYYHBIX TEKCTOB (YCTHBIA U MMCHMEHHBIN).

8. CocraBiieHHe THYHOTO 1 OUITHAIBHOTO (JIEJI0BOTO) IMUCHMA.

9. Onucanue coObITHS.

10.  Hamwmcanue peksiaMHOTO TEKCTA.

11.  Hamwucanue pekJiaMHBIX 1 KOMMEPYECKUX MUCEM.

12.  BeimonHeHWE — YNpaXKHEHWH, MNpPEAHA3HAUYEHHBIX  JIJISI  Pa3BUTHS  HABBIKOB
ayJupOBaHUSI.

13.  BrimosHeHUe yrpakKHCHUN, IPeTHA3HAYCHHBIX JUTSI PA3BUTHS HABBIKOB YTCHUSI.

14.  BrinosHeHUe yIpaKHEHUHN, TPeHA3HAYCHHBIX Ul Pa3BUTHS HABBIKOB IMHCHMA.

15.  BeimosHEeHUE yIpaXHEHHH, MPEHA3HAYCHHBIX JUTSI Pa3BUTHUSI HABBIKOB Pa3rOBOPHOMN

peun.

Kpurepun ouenuBanmsi:

Kputepuu onenuBanus Ornenka

3aI[aHI/I€ BBIITOJIHCHO: LICJIb BBIIIOJHCHUSA 3alaHUA YCIICIIHO JOCTUTHYTA, 3a4TCHO
pa60Ta BBLIIIOJIHEHA B ITOJIHOM 00BEME.

3a,Z[aHI/Ie HEC BBIIIOJIHCHO, ICJIb BBITTOJIHCHUS 3aJlaHUSI HC NOCTUTHYTA. HC 3a4TCHO

5.Y4eOH0-MeTOoAMUYeCKOEe M HHPOPMALMOHHOE 0O0ecneuyeHrue TUCIHIIIMHBI

5.1. IlepeyeHb OCHOBHOI M IONOJHUTEIbHON y4e0HOM JIUTEPATYyPbl, HEOOXOAMMOM A5
OCBOCHMS JMCIUIIIHHBI

OcHoBHas1 JIUTEpaTypa:

1. ITpo3zoposckuit C. A. English for Marketing Managers = AHrauiickuii sI3bIK U1
MapKeToJIoroB: yuebHoe nocobue. - Cankr-IlerepOypr: AnTtonorus, 2011. — 288 c.
http://biblioclub.ru/index.php?page=book_red&id=213302

2. Hlakuposa H.P., Illapunosa B.A. MHOCcTpaHHBIH S3BIK B TpO(hecCHOHABHOI cdepe
(English for Specific Purposes): mpakTUKyM JUIsi MarucTpaHTOB SKOHOMHUYECKHX CIEIMATbHOCTEH:
PULL bamIV. — VYa, 2016. — 122 c.

https://elib.bashedu.ru/dl/corp/Shakirova Sharipova sost Inostrannyj%20jazyk%20v%?20professio
nalnoj%20sfere_pr 2016.pdf/info

3. 'ycnsixkoBa A. B. Business English in the New Millennium: yue6Hoe mocobue -
Mocksa: MIIT'Y, 2016. http://biblioclub.ru/index.php?page=book red&id=472847

JIonoJTHUTeIbHAS JIUTepaTypa:

4, EscroxkoBa T. B. , JlokteBa C. 1. AHraumickuii s3bIK. YYEOHUK IS DKOHOMUUYECKHX


http://biblioclub.ru/index.php?page=book_red&id=213302
https://elib.bashedu.ru/dl/corp/Shakirova_Sharipova_sost_Inostrannyj%20jazyk%20v%20professionalnoj%20sfere_pr_2016.pdf/info
https://elib.bashedu.ru/dl/corp/Shakirova_Sharipova_sost_Inostrannyj%20jazyk%20v%20professionalnoj%20sfere_pr_2016.pdf/info
http://biblioclub.ru/index.php?page=book_red&id=472847

CIIELINAIbHOCTEN M.: dnuHTA, 2011. - 358c.,
OBC:http://biblioclub.ru/index.php?page=book view&book id=93663

5. KooGe3eBa C. B. English for Students of Economics. Y.1: Meroaudeckue yka3zaHus IO
AHTIIUHACKOMY SI3BIKY JIJISI  CTYJEHTOB JKOHOMHUYECKHX CICUUATBHOCTEH W HaNpaBlICHUN
[IOATOTOBKH. VYa: PUIL] baml'V, 2017.

https://elib.bashedu.ru/dl/corp/Kobyzeva sost English%20for%20Students%200f%20Economics
1 mu 2017.pdf/info
6. Talalakina E., Brown T., Bown J., Eggington W. Mastering English through Global Debate -

Mockaa: W3 nparensckuit IIOM Bricmiei LIKOJIBI 3KOHOMUKH, 2017.
http://biblioclub.ru/index.php?page=book red&id=486564

7. Typyk U. ®. A Course of Business English Learning. /IenoBoii aHrIHACKHI S3bIK. Y 4e0HO-
METOANYECKUN KOMILIEKC - M.: EBpasuiickuil OTKpbITBIM uHCTHTYT, 2010. — 152 c.

http://biblioclub.ru/index.php?page=book&id=90389

5.2. [lepeyenb pecypcoB HHGOPMALMOHHO-TEJIEKOMMYHUKANMOHHOU ceTn «AHTepHeT» N
NMPOrpaMMHOI0 o0ecriedeHnsi, He0OXOAUMBIX /1JI51 OCBOEHHS 1M CHUILIUHbI

1. baza manHHbIX mnepuoaMdeckux wu3naHui Ha Mmiardopme EastView: «BectHuku
MockoBckoro yHuBepcutera», «M3naHus Mo OOLIECTBEHHBIM W T'yMaHUTapHBIM HayKamy» -
https://dlib.eastview.com/

2. Nudopmannonnas cucreMa «EIuHOE OKHO JOCTyIa K 00pa3oBaTeIbHBIM pecypcam»
- http://window.edu.ru

3. Hayunast snextponnas 6ubsiunoreka eLibrary.ru - http://elibrary.ru/defaultx.asp

4. DneKTpoHHass OMONMMOTEYHAss CUCTeMa «YHUBEPCUTETCKass OMOIMOTeKa OHJIAWH» —
https://biblioclub.ru/

5. OnekrponHas Oubianoreunas cucrema «9b bamlVy» — https://elib.bashedu.ru/

6. DJIeKTpOHHAsS OubIMoTeyHas cucreMa U3/1aTeNIbCTBA «Jlaub» -
https://e.lanbook.com/

7. DnekTpoHHbIi KaTajgor bubmuoreku baml'y — http://www.bashlib.ru/catalogi.

8. ApxuBbl HayuHbIX >XypHanoB Ha minatpopme HOUKOH (Cambridge University
Press, SAGE Publications, Oxford University Press) - https://archive.neicon.ru/xmlui/

9. UznarensctBo «Annual Reviewsy - https://www.annualreviews.org/

10.  UznarensctBo «Taylor&Francisy - https://www.tandfonline.com/

11. Windows 8 Russian. Windows Professional 8 Russian Upgrade JloroBop Nel04 ot
17.06.2013 r. JIutien3uu 6eccpoyHbIe.

12.  Microsoft Office Standard 2013 Russian. [Joroop Nell4 or 12.11.2014 .
JIuuen3uu OeccpoyHble.

13.  Windows 8 Russian. Windows Professional 8 Russian Upgrade. foroBop Ne 104 ot
17.06.2013 r. Jlunien3uu 6eccpoyHbie

14.  Cucrema nenTpanu3oBanHoro tecrupoBanus baml'y (Moodle)

15.  DOnextpoHHBI y4ueOHBIN Kypc «MHOCTpaHHBIM s3bIK B MpogeccuoHaNbHOU cheper

http://sdo.bashedu.ru/course/view.php?id=1712

6. MarepuanbHo-TeXHUYECKasi 6232, He00X0AUMAas I/l OCYLEeCTBIECHUS
00pa30BaTeILHOIO MPoIecca Mo TUCIUTIIHHE

HaumeHoBaHMe CrIelIUATN3MPOBAHHBIX Bupn 3ansiTuii HaumenoBanue 060pya10BaHusi, NPOrpaMMHOT0
ayINTOPHii, KAOUHETOB, JIA0OPATOPHIl odecreyeHust
VYueonasi aynuropusi s npoBedeHusi | [Ipaktuueckue/cemuHapckue | YueGHash meOenb, JOCKA, NMPOCKIMOHHBIA JKpaH,
3aHATHI ceMuHapckoro tuma: NeNe 101, | 3aHATHA IPOEKTOP, IEPCOHANIbHBIE KOMIIBIOTEPHI.
102, 103, 104, 105, 107, 108, 110, 207, 208,



http://biblioclub.ru/index.php?page=book_view&book_id=93663
https://elib.bashedu.ru/dl/corp/Kobyzeva_sost_English%20for%20Students%20of%20Economics_1_mu_2017.pdf/info
https://elib.bashedu.ru/dl/corp/Kobyzeva_sost_English%20for%20Students%20of%20Economics_1_mu_2017.pdf/info
http://biblioclub.ru/index.php?page=book_red&id=486564
http://biblioclub.ru/index.php?page=book&id=90389

209, 210, 311a, 3118

1. Windows 8 Russian. Windows Professional 8
Russian Upgrade.

2. Microsoft Office Standard 2013 Russian.

3. Cucrema IEHTPAIM30BaHHOTO TECTHPOBAHUS
baml'V (Moodle).

YuebHaa ayauropust AnA nposeneHus | ['pynmnosele n | YueOnas meOenb, 0CKa, HMPOSKIMOHHBIA 3KpaH,
rPYHIOBBIX " MHIUBUAYAJIbHBIX | UHIUBUIYaJIbHbIC IIPOEKTOP, IEPCOHANBHBIC KOMIIBIOTEPHL.
KoucyabTanuii: NeNe 101, 102, 103, 104, | koHCynbTAIMiA
105, 107, 108, 110, 207, 208, 209, 210, 311a, 1. Windows 8 Russian. Windows Professional 8
3118 Russian Upgrade.
2. Microsoft Office Standard 2013 Russian.
3. CucremMa IIEHTPaIM30BAaHHOTO TECTHPOBAHUS
baml'V (Moodle).
YuebHaa ayauTopusi Aad  TeKylero | Texymuil KOHTPOJIb n | YueOnas meOenb, 0CKa, HMPOSKIMOHHBIA 3KpaH,

KOHTPOJISI M IPOMEKYTOYHOH aTTeCTAlUHU:
NeNe 101, 102, 103, 104, 105, 107, 108, 110,
207, 208, 209, 210, 311a, 3118

MNPOMEKKYTOYHAs aTTECTAllUA

IIPOCKTOP, NEPCOHAIIBHBIE KOMITBIOTEPHI.

1. Windows 8 Russian. Windows Professional 8
Russian Upgrade.

2. Microsoft Office Standard 2013 Russian.

3. CI/ICTeMa LOCHTPAIM30BaAHHOI'O0 TECTUPOBAHUSA
baml'V (Moodle).

ITomemenus ISt CaMOCTOSATEILHOM
pa6oTsi: 302 YUTANbHBII 3a1
(TyMaHHTapHBIH KOPITYC).

CamocrosiTenpHas pa60Ta

VYyebnass MeOenb, MepCOHATBHBIC KOMIBIOTEPHI B
kommiekre HP, MOHOONOK, mepCOHANBHBII
KOMITBIOTEP B KOMITIEKTEe MOHOOJOK iRU.

1. Windows 8 Russian. Windows Professional 8
Russian Upgrade.

2. Microsoft Office Standard 2013 Russian.
CPICTeMa HEHTPAIIU30BAHHOTO TECTUPOBAHUSA
baml'V (Moodle).







